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1. EXECUTIVE SUMMARY

The main objective of this research was to offer a thorough picture of the Internet services market among business users. The research was conducted on a sample of 650 companies which speak for the 66,198 Romanian companies which are listed in Golden Pages and use Internet services at present. 

Internet Market Size & Structure

59.2% of companies listed in Golden Pages use Internet as communication tool for business activities. 

Internet Connections Usage

Regarding connection types used at present, almost three quarters of target companies use a dialup connection at present (72.5%). At the same time, slightly more than one third of the companies resort to a dedicated type of connection (37.6%). Thus, around 1 in 10 target companies currently use both dialup and dedicated Internet connection types. Fixed phone line is by far the main dialup connection used at present (61.9% of companies), while TV cable is the main type of dedicated connection used by target companies (17.5%).

Approximately three out of every four target companies have never changed the current type of Internet connection. 

The market of Internet services is heading towards increased dedicated services usage in the next 12 months; in fact, the usage of dedicated services among target companies is likely to increase from 37.6% companies using at present dedicated services to 63.3% over the next 12 months. The dedicated type of connection which will increase the most is also the one most extensively used at present, that is TV cable (from 17.5% at present to 32.2% over the next 12 months). Also, optical fiber will increase from 7.3% usage incidence at present among target companies to 16.6%). The increase of dedicated services usage is mainly to the detriment of fixed phone line.

Internet Providers Usage

Approximately one third of the target companies use the Internet services offered by Connex (31.1%), mainly because of the high penetration of Xnet Free (23.5%). Also, 22.7% of the target companies use the services provided by RDS. 

Half of target companies have never changed the Internet provider they currently use (50.9%). Other 25.1% of target companies have given up to 1 provider in the past, while other 20.7% have changed the Internet provider two times.

Approximately one third of companies will definitely or probably switch to another Internet provider in the next 6 months (31.0% of target companies). The main reason for intending to change the Internet provider in the next 6 months is by far the unsatisfactory speed rate. Other reasons which would drive companies to change the current Internet service provider relate to large tariffs, lack of reliability of the connection offered and to inadequate offer of connection technologies.
Internet usage evolution

For approximately one third of target companies the Internet usage has remained rather steady in the past 12 months, especially among companies using dialup services. For other approximately 66% of companies the Internet usage increased, mainly among companies using dedicated services. 

For the following 12 months Internet usage is on ascending trend for approximately three quarters of target companies (72.8%). More than that, 23.8% of companies assess that this increase will be at least with 50%. 

Dialup market

Main Internet providers used by companies using dialup services are Xnet Free (33.1% of companies using dialup services), RDS (15.0%), Zapp (10.0%) and Astral (6.7%).

28.8% of companies using dialup services have Internet access for free. The average monthly expenditure for dialup services is USD19. 

Approximately one quarter of companies who connect to Internet at present through a fixed phone line or through GSM/ CDMA/ GPRS want to acquire in the next 12 months an ISDN connection (24.9%). Need for using the fixed line simultaneously for Internet, fax and data is the main reason for ISDN upgrading. Also, companies wanting to upgrade to ISDN are interested in a higher transfer speed when using the Internet.

41.1% of the companies currently using only dialup services are likely to upgrade to dedicated services in the next 12 months. Main dedicated type of connection wanted to be acquired in the next 12 month is by far TV cable (58.2% of companies which want to upgrade). Also, 24.4% of companies interested in dedicated services usage want to upgrade to optical fiber. 

Key drivers for dialup services whose increased performance will also improve the customer satisfaction are data transfer rate, technical support quality, network reliability and availability. The price of the subscription and calls price’ are the entry tickets any provider should also pay attention to.

* There were excluded confidential data regarding the comparative Internet providers evaluation
Dedicated market

RDS and Astral are the Internet services providers which register the highest usage among companies that currently resort to dedicated services (33.0% and 21.0%, respectively).

The average monthly payment for dedicated services is USD 86. 

Taking into account only companies using dedicated services at present which know what committed information rate they use, 64.8% of them use a narrowband connection (committed information rate is less than 128 kbps), while the rest of 35.2% use a broadband connection. 

In the future
 36.4% of companies wanting to upgrade to a certain bandwidth will use a narrowband connection and 63.6% will use a broadband connection. 

Slightly more than half of companies using dedicated services are not interested in upgrading any of their current dedicated connection (54.0%). On the other hand, 31.0% of companies probably or definitely will upgrade one of their current dedicated connection, the highest interest being registered among companies which currently use Romtelecom leased line for Internet access. 

Almost three quarters of companies currently using dedicated services don’t take into account the acquisition of another dedicated connection in the next 12 months (74.2%). Main type of dedicated connection intended to be acquired is optical fiber and radio. 

Key drivers for dedicated services whose increased performance will also improve the customer satisfaction are data transfer rate, the quality of customer service, technical support quality and promptness in solving the network problems. Services’ tariffs and data confidentiality are the entry tickets any provider should also pay attention to.

*There were excluded confidential data regarding the comparative Internet providers evaluation
2. OBJECTIVES & METHODOLOGY

2.1. Objectives

The main objective of this research was to offer a thorough picture of the Internet services market among business users. In this respect we focused on measuring the following: 

· Internet access evolution (overall, dialup services and dedicated services)

· Internet connections usage (present, past and future)

· Internet monthly expenditures

· Internet usage evolution in the past 12 months as well as in the next 12 months

· Internet Usage Habits:

· Activities for using the Internet at present and in the next 12 months

· Internet access policy

· Internet usage intensity and Internet usage seasonality

· ISDN upgrading and reasons behind

· Dedicated services upgrading and reasons behind

· Bandwidth upgrading (for companies using dedicated services) and reasons behind

· Benefits sought when choosing a provider

· Internet providers usage

· Satisfaction towards current providers

· Loyalty towards Internet services providers

· Internet providers comparative performance

· Business Users’ profile:

· Endowment (computers, employees’ PC, Internet and email access incidence)

· IT system used

· Type of organization

· Type of company

· Field of activity

· Number of Employees

· Geographical deployment

· 2003 Turnover

2.2. Methodology

Research Method: nation-wide survey

Target Population: companies listed in Golden Pages that use Internet services. 

Data Collection Technique: First phase (screening): telephone

Second phase: face-to-face interviews with the person in charge of Internet services acquisition

Sampling Technique: probability non-proportionate stratified sampling technique, where the main strata are the historical regions and urbanization degree. The strata are presented below:

· Historical regions: Bucharest, Muntenia, Ardeal, Banat and Moldavia 

· Urbanization degree: Bucharest, large cities (more than 200,000 inhabitants), medium cities (50,000-200,000 inhabitants) and small cities (less than 50,000 inhabitants)

Sample Size: 650 Business Users, out of which: 

· 467 users of dialup services

· 243 users of dedicated services

Data weighting: data were weighted in order to get the real structure of population. The universe of Business Users consists of 66,198 companies (the spanning index is 101.84). 

Data Collection Period: January 26 – February 13, 2004

2.3. Field report

	Field Report

	· Calls
	9,630

	· Non-existent number/ Fax/ Suspended number
	809

	· Phone is switched off/ No answer/ 
	1,637

	· Contacts
	7,184

	· Refusals – Screening Questionnaires
	1,673

	· Not eligible companies
	3,921

	· Eligible companies
	1,590

	· Eligible companies where the person responsible for the Internet services policy/ acquisition could not be found
	231

	· Refusals - Eligible Companies
	335

	· Visited Companies
	1,024

	· Refusals (Main Questionnaire - field)
	374

	· Main Questionnaires
	650

	

	Indexes

	· Refusal Rate - Screening Questionnaires
	23%

	· Refusal Rate - Eligible Companies
	21%

	· Refusal Rate (Main Questionnaire - field)
	37%

	· Incidence (Main Questionnaire/ Eligible companies
	0.29


3. INTERNET MARKET SIZE & STRUCTURE

3.5.  Communication Ways Used by the Company

	S 3. Which of the following ways of communication are used within your company?

	

	Communication Ways Used by the Company
	%*

(universe=111,842)**

	Fixed phone
	96.2

	Mobile phone
	85.2

	Internet
	59.2

	E-mail
	52.7

	Voice over IP (via VPN or International Access Cards)
	4.7

	VPN
	3.1

	Other way of communication
	4.2


*Multiple answer

**Headquarters of companies listed in Golden Pages

59.2% of companies listed in Golden Pages use Internet as communication tool for business activities. 

3.1% of target companies use virtual private networks services. 

3.6. Number of Working Points Having Internet Access

	S 9. How many working points of your company have Internet access?

Q 1. Which of the following types of organization is more suitable to your company?

	

	Number of Working Points Having Internet Access
	%

(base=650)*

	Company without branches/ subsidiaries/ working points
	62.9

	Headquarter of a company with branches/ subsidiaries/ working points
	37.1

	Only the headquarter has access to the Internet
	17.3

	1 branch
	9.7

	2 branches
	3.8

	3 - 5 branches
	2.5

	6 - 10 branches
	1.5

	11 branches or more
	2.3

	Total
	100.0


*Base: Headquarters of companies listed in Golden Pages

62.9% of the interviewed companies are companies without branches/ subsidiaries or working points, while the rest of 37.1% are headquarters of companies with branches/ subsidiaries or working points
. 

	S 2 How many branches/ subsidiaries/ working points has your company in Romania?

S 9. How many working points of your company have Internet access?

	

	Working Points with Internet Access
	%

(base=234)*

	0% (Only the headquarter has access to the Internet)
	46.7

	1 - 50%
	10.1

	51 - 99%
	3.4

	100%
	39.8

	Total
	100.0


*Base: Headquarters of companies with branches/ subsidiaries/ working points which are listed in Golden Pages and use the Internet as a way of communication

In approximately half of companies with branches/ subsidiaries/ working points (46.7%) only the headquarter has Internet access. On the other hand, in other 39.8% of companies with branches/ subsidiaries/ working points all the branches along with the headquarter have Internet access. 

3.7. Internet Access Evolution

	Q 11. Since when do you have Internet access?

	

	Internet Access Evolution
	Companies that Use the Internet as a Way of Communication

 (universe=66,198)*

	1995 or earlier
	2,744

	1996
	5,283

	1997
	9,873

	1998
	16,794

	1999
	25,187

	2000
	38,671

	2001
	49,039

	2002
	58,076

	2003
	65,545

	2004
	66,198
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*Cumulated count

The highest expansion of Internet among target companies is registered between 1999 and 2001, 48.7% of companies starting using Internet services in this period. 

	Q 11. Since when do you have Internet access?

	

	Internet Access Evolution
	Breakdown by Number of Employees

	
	1 – 9
(base=252)
	10 – 49
(base=229)
	50 – 249
(base=124)
	250 or more
(base=45)
	Total
(base=650)

	
	Cumulated %

	1995 or earlier
	2.7
	1.9
	9.6
	9.7
	4.1

	1996
	6.5
	4.1
	15.0
	17.0
	8.0

	1997
	11.7
	10.8
	19.6
	38.7
	14.9

	1998
	20.1
	22.7
	31.3
	51.6
	25.4

	1999
	31.7
	38.4
	41.4
	63.1
	38.0

	2000
	55.0
	54.1
	64.6
	81.7
	58.4

	2001
	72.3
	70.1
	79.3
	88.9
	74.1

	2002
	83.5
	88.1
	93.3
	97.1
	87.7

	2003
	98.4
	99.7
	99.5
	98.7
	99.0

	2004
	100.0
	100.0
	100.0
	100.0
	100.0


The larger the company in terms of number of permanent employees, the higher the number of years since the company uses Internet services. 

	Q 11. Since when do you have Internet access?

	

	Internet Access Evolution
	Breakdown by Field of Activity

	
	Industry

(base=89)
	Constructions

(base=77)
	Trade

(base=150)
	Governmental /budgetary institution

(base=64)
	Services

(base=239)
	Other field

(base=31)
	Total
(base=

650)

	
	Cumulated %

	1995 or earlier
	5.0
	7.9
	1.3
	10.1
	3.2
	2.8
	4.1

	1996
	6.1
	9.8
	2.9
	10.1
	10.4
	11.9
	8.0

	1997
	10.6
	11.6
	7.6
	18.7
	20.0
	28.3
	14.9

	1998
	16.7
	16.5
	23.0
	28.6
	30.3
	45.2
	25.4

	1999
	31.9
	24.1
	36.5
	45.7
	42.2
	57.6
	38.0

	2000
	56.9
	50.0
	56.0
	62.1
	61.3
	68.2
	58.4

	2001
	75.6
	64.9
	68.5
	78.3
	78.1
	81.9
	74.1

	2002
	83.1
	89.4
	86.7
	90.3
	89.0
	90.2
	87.7

	2003
	97.4
	100.0
	99.5
	98.7
	99.0
	100.0
	99.0

	2004
	100.0
	100.0
	100.0
	100.0
	100.0
	100.0
	100.0


The number of years a company uses Internet services is not influenced by the field of activity one company deals in. 

3.8. Internet Connections Usage Evolution (Past, Present & Future)

3.8.1. Internet Connections Used at Present

	Q 16. What types of Internet connection does your company use?

	

	Internet Connections Used at Present
	%*

(base=650)

	Dial-up Connection
	72.5

	Fixed phone line
	61.9

	GSM/ CDMA/ GPRS
	8.9

	ISDN
	8.3

	Dedicated Connection
	37.6

	TV cable
	17.5

	Radio
	7.6

	Optical fiber
	7.3

	RomTelecom leased line (standard modem)
	5.4

	RomTelecom leased line (XDSL: ADSL, HDSL etc.)
	2.0

	Satellite/ V-Sat
	0.7


*Multiple answer
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Almost three quarters of target companies use a dialup connection at present (72.5%). At the same time, slightly more than one third of the companies resort to a dedicated type of connection (37.6%). Thus, around 1 in 10 target companies currently use both dialup and dedicated Internet connection types. 

Fixed phone line is by far the main dialup connection used at present (61.9%), while TV cable is the main type of dedicated connection used by target companies (17.5%). 

	Q 16. What types of Internet connection does your company use?

	

	Internet Connections Used at Present
	Breakdown by Number of Employees

	
	1 – 9

(1)
(base=252)
	10 – 49

(2)
(base=229)
	50 – 249

(3)
(base=124)
	250 or more

(4)
(base=45)
	Total
(base=650)

	
	%*

	Dial-up Connection
	75.3(3)
	75.0(3)
	64.8(1,2)
	63.7
	72.5

	Fixed phone line
	69.4(3,4)
	61.6(3)
	47.8(1,2)
	53.7(1)
	61.9

	GSM/ CDMA/ GPRS
	4.6(2,3)
	14.1(1)
	10.9(1)
	6.3
	8.9

	ISDN
	4.4(2,3)
	9.5(1)
	14.5(1)
	10.0
	8.3

	Dedicated Connection
	32.7(3,4)
	33.9(3,4)
	49.2(1,2)
	53.7(1,2)
	37.6

	TV cable
	20.0(3)
	17.8(3)
	8.9(1,2,4)
	21.2(3)
	17.5

	Radio
	3.9(3,4)
	3.1(3,4)
	17.4(1,2)
	25.3(1,2)
	7.6

	Optical fiber
	5.1(4)
	5.6(4)
	7.5(4)
	26.0(1,2,3)
	7.3

	RomTelecom leased line (standard modem)
	2.7(3)
	5.6
	11.4(1)
	5.8
	5.4

	RomTelecom leased line (XDSL: ADSL, HDSL etc.)
	1.6
	1.4
	4.7
	1.1
	2.0

	Satellite/ V-Sat
	0.1(4)
	0.4(4)
	0.7
	5.2(1,2)
	0.7


*Multiple answer

Statistical significant differences between percents (1,2,3,4) (95% level of confidence)

The type of Internet connection is dependent on the size of the company expressed in number of employees, that is the higher the company, the more sophisticated the type of Internet connection they use. 

In this respect, the companies having up to 50 employees use to a larger extent fixed phone line for Internet access as compared to companies having more than 50 employees which are more prone to use various types of dedicated Internet connection. 

TV cable, the dedicated connection most extensively used by the target companies, doesn’t appear to be dependent on the number of employees. On the other hand, radio and optical fiber are used to a larger extent by companies which have at least 250 employees. 

	Q 16. What types of Internet connection does your company use?

	

	Internet Connections Used at Present
	Breakdown by Field of Activity

	
	Industry

(1)
(base=89)
	Constructions

(2)
(base=77)
	Trade

(3)
(base=150)
	Governmental /budgetary institution

(4)
(base=64)
	Services

(5)
(base=239)
	Other field

(6)
(base=31)
	Total
(base=650)

	
	%*

	Dial-up Connection
	76.9(4)
	81.4(4,5)
	78.2(4,5)
	51.8(1,2,3,5,6)
	68.2(2,3,4)
	75.4(4)
	72.5

	Fixed phone line
	64.2(4)
	72.0(4,5)
	65.8(4)
	44.5(1,2,3,5,6)
	58.4(2,4)
	66.6(4)
	61.9

	GSM/ CDMA/ GPRS
	7.5
	14.7(4,5)
	14.0(4,5)
	1.3(2,3,6)
	5.8(2,3)
	10.8(4)
	8.9

	ISDN
	13.1(2)
	0.0(1,3,4,5)
	10.5(2)
	6.0(2)
	8.5(2)
	3.6
	8.3

	Dedicated Connection
	29.9(4,5,6)
	25.0(4,5,6)
	29.5(4,5,6)
	64.9(1,2,3,5)
	42.8(1,2,3,4)
	49.9(1,2,3)
	37.6

	TV cable
	14.2(6)
	12.3(6)
	13.6(6)
	17.7
	21.4
	31.3(1,2,3)
	17.5

	Radio
	9.9
	8.1
	4.7(4)
	13.4(3)
	7.6
	2.8
	7.6

	Optical fiber
	3.7
	4.8
	7.6
	12.1
	8.7
	5.2
	7.3

	RomTelecom leased line (standard modem)
	2.3(4)
	1.4(4)
	3.7(4)
	17.0(1,2,3,5)
	6.3(4)
	7.9
	5.4

	RomTelecom leased line (XDSL: ADSL, HDSL etc.)
	0.8
	1.0
	0.4(4,6)
	4.6(3)
	2.9
	5.5(3)
	2.0

	Satellite/ V-Sat
	0.8(4)
	0.0(4)
	0.0(4)
	6.9(1,2,3,5)
	0.2(4)
	0.0
	0.7


*Multiple answer

Statistical significant differences between percents (1,2,3,4,5,6) (95% level of confidence)

There is a higher incidence of dialup connections among companies activating in industry, constructions and trade as compared to companies from other fields of activity: thus, fixed phone line is used by more than 60% of companies dealing in the mentioned fields of activity, GSM/ CDMA/ GPRS is used more by companies activating in constructions or trade, while ISDN is used more by companies dealing in industry. 

At the same time, companies dealing in services or governmental/ budgetary institutions are more prone to use dedicated connection types as follows: governmental or budgetary institutions use radio or Romtelecom leased line, while companies which offer various services use TV cable. 

3.8.2. Main Type of Internet Connection

	Q 17. What is the main type of Internet connection used by your company?

	

	Main Type of Internet Connection
	Breakdown by Type of Connection

	
	Dial-up Connection

(1)

(base=467)
	Dedicated Connection

(2)

(base=243)
	Total Companies

(base=650)

	
	%

	Dial-up Connection
	88.4(2)
	4.4(1)
	64.1

	Fixed phone line
	73.1(2)
	2.8(1)
	53.0

	ISDN
	8.5(2)
	1.6(1)
	6.2

	GSM/ CDMA/ GPRS
	6.8(2)
	0.0(1)
	4.9

	Dedicated Connection
	11.6(2)
	95.6(1)
	35.9

	TV cable
	5.3(2)
	42.8(1)
	16.1

	Optical fiber
	2.1(2)
	17.7(1)
	6.7

	Radio
	2.8(2)
	16.7(1)
	6.3

	RomTelecom leased line (standard modem)
	1.2(2)
	12.6(1)
	4.7

	RomTelecom leased line (XDSL, ADSL, HDSL etc.)
	0.2(2)
	5.3(1)
	2.0

	Satellite/ V-Sat
	0.0
	0.5
	0.2

	Total
	100.0
	100.0
	100.0
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Statistical significant differences between percents (1,2) (95% level of confidence)

Approximately half of target companies have as main connection type the fixed phone line (53.0%). 

We ascertain a small percentage of companies using both dedicated and dial-up connections which consider as main connection the dialup connection (4.4%). 

3.8.3. Internet Connections Used in the Past

	Q 63. Did your company have previously other type of connection?

Q 64. What types of connection did your company have?

	

	Internet Connections Used in the Past
	Breakdown by Type of Connection

	
	Dial-up Connection

 (1)

(base=467)
	Dedicated Connection

(2)

(base=243)
	Total Companies

(base=650)

	
	%*

	Dial-up Connection(s) Used in the Past
	6.4(2)
	42.4(1)
	19.0

	Fixed phone line
	3.7(2)
	39.3(1)
	16.7

	GSM/ CDMA/ GPRS
	1.3(2)
	3.5(1)
	2.0

	ISDN
	1.4
	2.8
	1.6

	Dedicated Connection(s) Used in the Past
	4.1(2)
	15.9(1)
	8.1

	RomTelecom leased line (standard modem)
	1.6(2)
	9.6(1)
	4.5

	TV cable
	1.9
	4.1
	2.4

	Radio
	0.2(2)
	2.3(1)
	0.9

	Satellite/ V-Sat
	0.2
	0.4
	0.3

	RomTelecom leased line (XDSL: ADSL, HDSL etc.)
	0.2
	0.6
	0.2

	Optical fiber
	0.3
	0.0
	0.2

	Companies that did not previously have another Internet connection
	90.0(2)
	46.2(1)
	74.6


*Multiple answer

Statistical significant differences between percents (1,2) (95% level of confidence)

Approximately three out of every four target companies have never changed the current type of Internet connection. 

Companies which have a dialup Internet connection at present have never changed the current type of connection in the large majority of cases (90.0%). However, we can ascertain that 4.1% of companies using at present a dialup connection have switched from a dedicated connection type. 

On the other hand, when looking at companies which use dedicated connection types at present, we ascertain that only half of them never changed the current connection type (46.2%), the rest of them upgrading in the majority of cases from a dialup connection. 

	Q 63. Did your company have previously other type of connection?

Q 64. What types of connection did your company have?

	

	Internet Connections Used in the Past
	Breakdown by Number of Employees

	
	1 – 9

(1)
(base=252)
	10 – 49

(2)
(base=229)
	50 – 249

(3)
(base=124)
	250 or more

(4)
(base=45)
	Total
(base=650)

	
	%*

	Dial-up Connection(s) Used in the Past
	13.4(2,4)
	24.0(1)
	20.4
	25.3(1)
	19.0

	Fixed phone line
	12.8
	19.3
	17.9
	23.2
	16.7

	GSM/ CDMA/ GPRS
	1.0(2)
	3.8(1)
	0.7
	2.2
	2.0

	ISDN
	0.6
	2.6
	2.7
	0.0
	1.6

	Dedicated Connection(s) Used in the Past
	5.5(3)
	6.2(3)
	16.4(1,2)
	11.7
	8.1

	RomTelecom leased line (standard modem)
	2.2(3,4)
	4.1(4)
	7.6(1)
	11.7(1,2)
	4.5

	TV cable
	2.2(3)
	0.5(3)
	7.7(1,2)
	0.0
	2.4

	Radio
	0.8
	1.3
	0.0
	1.6
	0.9

	Satellite/ V-Sat
	0.3
	0.0
	0.6
	0.8
	0.3

	RomTelecom leased line (XDSL: ADSL, HDSL etc.)
	0.0
	0.4
	0.5
	0.0
	0.2

	Optical fiber
	0.3
	0.4
	0.0
	0.0
	0.2

	Companies that did not previously have another Internet connection
	81.6(2,3,4)
	70.9(1)
	68.6(1)
	66.1(1)
	74.6


*Multiple answer

Statistical significant differences between percents (1,2,3,4) (95% level of confidence)

The smallest companies in terms of number of employees are the least likely to have ever changed the connection type as compared to the other companies. 

	Q 63. Did your company have previously other type of connection?

Q 64. What types of connection did your company have?

	

	Internet Connections Used in the Past
	Breakdown by Field of Activity

	
	Industry

(1)
(base=89)
	Constructions

(2)
(base=77)
	Trade

(3)
(base=150)
	Governmental /budgetary institution

(4)
(base=64)
	Services

(5)
(base=239)
	Other field

(6)
(base=31)
	Total
(base=650)

	
	%*

	Dial-up Connection(s) Used in the Past
	14.9
	20.9
	20.0
	21.3
	19.9
	12.4
	19.0

	Fixed phone line
	13.2
	16.4
	17.6
	16.5
	18.5
	9.6
	16.7

	GSM/ CDMA/ GPRS
	1.1
	6.8(5)
	2.3
	0.8
	0.7(2)
	2.8
	2.0

	ISDN
	0.7
	1.0
	1.8
	4.8
	1.5
	0.0
	1.6

	Dedicated Connection(s) Used in the Past
	5.4(4)
	9.1(4)
	6.3(4)
	24.1(1,2,3,5)
	6.6(4)
	7.6
	8.1

	RomTelecom leased line (standard modem)
	4.4(4)
	4.6(4)
	2.7(4)
	15.6(1,2,3,5)
	3.6(4)
	2.4
	4.5

	TV cable
	1.1
	4.5
	2.0
	6.0(5)
	1.6(4)
	2.8
	2.4

	Radio
	0.8
	0.0
	1.1
	0.0
	1.4
	0.0
	0.9

	Satellite/ V-Sat
	0.4
	0.0
	0.0
	1.3
	0.0(6)
	2.4(5)
	0.3

	Optical fiber
	0.0
	0.0
	0.5
	0.0
	0.3
	0.0
	0.2

	RomTelecom leased line (XDSL: ADSL, HDSL etc.)
	0.0
	0.0
	0.5
	1.1
	0.0
	0.0
	0.2

	Companies that did not previously have another Internet connection
	80.4(4)
	73.4
	74.2(4)
	60.2(1,3,5)
	75.2(4)
	79.9
	74.6


*Multiple answer

Statistical significant differences between percents (1,2,3,4,5,6) (95% level of confidence)

Governmental/ budgetary institutions are most prone of all target companies to have changed in the past the connection type. Also, they are the companies most likely to have given up a dedicated Internet connection based on Romtelecom leased line (standard modem). 

3.8.4. Switching Behaviour (Past vs. Present)

	Q 16. What types of Internet connection does your company use?

Q 63. Did your company have previously other type of connection?

Q 64. What types of connection did your company have?

	

	Type of Present Connection
	Type of Past Connection

	
	Fixed phone line
	GSM/ CDMA/ GPRS
	ISDN
	TV cable
	RomTelecom leased line (standard modem)
	RomTelecom leased line (XDSL: ADSL, HDSL etc.)
	Radio
	Satellite/ V-Sat
	Optical fiber
	Companies that did not previously have another Internet connection
	Total

	
	%* (base=650)

	Fixed phone line
	0.0
	0.8
	0.6
	0.8
	0.5
	0.1
	0.1
	0.0
	0.2
	58.8
	61.9

	GSM/ CDMA/ GPRS
	1.7
	0.0
	0.5
	0.7
	0.5
	0.0
	0.0
	0.1
	0.1
	5.7
	8.9

	ISDN
	1.0
	0.1
	0.0
	0.0
	0.2
	0.1
	0.1
	0.0
	0.1
	6.8
	8.3

	TV cable
	7.1
	0.7
	0.8
	0.0
	1.1
	0.1
	0.3
	0.0
	0.0
	8.4
	17.5

	RomTelecom leased line (standard modem)
	1.1
	0.0
	0.1
	0.0
	0.0
	0.0
	0.1
	0.0
	0.0
	4.0
	5.4

	RomTelecom leased line (XDSL: ADSL, HDSL etc.)
	0.9
	0.0
	0.2
	0.1
	0.2
	0.0
	0.0
	0.1
	0.0
	0.7
	2.0

	Radio
	3.3
	0.0
	0.0
	0.9
	0.8
	0.0
	0.0
	0.0
	0.0
	3.4
	7.6

	Satellite/ V-Sat
	0.2
	0.0
	0.0
	0.0
	0.1
	0.0
	0.0
	0.0
	0.0
	0.5
	0.7

	Optical fiber
	2.9
	0.6
	0.0
	0.6
	1.5
	0.1
	0.5
	0.1
	0.0
	2.4
	7.3

	Total
	16.7
	2.0
	1.6
	2.4
	4.5
	0.2
	0.9
	0.3
	0.2
	74.6
	-


*Multiple answer

Companies which had in the past a dialup connection based on fixed phone line gave it up mainly for dedicated connection types like TV cable, radio or optical fiber. 

	Q 16. What types of Internet connection does your company use?

Q 63. Did your company have previously other type of connection?

Q 64. What types of connection did your company have?

Q 65. What is the last type of connection you changed/ gave up?

	

	Type of Present Connection
	Type of Connection Changed Last Time

	
	Fixed phone line
	GSM/ CDMA/ GPRS
	ISDN
	TV cable
	RomTelecom leased line (standard modem)
	RomTelecom leased line (XDSL: ADSL, HDSL etc.)
	Radio
	Satellite/ V-Sat
	Optical fiber
	Companies that did not previously have another Internet connection
	Total*

	
	% (base=650)

	Fixed phone line
	0.0
	0.8
	0.6
	0.8
	0.5
	0.1
	0.0
	0.0
	0.2
	58.8
	61.9

	GSM/ CDMA/ GPRS
	1.3
	0.0
	0.5
	0.7
	0.5
	0.0
	0.0
	0.1
	0.1
	5.7
	8.9

	ISDN
	1.0
	0.1
	0.0
	0.0
	0.2
	0.1
	0.0
	0.0
	0.1
	6.8
	8.3

	TV cable
	6.2
	0.7
	0.8
	0.0
	1.1
	0.1
	0.3
	0.0
	0.0
	8.4
	17.5

	RomTelecom leased line (standard modem)
	1.1
	0.0
	0.1
	0.0
	0.0
	0.0
	0.1
	0.0
	0.0
	4.0
	5.4

	RomTelecom leased line (XDSL: ADSL, HDSL etc.)
	0.7
	0.0
	0.2
	0.1
	0.2
	0.0
	0.0
	0.1
	0.0
	0.7
	2.0

	Radio
	2.5
	0.0
	0.0
	0.9
	0.8
	0.0
	0.0
	0.0
	0.0
	3.4
	7.6

	Satellite/ V-Sat
	0.1
	0.0
	0.0
	0.0
	0.1
	0.0
	0.0
	0.0
	0.0
	0.5
	0.7

	Optical fiber
	2.0
	0.6
	0.0
	0.6
	1.3
	0.1
	0.3
	0.0
	0.0
	2.4
	7.3

	Total
	13.9
	1.9
	1.6
	2.4
	4.3
	0.2
	0.8
	0.2
	0.2
	74.6
	-


*Multiple answer

Companies gave up last time a fixed phone line for Internet access mainly to the benefit of a TV cable connection. 

3.8.5. Reasons for Switching the Type of Connection Last Time

	Q 64. What types of connection did your company have?

Q 65. What is the last type of connection you changed/ gave up?

Q 66. What is the main reason for changing/ giving up this type of connection last time?

	

	Reasons for Switching the Type of Connection Last Time
	Breakdown by Type of Connection Changed Last Time

	
	Dial-up Connection

(1)
(base=108)
	Dedicated Connection

(2)
(base=58)
	Total Companies
(base=166)*

	
	%

	The data transfer speed was too slow for our needs
	37.9
	30.7
	35.6

	The connection offered was of poor quality as compared to the competition
	18.1
	24.6
	20.2

	The connection interrupted often
	8.6
	17.5
	11.4

	The line was busy too many times when we called
	13.1(2)
	0.0(1)
	8.9

	The changed connection was more expensive
	9.1
	6.5
	8.3

	We had problems when downloading large files/ attachments
	4.7
	0.0
	3.2

	Couldn't use the phone line simultaneously for Internet, fax and voice
	2.7
	3.1
	2.9

	Other reason
	5.8
	17.6
	9.5

	Total
	100.0
	100.0
	100.0


*Base: Companies that previously had another type of Internet connection

Statistical significant differences between percents (1,2) (95% level of confidence)

Inadequate data transfer speed or poor quality of the connection offered were main determinants for giving up a certain Internet connection in the past (35.6% of the companies which gave up a certain connection in the past and 20.2%, respectively). 

Unavailability of the dialup service expressed in busy line when calling was also an important factor that determined certain companies to give up a dialup Internet connection in the past.

3.8.6. Internet Connections to Be Used in the Future

	Q 16. What types of Internet connection does your company uses?

Q 27 How likely is for your company to acquire an ISDN connection in the next 12 months?

Q 28. What do you think your company will do with the dialup connection(s) your company currently 

uses?

Q 31. How likely is for your company to acquire a dedicated connection in the next 12 months?

Q 32. What type of connection do you intend to acquire?

Q 53. How likely is for your company to acquire other dedicated connection in the next 12 months?

Q 54. What type of dedicated connection do you wish to acquire?

Q 56. What do you think your company will do with the dedicated connection(s) your company currently uses?

	

	Internet Connections to be Used in the Future
	Breakdown by Type of Connection

	
	Dial-up Connection

 (1)

(base=467)
	Dedicated Connection

(2)

(base=243)
	Total Companies

(base=650)

	
	%*

	Dial-up Connection
	87.7(2)
	26.8(1)
	63.6

	Fixed phone line
	65.7(2)
	20.4(1)
	47.6

	ISDN
	31.4(2)
	6.3(1)
	22.7

	GSM/ CDMA/ GPRS
	11.2(2)
	5.8(1)
	8.1

	Dedicated Connection
	49.4(2)
	100.0(1)
	63.3

	TV cable
	27.6(2)
	45.9(1)
	32.2

	Optical fiber
	13.9(2)
	27.6(1)
	16.6

	Radio
	7.2(2)
	24.6(1)
	11.5

	RomTelecom leased line (standard modem)
	3.8(2)
	12.7(1)
	6.3

	RomTelecom leased line (XDSL, ADSL, HDSL etc.)
	3.6
	6.1
	4.7

	Satellite/ V-Sat
	1.3
	3.0
	1.2


*Multiple answer

Statistical significant differences between percents (1,2) (95% level of confidence)

Fixed phone line will remain in the future the main type of Internet connection (47.6% of companies are going to use it 12 months from now). Also, approximately one third of companies will resort to a connection based on TV cable (32.2%) and 22.7% of companies will have an ISDN connection for Internet access. 
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3.8.7. Switching Behaviour (Future vs. Present)

	Q 16. What types of Internet connection does your company uses?

Q 27 How likely is for your company to acquire an ISDN connection in the next 12 months?

Q 28. What do you think your company will do with the dialup connection(s) your company currently 

uses?

Q 31. How likely is for your company to acquire a dedicated connection in the next 12 months?

Q 32. What type of connection do you intend to acquire?

Q 53. How likely is for your company to acquire other dedicated connection in the next 12 months?

Q 54. What type of dedicated connection do you wish to acquire?

Q 56. What do you think your company will do with the dedicated connection(s) your company currently uses?

	

	Internet Connections 
	Type of Internet Connection Used at Present (1)
	Type of Internet Connection to Be Used in the Future (2)

	
	%*

(base = 650)

	Dial-up Connection
	72.5(1)
	63.6(2)

	Fixed phone line
	61.9(1)
	47.6(2)

	GSM/ CDMA/ GPRS
	8.9
	8.1

	ISDN
	8.3(1)
	22.7(2)

	Dedicated Connection
	37.6(1)
	63.3(2)

	TV cable
	17.5(1)
	32.2(2)

	Radio
	7.6(1)
	11.5(2)

	Optical fiber
	7.3(1)
	16.6(2)

	RomTelecom leased line (standard modem)
	5.4
	6.3

	RomTelecom leased line (XDSL, ADSL, HDSL etc.)
	2.0(1)
	4.7(2)

	Satellite/ V-Sat
	0.7
	1.2


*Multiple answer

Statistical significant differences between percents (1,2) (95% level of confidence)

The market of Internet services is heading towards increased dedicated services usage; in fact, the usage of dedicated services among target companies is likely to increase from 37.6% companies using at present dedicated services to 63.3% over the next 12 months. The dedicated type of connection which will increase the most is also the one most extensively used at present, that is TV cable (from 17.5% at present to 32.2% over the next 12 months). Also, optical fiber will increase from 7.3% usage incidence at present among target companies to 16.6%. 

The increase of dedicated services usage is mainly to the detriment of fixed phone line which will decrease from 61.9% usage incidence at present to 47.6% over the next 12 months. Looking at the other dialup connections, we ascertain that GSM/ CDMA/ GPRS usage will remain rather steady, while ISDN usage will increase from 8.3% at present to 22.7% in the following 12 months.

3.9. Internet Services Provider Usage Evolution

3.9.1. Internet Providers Current Usage

	Q 18. What Internet providers does your company have for each type of connection used?

	

	Internet Providers Current Usage
	Breakdown by Type of Connection

	
	Only dial-up Connection

(1)

(base=407)
	Only dedicated Connection

(2)

(base=183)
	Total Companies

(base=650)

	
	%*

	Connex
	42.1
	3.9
	31.1

	Xnet Free
	33.1
	0.0
	23.5

	Xnet Gold
	8.5
	0.0
	5.7

	Xnet Dedicated
	0.0
	3.9
	1.7

	Connex ISDN
	2.2
	0.0
	1.5

	RDS
	15.0
	33.0
	22.7

	Astral 
	6.7
	21.0
	12.7

	Zapp
	10.0
	0.0
	8.2

	Fx Internet
	7.3
	9.3
	7.8

	PC Net
	5.1
	4.1
	5.5

	Easy Net
	6.0
	0.3
	4.3

	Artelecom
	3.2
	0.0
	2.3

	Idilis
	1.1
	0.0
	1.3

	Digicom
	2.0
	0.0
	1.2

	Ines
	0.0
	4.3
	1.2

	Other Internet Services Providers
	15.6
	26.9
	21.1


*Multiple answer
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Approximately one third of the target companies use the Internet services offered by Connex (31.1%), mainly because of the high penetration of Xnet Free (23.5%). Also, 22.7% of the target companies use the services provided by RDS. 

Main Internet providers used by companies using only dialup services are Xnet Free (33.1%), RDS (15.0%), Zapp (10.0%), FX Internet (7.3%) and Astral (6.7%). 

Among companies using only dedicated services RDS and Astral register the highest usage (33.0% and 21.0%, respectively). 

	Q 18. What Internet providers does your company have for each type of connection used?

	

	Internet Providers Usage
	Breakdown by Number of Employees

	
	1 – 9

(1)
(base=252)
	10 – 49

(2)
(base=229)
	50 – 249

(3)
(base=124)
	250 or more

(4)
(base=45)
	Total
(base=650)

	
	%*

	Connex
	37.5(2,3)
	27.4(1)
	21.6(1)
	32.5
	31.1

	Xnet Free
	29.5(2,3)
	21.3(1)
	12.9(1)
	24.0
	23.5

	Xnet Gold
	7.5
	4.9
	4.2
	2.7
	5.7

	Xnet Dedicated
	0.6
	1.7
	3.1
	3.7
	1.7

	Connex ISDN
	0.1(3,4)
	1.3(4)
	2.4(1)
	7.4(1,2)
	1.5

	RDS
	22.9
	21.7
	21.8
	28.1
	22.7

	Astral
	12.6
	12.5
	9.1(4)
	21.5(3)
	12.7

	Zapp
	4.5(2,3)
	12.6(1)
	10.2(1)
	5.2
	8.2

	Fx Internet
	5.7
	7.9
	11.0
	12.5
	7.8

	PC Net
	6.0
	4.9
	4.7
	7.3
	5.5

	Easy Net
	6.5(3)
	2.9
	0.5(1,4)
	6.6(3)
	4.3

	Artelecom
	1.9
	2.5
	3.7
	0.0
	2.3

	Idilis
	1.4
	0.9(4)
	0.0(4)
	5.2(2,3)
	1.3

	Digicom
	1.0
	1.2
	2.4
	0.0
	1.2

	Ines
	0.7
	1.2
	2.4
	1.1
	1.2

	Other Internet Services Providers
	15.3(2,3)
	22.9(1)
	31.8(1)
	21.5
	21.1


*Multiple answer

Statistical significant differences between percents (1,2,3,4) (95% level of confidence)

We do not ascertain any relation between the usage of Xnet Free and RDS (Internet providers most extensively used by the target companies) and the size of the company expressed in number of employees. 

On the other hand, there is a higher usage of Connex ISDN, Astral and Idilis among largest companies, while Zapp appears to be used more by companies having between 10 and 249 permanent employees. 

	Q 18. What Internet providers does your company have for each type of connection used?

	

	Internet Providers Usage
	Breakdown by Field of Activity

	
	Industry

(1)
(base=89)
	Constructions

(2)
(base=77)
	Trade

(3)
(base=150)
	Governmental /budgetary institution

(4)
(base=64)
	Services

(5)
(base=239)
	Other field

(6)
(base=31)
	Total
(base=650)

	
	%*

	Connex
	38.1(4,6)
	45.0(3,4,5,6)
	30.2(2,4,6)
	14.5(1,2,3,5)
	30.3(2,4,6)
	9.6(1,2,3,5)
	31.1

	Xnet Free
	30.7(4,6)
	31.1(4,6)
	20.6(6)
	13.1(1,2,5)
	24.7(4,6)
	2.4(1,2,3,5)
	23.5

	Xnet Gold
	4.7
	7.7(4)
	7.1(4)
	0.0(2,3,6)
	5.6
	7.2(4)
	5.7

	Xnet Dedicated
	0.0(2)
	7.2(1,5)
	2.2
	1.3
	0.5(2)
	0.0
	1.7

	Connex ISDN
	7.0(2,3,4,5)
	0.0(1)
	1.2(1)
	0.0(1)
	0.3(1)
	0.0
	1.5

	RDS
	15.9
	15.7
	23.3
	27.6
	25.6
	30.9
	22.7

	Astral
	11.5(6)
	6.3(6)
	12.4(6)
	13.1
	13.3(6)
	29.3(1,2,3,5)
	12.7

	Zapp
	7.5
	14.7(4,5)
	12.8(4,5)
	1.3(2,3)
	5.3(2,3)
	5.2
	8.2

	Fx Internet
	7.4
	4.3
	4.5(5)
	8.9
	11.0(3)
	9.1
	7.8

	PC Net
	7.9(6)
	3.5(6)
	2.7(6)
	1.6(6)
	5.3(6)
	25.8(1,2,3,4,5)
	5.5

	Easy Net
	4.4
	5.7
	3.2
	1.0
	5.3
	2.4
	4.3

	Artelecom
	2.3
	0.9
	3.2
	3.4
	2.0
	1.3
	2.3

	Idilis
	0.0
	1.4
	2.3
	0.0
	1.6
	0.0
	1.3

	Digicom
	2.6(5)
	3.4(5)
	1.8(5)
	0.0
	0.0(1,2,3)
	0.0
	1.2

	Ines
	2.6
	0.0
	1.8
	1.1
	0.8
	0.0
	1.2

	Other Internet Services Providers
	15.6(4)
	18.2(4)
	19.4(4)
	39.8(1,2,3,5)
	20.3(4)
	31.1
	21.1


*Multiple answer

Statistical significant differences between percents (1,2,3,4,5,6) (95% level of confidence)

The highest usage of Xnet Free is registered among companies activating in industry or constructions, while RDS is used in a higher manner by governmental/ budgetary institutions or by services companies. Also, we ascertain a higher usage of Zapp among companies dealing in constructions or trade as compared to companies from other fields of activity. 

3.9.2. Existence of Previous Provider

	Q 67. How many times have you changed the Internet provider (s)?

	

	Existence of Previous Provider
	Breakdown by Type of Connection

	
	Dial-up Connection

(1)

(base=467)
	Dedicated Connection

(2)

(base=243)
	Total Companies

(base=650)

	
	%

	Never changed the Internet provider(s)
	57.8(2)
	32.7(1)
	50.9

	1 provider
	19.7(2)
	34.8(1)
	25.1

	2 providers
	19.8(2)
	26.8(1)
	20.7

	3 providers or more
	2.6(2)
	5.7(1)
	3.4

	Total
	100.0
	100.0
	100.0


Statistical significant differences between percents (1,2) (95% level of confidence)
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Half of target companies have never changed the Internet provider they currently use (50.9%). They are more likely to be companies which use at present a dialup Internet connection. 

Other 25.1% of target companies have given up to 1 provider in the past, while other 20.7% have changed the Internet provider two times. 

	Q 67. How many times have you changed the Internet provider (s)?

	

	Existence of Previous Provider
	Breakdown by Number of Employees

	
	1 – 9

(1)
(base=252)
	10 – 49

(2)
(base=229)
	50 – 249

(3)
(base=124)
	250 or more

(4)
(base=45)
	Total
(base=650)

	
	%

	Never changed the Internet provider(s)
	57.3(3,4)
	49.5
	43.1(1)
	39.2(1)
	50.9

	1 provider
	21.3(2)
	31.7(1,4)
	25.8
	15.5(2)
	25.1

	2 providers
	19.7
	15.3(3,4)
	28.2(2)
	32.8(2)
	20.7

	3 providers or more
	1.6(4)
	3.5(4)
	3.0(4)
	12.4(1,2,3)
	3.4

	Total
	100.0
	100.0
	100.0
	100.0
	100.0


Statistical significant differences between percents (1,2,3,4) (95% level of confidence)

The higher the company in terms of number of permanent employees, the higher the likelihood of changing the provider and also the number of Internet providers shifts: thus, the smallest companies (up to 9 permanent employees) are the least likely to have ever changed the Internet provider, while the largest companies (at least 250 employees) are most likely to have changed at least 3 providers in the past. 

	Q 67. How many times have you changed the Internet provider (s)?

	

	Existence of Previous Provider
	Breakdown by Field of Activity

	
	Industry

(1)
(base=89)
	Constructions

(2)
(base=77)
	Trade

(3)
(base=150)
	Governmental /budgetary institution

(4)
(base=64)
	Services

(5)
(base=239)
	Other field

(6)
(base=31)
	Total
(base=650)

	
	%

	Never changed the Internet provider(s)
	47.8
	54.2(4)
	53.9(4)
	32.8(2,3,5,6)
	52.6(4)
	54.2(4)
	50.9

	1 provider
	25.1
	23.2
	26.1
	37.4(5)
	22.9(4)
	20.4
	25.1

	2 provider
	24.3
	17.1
	18.1
	29.8
	20.1
	20.6
	20.7

	3 providers or more
	2.9
	5.5
	1.8
	0.0
	4.4
	4.9
	3.4

	Total
	100.0
	100.0
	100.0
	100.0
	100.0
	100.0
	100.0


Statistical significant differences between percents (1,2,3,4,5,6) (95% level of confidence)

When looking at the target companies’ breakdown by field of activity, we ascertain the highest propensity of Internet providers shifts among governmental/ budgetary institutions: thus, only approximately one third of them have never changed the Internet provider, the rest of them being more prone than the companies dealing in various fields of activity to change either once or twice the Internet providers in the past. 

3.9.3. Reasons for Switching the Provider Last Time

	Q 68. Thinking of the last change of a provider, please tell me what was the main reason for making this change.

	

	Reasons for Switching the Provider Last Time
	Breakdown by Type of Connection

	
	Dial-up Connection

(1)

(base=197)
	Dedicated Connection

(2)

(base=164)
	Total Companies

(base=320)*

	
	%

	Unsatisfactory speed rate
	20.9
	18.8
	20.0

	Too large tariffs as compared to the competition
	16.2(2)
	6.6(1)
	13.1

	The provider didn't offer the type of connection needed
	5.7(2)
	20.3(1)
	11.6

	Inadequate technical support
	9.3
	13.4
	10.1

	Lack of reliability of the connection offered
	2.0(2)
	7.8(1)
	4.4

	Lack of seriousness
	4.5
	2.3
	4.0

	The previous provider went bankrupt
	1.8
	3.6
	2.7

	The company changed its' headquarter
	2.4
	0.5
	1.5

	Other reason
	4.8
	7.4
	5.9

	DK/ NA
	32.4(2)
	19.3(1)
	26.8

	Total
	100.0
	100.0
	100.0


*Base: Companies that changed the provider at least once
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Statistical significant differences between percents (1,2) (95% level of confidence)

The main reason for giving up an Internet provider was the unsatisfactory speed rate (20.0%). Also, 13.1% of companies changed the Internet provider because of too large tariffs, 11.6% because of insufficient offer of technical solutions and 10.1% because of inadequate technical support. 

3.9.4. Intention to Change the Current Provider in the Next 6 Months

	Q 69. Does your company intend to change in the following 6 months the provider/ any of the Internet providers currently used?

	

	Intention to Change the Current Provider in the Next 6 Months
	Breakdown by Type of Connection

	
	Dial-up Connection

(1)

(base=467)
	Dedicated Connection

(2)

(base=243)
	Total Companies

(base=650)

	
	%

	Definitely yes
	9.5(2)
	4.0(1)
	8.2

	Probably yes
	25.4(2)
	17.0(1)
	22.8

	Probably not
	24.8
	19.6
	23.9

	Definitely not
	40.3(2)
	59.4(1)
	45.1

	Total
	100.0
	100.0
	100.0


Statistical significant differences between percents (1,2) (95% level of confidence)
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Almost half of target companies will definitely not change the current Internet provider in the next 6 months (45.1%). There are, however, other approximately one third of companies who will definitely or probably switch to another Internet provider in the next 6 months. They are more likely to be companies using dialup Internet connections at present. 

3.9.5. Reasons for Intending to Change the Current Provider in the Next 6 Months

	Q 70. Which would be the reasons for intending to change/ give up in the next 6 months the Internet provider(s) 

currently used?

	

	Reasons for Intending to Change the Current Provider in the Next 6 Months
	Breakdown by Type of Connection

	
	Dial-up Connection

(1)

(base=148)
	Dedicated Connection

(2)

(base=45)
	Total Companies

(base=181)**

	
	%*

	Unsatisfactory speed rate
	73.0(2)
	53.9(1)
	68.6

	Too large tariffs as compared to the competition
	30.3
	32.3
	30.2

	Lack of reliability of the connection offered
	24.2
	24.6
	25.7

	The provider didn't offer the type of connection my company needed
	24.6
	12.7
	23.3

	Inadequate technical support
	16.9
	21.0
	17.5

	Lack of seriousness
	2.7(2)
	18.6(1)
	6.9

	Other reason
	5.2
	5.2
	5.6
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Statistical significant differences between percents (1,2) (95% level of confidence)

The main reason for intending to change the Internet provider in the next 6 months is by far the unsatisfactory speed rate (68.6% of companies). Most dissatisfied with this technical feature are companies who use dialup connections at present. 

Other reasons which would drive companies to change the current Internet service provider relate to large tariffs (30.2%), lack of reliability of the connection offered (25.7%) and to inadequate offer of connection technologies (23.3%). 

3.9.6. Reasons for NOT Intending to Change the Current Provider in the Next 6 Months

	Q 71. Which would be the reasons for NOT intending to change/ give up in the next 6 months the Internet currently used?

	

	Reasons for NOT Intending to Change the Current Provider in the Next 6 Months
	Breakdown by Type of Connection

	
	Dial-up Connection

(1)

(base=319)
	Dedicated Connection

(2)

(base=198)
	Total Companies

(base=469)**

	
	%*

	I am satisfied with the services offered
	70.2
	69.5
	69.3

	I am used with the respective provider(s)/ I have a good relation
	35.1
	28.4
	32.4

	I don't have other alternative (There aren't any other offers in the area)
	12.3
	11.3
	12.0

	I have a contract signed for a number of years
	6.6
	8.2
	7.1

	It takes too long to install a new connection
	2.4
	0.8
	1.7

	Other reason
	3.4
	2.2
	3.3

	DK/ NA
	1.8(2)
	4.7(1)
	2.4


*Multiple answer
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**Base: Companies that do not intend to change the current provider(s) in the next 6 months

Besides satisfaction with the services offered which is the main reason for not intending to change the current provider in the next 6 months (69.3% of the companies), habit and a good relation with the current provider makes approximately one third of companies not to want to change the current provider. 

3.10. Internet Monthly Expenditures

	Q 19. Approximately, how do you spend monthly, on average with the Internet services (including email) for each type of connection used by your company? Please add the expenses with the monthly subscription/ prepaid card, email (only for dialup connection), web hosting, service/ consultancy, rent/ instalments for communication equipment.

	

	Internet Monthly Expenditures (USD VAT not included)
	Breakdown by Type of Connection

	
	Dial-up Connection

(1)
(base=467)
	Dedicated Connection

(2)
(base=243)
	Total Companies
(base=650)

	
	%

	Nothing
	28.8(2)
	0.0(1)
	18.5

	5 or less
	5.2(2)
	0.0(1)
	4.6

	(5, 10]
	10.9
	8.7
	8.5

	(10,20]
	17.3(2)
	6.2(1)
	13.1

	(20,30]
	10.8(2)
	6.0(1)
	8.8

	(30,50]
	6.1(2)
	12.1(1)
	8.1

	(50,100]
	7.1(2)
	15.2(1)
	9.9

	(100,200]
	4.9(2)
	15.2(1)
	9.4

	More than 200
	1.7(2)
	20.8(1)
	8.9

	DK/ NA
	7.1(2)
	15.9(1)
	10.2

	Total
	100.0
	100.0
	100.0

	Average Internet Monthly Expenditures
	18.69(2)
	86.34(1)
	42.72


Statistical significant difference between percents/ means (1,2) (95% level of confidence)

18.5% of target companies have Internet access for free. At the same time, 13.1% of companies pay up to USD10 per month, 21.9% pay monthly for the Internet subscription between USD10 and 30, 9.9% of companies pay between USD50 and 100, while 8.9% of companies pay at least USD200 monthly. 

The expenses for Internet services are significantly higher among companies using dedicated services as compared to the ones which have dialup access: thus, companies using dialup services are more prone as compared to companies using dedicated services either to have Internet access for free or to pay monthly up to USD 30. 

The average monthly expenditures for dialup services is USD 19 a month, while for dedicated services a company pays on average, USD 86. 

	Q 19. Approximately, how do you spend monthly, on average with the Internet services (including email) for each type of connection used by your company? Please add the expenses with the monthly subscription/ prepaid card, email (only for dialup connection), web hosting, service/ consultancy, rent/ instalments for communication equipment.

	

	Internet Monthly Expenditures (USD VAT not included)
	Breakdown by Number of Employees

	
	1 – 9

(1)
(base=252)
	10 – 49

(2)
(base=229)
	50 – 249

(3)
(base=124)
	250 or more

(4)
(base=45)
	Total
(base=650)

	
	%

	Nothing
	26.9(2,3)
	14.7(1,3)
	5.8(1,2,4)
	16.7(3)
	18.5

	5 or less
	5.1(3)
	6.1(3)
	1.0(1,2)
	2.7
	4.6

	(5, 10]
	12.0(2,4)
	6.6(1)
	7.0
	2.1(1)
	8.5

	(10,20]
	10.7
	16.6
	11.9
	13.8
	13.1

	(20,30]
	8.6(4)
	10.9(4)
	9.4(4)
	0.0(1,2,3)
	8.8

	(30,50]
	8.8
	7.6
	9.9
	3.1
	8.1

	(50,100]
	8.9
	10.5
	14.1
	3.6
	9.9

	(100,200]
	8.6
	11.1
	9.4
	6.3
	9.4

	More than 200
	3.2(3,4)
	6.8(3,4)
	22.8(1,2)
	18.9(1,2)
	8.9

	DK/ NA
	7.2(4)
	9.1(4)
	8.8(4)
	32.9(1,2,3)
	10.2

	Total
	100.0
	100.0
	100.0
	100.0
	100.0


Statistical significant difference between percents (1,2,3,4) (95% level of confidence)

The smallest monthly expenditure with Internet services is registered among smallest companies in terms of permanent number of employees. However, when looking at the rest of the companies we do not ascertain a linear relationship between the size of the company in terms of number of employees and the monthly expenses for Internet access. 

	Q 19. Approximately, how do you spend monthly, on average with the Internet services (including email) for each type of connection used by your company? Please add the expenses with the monthly subscription/ prepaid card, email (only for dialup connection), web hosting, service/ consultancy, rent/ instalments for communication equipment.

	

	Internet Monthly Expenditures (USD VAT not included)
	Breakdown by Field of Activity

	
	Industry

(1)
(base=89)
	Constructions

(2)
(base=77)
	Trade

(3)
(base=150)
	Governmental /budgetary institution

(4)
(base=64)
	Services

(5)
(base=239)
	Other field

(6)
(base=31)
	Total
(base=650)

	
	%

	Nothing
	17.5
	30.1(4,5,6)
	19.1(4)
	7.9(2,3,5)
	18.7(2,4)
	4.9(2)
	18.5

	5 or less
	1.4
	5.9
	6.7
	3.2
	4.2
	5.6
	4.6

	(5, 10]
	7.3
	9.4
	11.3
	6.1
	7.2
	12.1
	8.5

	(10,20]
	19.1(5)
	17.9(5)
	13.5(5)
	12.7
	7.4(1,2,3,6)
	24.4(5)
	13.1

	(20,30]
	8.6
	4.6(6)
	9.5
	4.3(6)
	9.8
	16.7(2,4)
	8.8

	(30,50]
	5.9
	6.1
	8.3
	11.3
	9.3
	4.7
	8.1

	(50,100]
	12.2(2)
	3.0(1,4,5)
	8.4
	13.8(2)
	11.9(2)
	5.5
	9.9

	(100,200]
	7.0
	6.9
	8.9
	7.3
	11.8
	11.1
	9.4

	More than 200
	11.9(3)
	11.2
	4.9(1,4)
	15.3(3)
	8.5
	5.2
	8.9

	DK/ NA
	9.1
	4.8(4)
	9.3
	18.2(2)
	11.2
	9.8
	10.2

	Total
	100.0
	100.0
	100.0
	100.0
	100.0
	100.0
	100.0


Statistical significant difference between percents (1,2,3,4,5,6) (95% level of confidence)

Companies dealing in constructions are more prone to access Internet for free as compared to companies from other fields of activity. As concerns the companies which pay for their Internet access, the monthly expenditure is not differentiated significantly by the field of activity the companies activate in. 

3.11. Internet Usage Evolution in the Past 12 Months

	Q 72. How do you assess that the usage of Internet services within your company evolved in the past 12 months?

	

	Internet Usage Evolution in the Past 12 Months
	Breakdown by Type of Connection

	
	Dial-up Connection

(1)

(base=467)
	Dedicated Connection

(2)

(base=243)
	Total Companies

(base=650)

	
	%

	It diminished
	0.6
	0.3
	0.6

	It remained the same
	34.7(2)
	22.4(1)
	31.7

	It grew by ...
	63.5(2)
	76.2(1)
	66.6

	1 - 19%
	8.8
	8.3
	8.9

	20 - 29%
	14.8
	17.9
	14.7

	30 - 49%
	17.7
	14.8
	17.3

	50 - 99%
	14.7(2)
	23.3(1)
	17.1

	100% or more
	7.6
	11.9
	8.6

	DK/ NA
	1.2
	1.0
	1.1

	Total
	100.0
	100.0
	100.0

	Average percent of growing
	38.62
	43.13
	40.37
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Statistical significant differences between percents (1,2) (95% level of confidence)

For three out of ten target companies the Internet usage has remained rather steady in the past 12 months, especially among companies using dialup services. For other approximately 66% of companies the Internet usage increased, mainly among companies using dedicated services. 

For approximately one quarter of companies the Internet usage increased at least with 50% in the past 12 months, companies using dedicated services registering the highest increase percentage.

	Q 72. How do you assess that the usage of Internet services within your company evolved in the past 12 months?

	

	Internet Usage Evolution in the Past 12 Months
	Breakdown by Number of Employees

	
	1 – 9

(1)
(base=252)
	10 – 49

(2)
(base=229)
	50 – 249

(3)
(base=124)
	250 or more

(4)
(base=45)
	Total
(base=650)

	
	%

	It diminished
	1.1
	0.3
	0.0
	0.0
	0.6

	It remained the same
	37.2(2)
	23.6(1)
	31.4
	37.3
	31.7

	It grew by ...
	59.3(2)
	75.8(1)
	68.6
	62.7
	66.6

	1 - 19%
	6.9
	11.2
	10.2
	6.7
	8.9

	20 - 29%
	13.8
	13.6
	21.1
	10.5
	14.7

	30 - 49%
	14.3(2)
	22.3(1)
	17.2
	12.2
	17.3

	50 - 99%
	17.8
	17.5
	11.2(4)
	24.8(3)
	17.1

	100% or more
	6.6
	11.2
	8.9
	8.5
	8.6

	DK/ NA
	2.4
	0.4
	0.0
	0.0
	1.1

	Total
	100.0
	100.0
	100.0
	100.0
	100.0

	Average percent of growing
	41.53
	40.39
	35.82
	44.87
	40.37


Statistical significant differences between percents (1,2,3,4) (95% level of confidence)

Companies having between 10 and 49 employees experienced an increase in Internet usage in a higher proportion as compared to other companies, but the increasing rate is higher among largest companies (at least 250 employees). 

	Q 72. How do you assess that the usage of Internet services within your company evolved in the past 12 months?

	

	Internet Usage Evolution in the Past 12 Months
	Breakdown by Field of Activity

	
	Industry

(1)
(base=89)
	Constructions

(2)
(base=77)
	Trade

(3)
(base=150)
	Governmental /budgetary institution

(4)
(base=64)
	Services

(5)
(base=239)
	Other field

(6)
(base=31)
	Total
(base=650)

	
	%

	It diminished
	0.0
	0.0
	0.5
	0.0
	1.2
	0.0
	0.6

	It remained the same
	31.0
	27.9
	31.4
	26.9
	34.8
	28.8
	31.7

	It grew by ...
	65.3
	71.0
	67.5
	73.1
	63.2
	71.2
	66.6

	1 - 19%
	13.2(3)
	6.8
	4.7(1)
	9.2
	9.8
	12.5
	8.9

	20 - 29%
	17.6
	15.4
	15.6
	16.7
	12.7
	11.0
	14.7

	30 - 49%
	9.9(3,4)
	19.1
	20.0(1)
	25.4(1)
	17.0
	12.9
	17.3

	50 - 99%
	14.9(6)
	17.3
	16.1(6)
	16.4
	17.0(6)
	32.1(1,3,5)
	17.1

	100% or more
	9.7
	12.4
	11.1
	5.4
	6.8
	2.8
	8.6

	DK/ NA
	3.7
	1.0
	0.5
	0.0
	0.8
	0.0
	1.1

	Total
	100.0
	100.0
	100.0
	100.0
	100.0
	100.0
	100.0

	Average percent of growing
	38.13
	42.34
	41.38
	36.61
	40.79
	41.12
	40.37


Statistical significant differences between percents (1,2,3,4,5,6) (95% level of confidence)

There are no statistically significant differences between companies according to the field of activity regarding monthly expenses with Internet services. 

3.12. Internet Expected Usage Evolution in the Next 12 Months

	Q 73. How do you assess that the usage of Internet services within your company will evolve in the next 12 months?

	

	Internet Expected Usage Evolution in the Next 12 Months
	Breakdown by Type of Connection

	
	Dial-up Connection

(1)

(base=467)
	Dedicated Connection

(2)

(base=243)
	Total Companies

(base=650)

	
	%

	It will diminish
	0.2
	0.7
	0.3

	It will remain the same
	25.4
	26.6
	26.2

	It will grow by ...
	73.6
	72.0
	72.8

	1 - 19%
	15.0
	13.6
	14.5

	20 - 29%
	20.9
	18.5
	19.8

	30 - 49%
	15.4
	12.7
	14.7

	50 - 99%
	14.3
	18.5
	16.2

	100% or more
	8.0
	8.7
	7.6

	DK/ NA
	0.7
	0.7
	0.7

	Total
	100.0
	100.0
	100.0

	Average percent of growing
	34.11
	36.44
	35.09
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Internet usage is on ascending trend for approximately three quarters of target companies (72.8%). More than that, 23.8% of companies assess that this increase will be at least with 50%.  

For other 26.2% of companies Internet usage will remain in the next 12 months at rather similar levels with current levels. 

	Q 73. How do you assess that the usage of Internet services within your company will evolve in the next 12 months?

	

	Internet Expected Usage Evolution in the Next 12 Months
	Breakdown by Number of Employees

	
	1 – 9

(1)
(base=252)
	10 – 49

(2)
(base=229)
	50 – 249

(3)
(base=124)
	250 or more

(4)
(base=45)
	Total
(base=650)

	
	%

	It will diminish
	0.0(3)
	0.0
	1.6(1)
	0.0
	0.3

	It will remain the same
	28.6
	22.6
	24.6
	32.3
	26.2

	It will grow by ...
	71.4
	75.8
	73.0
	67.7
	72.8

	1 - 19%
	16.0
	10.8(3)
	20.3(2)
	9.6
	14.5

	20 - 29%
	16.3(2)
	24.7(1)
	21.6
	14.0
	19.8

	30 - 49%
	15.6
	16.5
	10.9
	10.8
	14.7

	50 - 99%
	17.2
	17.3
	12.8
	13.6
	16.2

	100% or more
	6.2(4)
	6.6(4)
	7.4(4)
	19.8(1,2,3)
	7.6

	DK/ NA
	0.0(2)
	1.6(1)
	0.7
	0.0
	0.7

	Total
	100.0
	100.0
	100.0
	100.0
	100.0

	Average percent of growing
	35.17
	34.84
	30.12(4)
	47.29(3)
	35.09


Statistical significant differences between percents/ means (1,2,3,4) (95% level of confidence)

Companies having between 10 and 49 permanent employees are more prone than other companies to register an Internet usage increase of at least 20 and 50% at the most in the next 12 months, while among largest companies (at least 250 employees) the Internet usage is more likely to double in the next 12 months, generating the highest increase percentage. 

	Q 73. How do you assess that the usage of Internet services within your company will evolve in the next 12 months?

	

	Internet Expected Usage Evolution in the Next 12 Months
	Breakdown by Field of Activity

	
	Industry

(1)
(base=89)
	Constructions

(2)
(base=77)
	Trade

(3)
(base=150)
	Governmental /budgetary institution

(4)
(base=64)
	Services

(5)
(base=239)
	Other field

(6)
(base=31)
	Total
(base=650)

	
	%

	It will diminish
	0.0
	0.9
	0.0
	0.0
	0.5
	0.0
	0.3

	It will remain the same
	27.0
	26.3
	19.8(5)
	20.9
	30.7(3)
	29.6
	26.2

	It will grow by ...
	73.0
	72.7
	77.9(5)
	79.1
	68.5(3)
	70.4
	72.8

	1 - 19%
	12.8
	10.0
	14.6
	17.2
	15.7
	16.5
	14.5

	20 - 29%
	24.4(5)
	20.7
	25.7(5)
	16.8
	15.0(1,3)
	16.0
	19.8

	30 - 49%
	15.3
	14.9
	12.9
	11.8
	16.8
	10.2
	14.7

	50 - 99%
	12.5
	11.2(6)
	19.2
	16.6
	15.9
	27.7(2)
	16.2

	100% or more
	8.0
	15.8(3,5,6)
	5.5(2,4)
	16.7(3,5,6)
	5.1(2,4)
	0.0(2,4)
	7.6

	DK/ NA
	0.0
	0.0
	2.3
	0.0
	0.3
	0.0
	0.7

	Total
	100.0
	100.0
	100.0
	100.0
	100.0
	100.0
	100.0

	Average percent of growing
	34.29
	41.11(3)
	31.88(2)
	41.68
	34.39
	33.16
	35.09


Statistical significant differences between percents (1,2,3,4,5,6) (95% level of confidence)

The highest increase percentage of Internet usage in the next 12 months is registered among governmental/ budgetary institutions or companies dealing in constructions. 

4. INTERNET USAGE HABITS

4.5. Activities for Using the Internet

	Q 12. For which of the following activities is Internet used within your company?

	

	Activities for Using the Internet
	Breakdown by Type of Connection

	
	Dial-up Connection

(1)

(base=467)
	Dedicated

Connection

(2)

 (base=243)
	Total Companies

(base=650)

	
	%*

	E-mail
	98.1
	99.4
	98.5

	Internet browsing
	63.3(2)
	81.4(1)
	67.8

	File transfer (download and upload)
	58.5(2)
	71.2(1)
	61.2

	Web hosting
	34.5(2)
	51.8(1)
	38.5

	Domain name registration
	20.1
	26.0
	21.4

	On line banking or stock exchange transactions
	14.4
	18.9
	15.1

	Chat
	9.5(2)
	27.6(1)
	15.0

	E-commerce
	11.4
	11.4
	10.7

	VOIP (PC TO PC)
	2.9(2)
	8.3(1)
	4.5

	VOIP (through VPN)
	2.4(2)
	5.6(1)
	2.1


*Multiple answer

Statistical significant differences between percents (1,2)(95% level of confidence)
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Almost all target companies use email as communication tool (98.5%). 

Main activities for using the Internet among target companies are Internet browsing (67.8%) and file transfer (61.2%). 

We ascertain a significantly higher usage of Internet for browsing, file transfer, web hosting, chat, VoiP (PC to PC) and VoiP (through VPN) among companies using dedicated services as compared to companies using dialup services. 

	Q 12. For which of the following activities is Internet used within your company?

	

	Activities for Using the Internet
	Breakdown by Number of Employees

	
	1 – 9

(1)
(base=252)
	10 – 49

(2)
(base=229)
	50 – 249

(3)
(base=124)
	250 or more

(4)
(base=45)
	Total
(base=650)

	
	%*

	E-mail
	97.3
	99.1
	99.4
	100.0
	98.5

	Internet browsing
	64.0(4)
	66.8
	72.9
	81.2(1)
	67.8

	File transfer (download and upload)
	56.7(3)
	63.2
	68.8(1)
	59.7
	61.2

	Web hosting
	37.8
	33.5(3)
	46.4(2)
	46.9
	38.5

	Domain name registration
	25.8(4)
	18.9
	19.8
	12.2(1)
	21.4

	On line banking or stock exchange transactions
	13.1
	12.7(3,4)
	20.7(2)
	24.2(2)
	15.1

	Chat
	15.1
	11.9(3)
	19.7(2)
	17.4
	15.0

	E-commerce
	12.8(3)
	11.1
	5.9(1)
	9.1
	10.7

	VOIP (PC TO PC)
	5.5
	2.6
	5.7
	5.3
	4.5

	VOIP (through VPN)
	1.3(3,4)
	0.4(3,4)
	5.3(1,2)
	6.8(1,2)
	2.1


*Multiple answer

Statistical significant differences between percents (1,2,3,4)(95% level of confidence)

The incidence of using Internet for browsing, on line banking or stock exchange transactions and VoiP (through VPN) increases with the size of the company expressed in number of employees. 

	Q 12. For which of the following activities is Internet used within your company?

	

	Activities for Using 

the Internet
	Breakdown by Field of Activity

	
	Industry

(1)
(base=89)
	Constructions

(2)
(base=77)
	Trade

(3)
(base=150)
	Governmental /budgetary institution

(4)
(base=64)
	Services

(5)
(base=239)
	Other field

(6)
(base=31)
	Total
(base=650)

	
	%*

	E-mail
	99.3
	100.0(4)
	98.7
	94.7(2)
	98.1
	100.0
	98.5

	Internet browsing
	60.4(4)
	71.0
	63.3(4)
	77.4(1,3)
	70.6
	68.4
	67.8

	File transfer (download and upload)
	57.7(6)
	63.2
	52.5(4,5,6)
	72.9(3)
	62.9(3)
	77.9(1,3)
	61.2

	Web hosting
	30.0(5)
	34.6
	33.8(5)
	43.2
	45.0(1,3)
	42.5
	38.5

	Domain name registration
	21.3
	15.4
	22.4
	14.0(5)
	26.0(4,6)
	8.3(5)
	21.4

	On line banking or stock exchange transactions
	17.2(4)
	15.4(4)
	16.9(4)
	1.3(1,2,3,5,6)
	16.0(4)
	13.9(4)
	15.1

	Chat
	8.9(4,5)
	9.2(4,5)
	10.0(4,5)
	30.2(1,2,3,6)
	20.3(1,2,3)
	7.5(4)
	15.0

	E-commerce
	8.5(3)
	6.0(3)
	19.3(1,2,4,5)
	2.9(3)
	10.2(3)
	5.1
	10.7

	VOIP (PC TO PC)
	0.0(2,4,5,6)
	5.2(1)
	3.2
	5.1(1)
	6.4(1)
	8.3(1)
	4.5

	VOIP (through VPN)
	0.8
	3.4(3)
	0.0(2,5,6)
	0.8
	3.4(3)
	5.6(3)
	2.1


*Multiple answer

Statistical significant differences between percents (1,2,3,4,5,6)(95% level of confidence)

Companies dealing in services and trade are more prone to use the Internet for e-commerce as compared to companies from other fields of activity. 

At the same time, companies dealing in constructions, services as well as governmental/ budgetary institutions use the Internet for browsing in a higher manner than companies dealing in other fields of activity. Also, governmental/ budgetary institutions use in a higher manner Internet for file transfer but are least likely to do on line banking or stock exchange transactions. 

4.6. Intended Activities for Using the Internet

	Q 13. For which of the following activities do you intend to use Internet within your company in the following 12 months, no matter if you use them or not at the moment?

	

	Intended Activities for Using the Internet
	Breakdown by Type of Connection

	
	Dial-up Connection

(1)

(base=467)
	Dedicated

Connection

(2)

 (base=243)
	Total Companies

(base=650)

	
	%*

	E-mail
	97.7
	99.5
	98.1

	Internet browsing
	63.9(2)
	81.6(1)
	68.4

	File transfer (download and upload)
	62.8(2)
	72.7(1)
	64.2

	Web hosting
	54.9(2)
	68.9(1)
	58.2

	Domain name registration
	25.5
	31.1
	26.8

	On line banking or stock exchange transactions
	22.3
	22.8
	21.7

	Chat
	12.0(2)
	29.2(1)
	17.0

	E-commerce
	16.5
	16.1
	15.6

	VOIP (PC TO PC)
	5.3(2)
	10.3(1)
	6.8

	VOIP (through VPN)
	3.9(2)
	10.9(1)
	4.8


*Multiple answer

Statistical significant differences between percents (1,2)(95% level of confidence)

Internet will be used in the future for quite the same activities it is used in the present like browsing (68.4%) and file transfer (64.2%). We also ascertain an increased usage in the future of web hosting (58.2%). 
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	Q 13. For which of the following activities do you intend to use Internet within your company in the following 12 months, no matter if you use them or not at the moment?

	

	Intended Activities for Using the Internet
	Breakdown by Number of Employees

	
	1 – 9

(1)
(base=252)
	10 – 49

(2)
(base=229)
	50 – 249

(3)
(base=124)
	250 or more

(4)
(base=45)
	Total
(base=650)

	
	%*

	E-mail
	97.5
	99.1(4)
	99.3
	94.8(2)
	98.1

	Internet browsing
	64.3(4)
	67.8
	73.7
	81.2(1)
	68.4

	File transfer (download and upload)
	58.8(2,3)
	67.6(1)
	69.9(1)
	66.3
	64.2

	Web hosting
	53.8(3)
	57.9
	64.9(1)
	68.9
	58.2

	Domain name registration
	29.9
	25.4
	26.8
	15.7
	26.8

	On line banking or stock exchange transactions
	20.3
	20.1
	24.5
	29.6
	21.7

	Chat
	18.5
	12.3(3)
	22.0(2)
	17.4
	17.0

	E-commerce
	17.4(3)
	17.4(3)
	8.0(1,2)
	15.2
	15.6

	VOIP (PC TO PC)
	7.0
	4.7
	8.2
	11.8
	6.8

	VOIP (through VPN)
	3.0(3,4)
	2.1(3,4)
	10.6(1,2)
	13.7(1,2)
	4.8


*Multiple answer

Statistical significant differences between percents (1,2,3,4)(95% level of confidence)

The incidence of using Internet in the future for browsing, on line banking or stock exchange transactions and VoiP (through VPN) increases with the size of the company expressed in number of employees. 

	Q 13. For which of the following activities do you intend to use Internet within your company in the following 12 months, no matter if you use them or not at the moment?

	

	Intended Activities for Using the Internet
	Breakdown by Field of Activity

	
	Industry

(1)
(base=89)
	Constructions

(2)
(base=77)
	Trade

(3)
(base=150)
	Governmental /budgetary institution

(4)
(base=64)
	Services

(5)
(base=239)
	Other field

(6)
(base=31)
	Total
(base=650)

	
	%*

	E-mail
	100.0(4,6)
	100.0(4,6)
	98.3(6)
	94.7(1,2)
	98.2(6)
	90.9(1,2,3,5)
	98.1

	Internet browsing
	60.8(4)
	71.0
	64.2(4)
	78.4(1,3)
	71.2
	68.4
	68.4

	File transfer (download and upload)
	61.7
	63.9
	58.5(4,6)
	73.1(3)
	65.2
	80.2(3)
	64.2

	Web hosting
	64.3(3)
	59.1
	45.6(1,4,5,6)
	64.3(3)
	61.1(3)
	65.5(3)
	58.2

	Domain name registration
	28.1
	23.0
	26.7
	22.6
	30.3(6)
	11.1(5)
	26.8

	On line banking or stock exchange transactions
	22.7(4)
	22.7(4)
	24.2(4)
	1.3(1,2,3,5,6)
	24.6(4)
	13.9(4)
	21.7

	Chat
	8.9(4,5)
	13.5(4)
	11.9(4,5)
	33.7(1,2,3,6)
	22.3(1,3)
	7.5(4)
	17.0

	E-commerce
	17.1(4)
	14.6
	23.2(4,5)
	5.1(1,3)
	13.7(3)
	7.8
	15.6

	VOIP (PC TO PC)
	7.1
	6.7
	3.5
	6.2
	8.5
	10.8
	6.8

	VOIP (through VPN)
	9.8(3)
	4.5
	2.5(1)
	3.3
	4.6
	5.6
	4.8


*Multiple answer

Statistical significant differences between percents (1,2,3,4,5,6)(95% level of confidence)

The pattern for future Internet usage considering the field of activity is quite similar with the current usage. 

4.7. Internet Access Policy

	Q 15. Which of the following statements best describes the Internet access policy of your employees within your company?

	

	Employees without Management Positions’ Internet Access Policy
	Breakdown by Type of Connection

	
	Dial-up Connection

(1)

(base=467)
	Dedicated

Connection

(2)

 (base=243)
	Total Companies

(base=650)

	
	%*

	The employees have no kind of restriction regarding Internet access
	66.2(2)
	76.0(1)
	69.5

	The employees have access only to certain services (ex: only web and mail and not FTP etc.)
	12.4
	12.5
	11.7

	The Internet access is allowed only between certain hours
	9.0
	6.9
	8.5

	The employees have an upper limit of hours/ traffic
	6.3
	3.5
	4.8

	The employees do not have access to the Internet
	5.4
	2.6
	4.4

	DK/ NA
	6.2(2)
	2.8(1)
	5.5


*Multiple answer

Statistical significant differences between percents (1,2)(95% level of confidence)

In approximately 7 out of 10 target companies employees without management positions do not have any restrictions regarding Internet access. 

However, for the rest of the companies the most often used restrictions relate to the types of services used  (11.7% of companies) or to the usage of Internet only between certain hours (8.5%). 

In companies using dedicated services there is a higher tendency for unlimited Internet access for employees without management positions. 

	Q 15. Which of the following statements best describes the Internet access policy of your employees within your company?

	

	Employees without Management Positions’ Internet Access Policy
	Breakdown by Number of Employees

	
	1 – 9

(1)
(base=252)
	10 – 49

(2)
(base=229)
	50 – 249

(3)
(base=124)
	250 or more

(4)
(base=45)
	Total
(base=650)

	
	%*

	The employees have no kind of restriction regarding Internet access
	76.4(2)
	60.9(1,3)
	71.9(2)
	63.6
	69.5

	The employees have access only to certain services (ex: only web and mail and not FTP etc.)
	5.0(2,3,4)
	16.3(1)
	17.5(1)
	15.4(1)
	11.7

	The Internet access is allowed only between certain hours
	5.5(2)
	12.1(1)
	7.9
	9.7
	8.5

	The employees have an upper limit of hours/ traffic
	2.1(2,4)
	6.5(1)
	4.6
	13.0(1)
	4.8

	The employees do not have access to the Internet
	4.0
	6.4(3)
	0.9(2)
	5.2
	4.4

	DK/ NA
	9.5(2,3)
	2.7(1)
	2.4(1)
	3.5
	5.5


*Multiple answer

Statistical significant differences between percents (1,2,3,4)(95% level of confidence)

Employees without management positions from smallest companies in terms of number of employees are more likely of not to have any kind of restrictions regarding Internet access. 

Regarding restrictions for Internet usage, the Internet access between certain hours appears to be used in quite a higher manner among companies having between 10 and 49 employees, while setting an upper limit of hours or traffic is a policy used more among large companies (at least 250 employees). 

	Q 15. Which of the following statements best describes the Internet access policy of your employees within your company?

	

	Employees without Management Positions’ Internet Access Policy
	Breakdown by Field of Activity

	
	Industry

(1)
(base=89)
	Constructions

(2)
(base=77)
	Trade

(3)
(base=150)
	Governmental /budgetary institution

(4)
(base=64)
	Services

(5)
(base=239)
	Other field

(6)
(base=31)
	Total
(base=650)

	
	%*

	The employees have no kind of restriction regarding Internet access
	65.5(5)
	65.7(5)
	55.3(4,5,6)
	72.7(3)
	80.0(1,2,3)
	75.0(3)
	69.5

	The employees have access only to certain services (ex: only web and mail and not FTP etc.)
	8.1
	18.0(5)
	15.6(5)
	11.4
	8.9(2,3)
	10.1
	11.7

	The Internet access is allowed only between certain hours
	5.3(3)
	5.7(3)
	16.0(1,2,4,5)
	5.3(3)
	6.3(3)
	10.4
	8.5

	The employees have an upper limit of hours/ traffic
	7.5(2)
	0.7(1,4)
	5.7
	12.2(2,5,6)
	3.5(4)
	0.0(4)
	4.8

	The employees do not have access to the Internet
	6.6
	7.1
	3.3
	6.7
	2.7
	4.5
	4.4

	DK/ NA
	7.0
	5.0
	10.3(4,5)
	2.2(3)
	3.5(3)
	0.0
	5.5


*Multiple answer

Statistical significant differences between percents (1,2,3,4,5,6)(95% level of confidence)

The employees without management positions from companies offering various services are the least likely of all to have restrictions regarding Internet access. 

On the other hand, when looking at various restrictions used for Internet access, we can ascertain the existence of different policies depending on the field of activity as follows: in companies dealing in constructions there is a higher tendency for allowing employees to access only certain services, in companies dealing in trade the Internet is more likely to be allowed only between certain hours, while in governmental/ budgetary institutions the employees are more likely to have an upper limit of hours/ traffic. 

	Q 15. Which of the following statements best describes the Internet access policy of your employees within your company?

	

	Employees with Management Positions’ Internet Access Policy
	Breakdown by Type of Connection

	
	Dial-up Connection

(1)

(base=467)
	Dedicated

Connection

(2)

 (base=243)
	Total Companies

(base=650)

	
	%*

	The employees have no kind of restriction regarding Internet access
	86.0(2)
	92.4(1)
	87.7

	The Internet access is allowed only between certain hours
	6.7
	3.7
	5.9

	The employees have access only to certain services (ex: only web and mail and not FTP etc.)
	4.2
	4.0
	4.0

	The employees have an upper limit of hours/ traffic
	4.7(2)
	1.5(1)
	3.8

	DK/ NA
	0.9
	0.3
	0.8


*Multiple answer

Statistical significant differences between percents (1,2)(95% level of confidence)

In the majority of target companies (87.7%) the employees with management positions have unlimited Internet access. They are more prone to work in companies which use a dedicated connection for Internet access. 

	Q 15. Which of the following statements best describes the Internet access policy of your employees within your company?

	

	Employees with Management Positions’ Internet Access Policy
	Breakdown by Number of Employees

	
	1 – 9

(1)
(base=252)
	10 – 49

(2)
(base=229)
	50 – 249

(3)
(base=124)
	250 or more

(4)
(base=45)
	Total
(base=650)

	
	%*

	The employees have no kind of restriction regarding Internet access
	92.4(2,3,4)
	85.4(1)
	83.7(1)
	80.9(1)
	87.7

	The Internet access is allowed only between certain hours
	4.3
	7.8
	5.5
	6.8
	5.9

	The employees have access only to certain services (ex: only web and mail and not FTP etc.)
	1.9(3)
	5.2
	7.0(1)
	4.1
	4.0

	The employees have an upper limit of hours/ traffic
	2.0(4)
	4.0
	5.4
	8.6(1)
	3.8

	DK/ NA
	1.2
	0.4
	0.0
	1.3
	0.8


*Multiple answer

Statistical significant differences between percents (1,2,3,4)(95% level of confidence)

The highest propensity for unlimited Internet access is encountered in smallest companies in terms of number of employees (up to 9 employees). 

	Q 15. Which of the following statements best describes the Internet access policy of your employees within your company?

	

	Employees with Management Positions’ Internet Access Policy
	Breakdown by Field of Activity

	
	Industry

(1)
(base=89)
	Constructions

(2)
(base=77)
	Trade

(3)
(base=150)
	Governmental /budgetary institution

(4)
(base=64)
	Services

(5)
(base=239)
	Other field

(6)
(base=31)
	Total
(base=650)

	
	%*

	The employees have no kind of restriction regarding Internet access
	86.5
	87.6
	83.3(5)
	87.2
	90.9(3)
	89.6
	87.7

	The Internet access is allowed only between certain hours
	2.9(3)
	3.1(3)
	12.1(1,2,5)
	3.7
	4.0(3)
	10.4
	5.9

	The employees have access only to certain services (ex: only web and mail and not FTP etc.)
	2.5
	9.1(5)
	5.6
	1.9
	3.0(2)
	0.0
	4.0

	The employees have an upper limit of hours/ traffic
	8.1(2,5)
	0.0(1,4)
	4.4
	5.9(2)
	2.8(1)
	0.0
	3.8

	DK/ NA
	0.0
	1.0
	0.0
	1.3
	1.4
	0.0
	0.8


*Multiple answer

Statistical significant differences between percents (1,2,3,4,5,6)(95% level of confidence)

There is a higher tendency for allowing Internet access only between certain hours for employees with management positions who work in companies dealing in trade as compared to companies from other fields of activity. 

5. DIAL –UP INTERNET MARKET

5.5. Dialup Internet Usage Evolution

	Q 21. Since when do you have dialup connection?

	

	Dialup Internet Usage Evolution
	Cumulated Count

(universe=48,003)


	1995 or earlier
	1,259

	1996
	2,920

	1997
	5,258

	1998
	9,262

	1999
	15,392

	2000
	25,061

	2001
	32,503

	2002
	40,136

	2003
	47,064

	2004
	48,003
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IN STUDIUL IN ROMANA APAR PROCENTE SI NU VALORILE ABSOLUTE IN GRAFICUL DE MAI SUS
Almost half of the companies started using dialup Internet services later than 2000. 

GSM/ CDMA/ GPRS registered the highest expansion in the past 3 years, more than half of the companies currently using these types of Internet connections since 2001 or later (57.2%). 

	Q 21. Since when do you have dialup connection?

	

	Dialup Internet Usage Evolution
	Breakdown by Number of Employees

	
	1 – 9

(base=187)
	10 – 49

(base=176)
	50 or more

(base=104)
	Total (base=467)

	
	Cumulated %

	1995 or earlier
	1.8
	0.4
	7.8
	2.6

	1996
	5.2
	1.5
	15.0
	6.1

	1997
	9.5
	7.3
	19.4
	11.0

	1998
	18.1
	14.1
	29.7
	19.3

	1999
	31.6
	29.5
	36.9
	32.1

	2000
	54.3
	48.3
	54.2
	52.2

	2001
	71.9
	63.0
	66.7
	67.7

	2002
	82.9
	83.1
	85.7
	83.6

	2003
	97.1
	99.1
	98.3
	98.0

	2004
	100.0
	100.0
	100.0
	100.0


Largest companies in terms of number of employees are more likely to have started using dialup services earlier as compared to the rest of companies. 

	Q 21. Since when do you have dialup connection?

	

	Dialup Internet Usage Evolution
	Breakdown by Field of Activity

	
	Industry (base=69)
	Constructions

(base=62)
	Trade

(base=123)
	Governmental /budgetary institution (base=31)
	Services (base=160)
	Other field (base=22)
	Total (base=467)

	
	Cumulated %

	1995 or earlier
	4.3
	0.0
	1.0
	10.2
	2.6
	3.7
	2.6

	1996
	5.6
	0.0
	1.7
	10.2
	9.9
	15.7
	6.1

	1997
	6.7
	0.0
	5.2
	22.5
	17.3
	27.8
	11.0

	1998
	11.4
	3.0
	16.4
	30.2
	25.2
	53.0
	19.3

	1999
	23.5
	13.7
	30.1
	52.9
	36.9
	65.8
	32.1

	2000
	46.3
	41.6
	54.6
	60.6
	53.8
	68.9
	52.2

	2001
	67.5
	58.2
	67.6
	65.6
	70.2
	80.1
	67.7

	2002
	79.0
	85.9
	85.6
	78.9
	83.7
	87.4
	83.6

	2003
	95.9
	98.7
	99.4
	97.4
	97.7
	100.0
	98.0

	2004
	100.0
	100.0
	100.0
	100.0
	100.0
	100.0
	100.0


Governmental/ budgetary companies as well as those offering various services are more likely to have started using dialup Internet services earlier than the companies from other fields.

At the opposite pole are companies dealing in constructions which started using dialup Internet services since 2000 or later in a higher manner as compared to the other companies. 

5.6. Number of Dialup Accounts Used

	Q 22. How many Internet dialup accounts, whether paid or free, does your company have?

	

	Number of Dialup Accounts Used
	Breakdown by Type of Connection

	
	 Fixed phone line

(1)
(base=404)
	 GSM/ CDMA/ GPRS

(2)
(base=55)
	 ISDN

(3)
(base=59)
	Total
(base=467)

	
	%

	One account
	59.1(2,3)
	30.9(1)
	41.6(1)
	58.7

	2 accounts
	25.4
	36.5
	22.6
	24.4

	3 accounts or more
	15.5(2,3)
	32.7(1)
	35.8(1)
	17.0

	Total
	100.0
	100.0
	100.0
	100.0

	Average number of dial-up accounts
	1.69(2,3)
	2.05(1)
	2.09(1)
	1.70


Statistical significant differences between percents/ means (1,2,3) (95% level of confidence)
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Approximately 6 out of every 10 target companies have only one dialup Internet account. 

Companies using fixed phone line Internet connection are more prone than the other companies who use other dialup Internet connections to use only one dialup Internet account and less prone to use minimum 3 accounts. 

	Q 22. How many Internet dialup accounts, whether paid or free, does your company have?

	

	Number of Dialup Accounts Used
	Breakdown by Number of Employees

	
	1 – 9

(1)
(base=187)
	10 – 49

(2)
(base=176)
	50 or more

(3)
(base=104)
	Total
(base=467)

	
	%

	One account
	65.8(3)
	55.8
	49.2(1)
	58.7

	2 accounts
	24.5
	21.8
	28.2
	24.4

	3 accounts or more
	9.8(2,3)
	22.4(1)
	22.6(1)
	17.0

	Total
	100.0
	100.0
	100.0
	100.0

	Average number of dial-up accounts
	1.53(2,3)
	1.81(1)
	1.90(1)
	1.70


Statistical significant differences between percents/ means (1,2,3) (95% level of confidence)

The number of dialup Internet accounts increases with the number of employees one company has. 

	Q 22. How many Internet dialup accounts, whether paid or free, does your company have?

	

	Number of Dialup Accounts Used
	Breakdown by Field of Activity

	
	Industry

(1)
(base=69)
	Constructions

(2)
(base=62)
	Trade

(3)
(base=123)
	Governmental /budgetary institution

(4)
(base=31)
	Services

(5)
(base=160)
	Other field

(6)
(base=22)
	Total
(base=467)

	
	%

	One account
	51.1(4)
	64.5(6)
	57.7
	76.4(1,6)
	60.5
	39.5(2,4)
	58.7

	2 accounts
	32.3(4)
	21.7
	21.5
	7.7(1,5,6)
	25.2(4)
	33.4(4)
	24.4

	3 accounts or more
	16.7
	13.8
	20.8
	15.9
	14.3
	27.2
	17.0

	Total
	100.0
	100.0
	100.0
	100.0
	100.0
	100.0
	100.0

	Average number of dial-up accounts
	1.69
	1.64
	1.77
	1.71
	1.60
	2.24
	1.70


Statistical significant differences between percents (1,2,3,4,5,6) (95% level of confidence)

Governmental or budgetary institutions are most likely of all target companies to have only dialup Internet account, while companies from industry are more prone to have 2 dialup Internet accounts. 

5.6.1. Number of Free Dialup Accounts Used

	Q 22. How many free Internet dialup accounts does your company have?

	

	Number of Free Dialup Accounts Used
	Breakdown by Type of Connection

	
	 Fixed phone line

(1)
(base=404)
	 GSM/ CDMA/ GPRS

(2)
(base=55)
	 ISDN

(3)
(base=59)
	Total
(base=467)

	
	%

	None
	53.0(2,3)
	70.1(1)
	68.6(1)
	57.0

	One account
	30.7(3)
	17.9
	17.3(1)
	28.0

	2 accounts
	9.5
	12.0
	2.8
	8.4

	3 accounts or more
	6.8(2)
	0.0(1,3)
	11.3(2)
	6.5

	Total
	100.0
	100.0
	100.0
	100.0

	Average number of free dial-up accounts
	0.76(2,3)
	0.42(1)
	0.45(1)
	0.69


Statistical significant differences between percents/ means (1,2,3) (95% level of confidence)
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43.0% of target companies have at least one free dialup Internet account. They are more likely to be companies using fixed phone line Internet connection: almost half of companies using fixed phone line Internet connection have at least one free dialup account as compared to only 29.9% and 31.4% of companies who use GSM/ CDMA/ GPRS and respectively, ISDN. 

	Q 22. How many free Internet dialup accounts does your company have?

	

	Number of Free Dialup Accounts Used
	Breakdown by Number of Employees

	
	1 – 9

(1)
(base=187)
	10 – 49

(2)
(base=176)
	50 or more

(3)
(base=104)
	Total
(base=467)

	
	%

	None
	49.8(3)
	59.8
	67.1(1)
	57.0

	One account
	36.6(2,3)
	23.7(1)
	17.7(1)
	28.0

	2 accounts
	10.7
	5.7
	8.2
	8.4

	3 accounts or more
	2.9(2)
	10.8(1)
	7.0
	6.5

	Total
	100.0
	100.0
	100.0
	100.0

	Average number of free dial-up accounts
	0.75
	0.70
	0.57
	0.69


Statistical significant differences between percents (1,2,3) (95% level of confidence)

The likelihood of having free dialup Internet accounts as well as their number decreases with the number of employees: thus, 50.2% of companies having up to 9 permanent employees use at least one free dialup Internet account as compared to only 40.2% of the companies which have between 10 and 49 permanent employees and with only 32.9% of the companies with at least 50 employees. 

	Q 22. How many free Internet dialup accounts does your company have?

	

	Number of Free Dialup Accounts Used
	Breakdown by Field of Activity

	
	Industry

(1)
(base=69)
	Constructions

(2)
(base=62)
	Trade

(3)
(base=123)
	Governmental /budgetary institution

(4)
(base=31)
	Services

(5)
(base=160)
	Other field

(6)
(base=22)
	Total
(base=467)

	
	%

	None
	53.0(6)
	53.1(6)
	62.0
	68.5
	52.2(6)
	78.3(1,2,5)
	57.0

	One account
	29.0(6)
	34.8(6)
	22.2
	26.6
	32.2(6)
	6.5(1,2,5)
	28.0

	2 accounts
	7.4
	6.8
	7.7
	1.9
	10.2
	15.3
	8.4

	3 accounts or more
	10.6
	5.3
	8.1
	3.1
	5.4
	0.0
	6.5

	Total
	100.0
	100.0
	100.0
	100.0
	100.0
	100.0
	100.0

	Average number of free dial-up accounts
	0.72
	0.84
	0.69
	0.61
	0.69
	0.37
	0.69


Statistical significant differences between percents (1,2,3,4,5,6) (95% level of confidence)

When looking at companies’ breakdown by field of activity, there are no significant differences between companies in terms of number of free dialup Internet accounts used. 

5.6.2. Number of Paid Dialup Accounts Used

	Q 23. How many of the dialup accounts are paid Internet accounts?

	

	Number of Paid Dialup Accounts Used
	Breakdown by Type of Connection

	
	 Fixed phone line

(1)
(base=404)
	 GSM/ CDMA/ GPRS

(2)
(base=55)
	 ISDN

(3)
(base=59)
	Total
(base=467)

	
	%

	None
	33.5(2,3)
	0.0(1)
	2.0(1)
	28.8

	One account
	48.2
	50.7
	58.9
	50.8

	2 accounts
	12.9(2,3)
	30.5(1)
	23.4(1)
	13.1

	3 accounts or more
	5.4(2,3)
	18.8(1)
	15.6(1)
	7.3

	Total
	100.0
	100.0
	100.0
	100.0

	Average number of paid dial-up accounts
	0.88(2,3)
	1.57(1)
	1.59(1)
	0.95


Statistical significant differences between percents/ means (1,2,3) (95% level of confidence)
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Almost 3 in 10 target companies do not have any paid dialup Internet accounts. They are almost entirely companies using fixed phone line Internet connection.

Other approximately half of companies have one paid Internet account, while other 7.3% of companies have at least 3 Internet accounts. 

	Q 23. How many of the dialup accounts are paid Internet accounts?

	

	Number of Paid Dialup Accounts Used
	Breakdown by Number of Employees

	
	1 – 9

(1)
(base=187)
	10 – 49

(2)
(base=176)
	50 or more

(3)
(base=104)
	Total
(base=467)

	
	%

	None
	39.3(2,3)
	21.7(1)
	19.2(1)
	28.8

	One account
	47.1
	55.9
	50.1
	50.8

	2 accounts
	10.1
	15.6
	15.0
	13.1

	3 accounts or more
	3.4(3)
	6.8(3)
	15.7(1,2)
	7.3

	Total
	100.0
	100.0
	100.0
	100.0

	Average number of paid dial-up accounts
	0.74(2,3)
	1.07(1)
	1.19(1)
	0.95


Statistical significant differences between percents/ means (1,2,3) (95% level of confidence)

The higher the size of the company expressed in number of employees, the higher the usage incidence of at least 3 Internet accounts (from 3.4% among companies having up to 9 employees to 15.7% among companies having at least 50 employees). 

	Q 23. How many of the dialup accounts are paid Internet accounts?

	

	Number of Paid Dialup Accounts Used
	Breakdown by Field of Activity

	
	Industry

 (1)
(base=69)
	Constructions

(2)
(base=62)
	Trade

(3)
(base=123)
	Governmental /budgetary institution

(4)
(base=31)
	Services

(5)
(base=160)
	Other field

(6)
(base=22)
	Total
(base=467)

	
	%

	None
	23.7
	37.6(6)
	24.4
	28.5
	34.2(6)
	6.5(2,5)
	28.8

	One account
	59.9
	45.2
	51.5
	56.1
	48.8
	39.5
	50.8

	2 accounts
	12.4
	10.4
	18.2(4)
	2.7(3,6)
	10.6(6)
	26.9(4,5)
	13.1

	3 accounts or more
	4.0(6)
	6.8(6)
	5.9(6)
	12.8
	6.5(6)
	27.2(1,2,3,5)
	7.3

	Total
	100.0
	100.0
	100.0
	100.0
	100.0
	100.0
	100.0

	Average number of paid dial-up accounts
	0.98
	0.77(3)
	1.08(2)
	1.10
	0.89
	0.86
	0.95


Statistical significant differences between percents/ means (1,2,3,4,5,6) (95% level of confidence)

Companies from constructions or services do not have any paid dialup accounts in a higher manner than companies dealing in other fields of activity. On the other hand, companies dealing in trade are more prone to have at least 2 accounts as compared to the rest of the companies. 

5.7. Ways of Paying for Dialup Connection

	Q 24. What ways of payment do you use for each type of dialup connection your company uses?

	

	Ways of Paying for Dialup Connection
	Breakdown by Type of Connection

	
	Fixed phone line (base=404)**
	GSM/ CDMA/ GPRS 

(base=55)**
	ISDN 

(base=59)**

	
	%*

	Subscription with a limited number of hours (limited access)
	8.9
	18.8
	1.0

	Subscription with partially limited access, with the payment for the additional hours
	5.5
	40.4
	11.3

	Unlimited subscription (unlimited access)
	81.6
	39.6
	68.7

	Value card
	6.6
	1.2
	1.0

	DK/ NA
	-
	-
	17.9


*Multiple answer

**Base: Companies that use dial-up connection through fixed phone line, respectively GSM/ CDMA/ GPRS and ISDN

The majority of companies using dialup Internet services based on fixed phone line use an unlimited subscription (81.6%). Also, 68.7% of the companies using ISDN services use this way of paying for their dialup services. 

On the other hand, among companies using GSM/ CDMA/ GPRS services we ascertain that besides unlimited subscription the subscription with partially limited access is used almost at a similar level (39.6% use unlimited subscription and 40.4% use a subscription with partially limited access). 

	Q 24. What ways of payment do you use for each type of dialup connection your company uses?

	

	Number of Hours Included in the Limited Hour Subscription for Fixed Phone Line
	Breakdown by Type of Subscription

	
	 Subscription with a limited number of hours (limited access)

(1)
(base=30)
	 Subscription with partially limited access, with the payment for the additional hours

(2)
(base=30)
	Total
(base=60)**

	
	%*

	9 or less
	4.0
	16.6
	8.8

	10 - 14
	9.9
	7.9
	9.2

	15 - 19
	30.6(2)
	3.1(1)
	20.1

	20 - 49
	20.3
	33.9
	25.5

	50 - 99
	22.4
	5.4
	15.9

	100 or more
	3.0
	17.8
	8.6

	DK/ NA
	9.8
	15.3
	11.9

	Total
	100.0
	100.0
	100.0


*Multiple answer

**Base: Companies that have a limited hour subscription for fixed phone line

Statistical significant differences between percents (1,2) (95% level of confidence)

18.0% of the companies using a partially or totally limited subscription have included up to 14 hours monthly for Internet access. At the same time, almost half of companies have between 15 and 49 hours per month for Internet access (45.6%), while other 8.6% of companies have at least 100 hours included in their subscription for dialup Internet access. 

	Q 24. What ways of payment do you use for each type of dialup connection your company uses?

	

	Number of Hours Included in the Limited Hour Subscription for GSM/ CDMA/ GPRS
	%*

(base=31)**

	9  or less
	9.1

	10 - 14
	39.0

	15 - 49
	31.6

	50 or more
	4.9

	DK/ NA
	15.5

	Total
	100.0


*Multiple answer

**Base: Companies that have a limited hour subscription for GSM/ CDMA/ GPRS

39.0% of the companies using GSM/ CDMA/ GPRS services have between 10 and 14 hours included in their totally or partially limited access subscription. Other approximately one third of companies have between 15 and 49 hours included in their limited subscription. 

5.8. Internet Usage Intensity in Terms of Hours/ Month

	Q 25. Approximately, how many hours in a month is Internet through dialup connection used in your company?

	

	Internet Usage Intensity in Terms of Hours/ Month
	Breakdown by Type of Connection

	
	 Fixed phone line

(1)
(base=404)
	 GSM/ CDMA/ GPRS

(2)
(base=55)
	 ISDN

(3)
(base=59)
	Total
(base=467)

	
	%

	9 or less
	11.3
	14.5
	4.7
	10.7

	10 - 19
	15.4(2)
	29.2(1,3)
	7.0(2)
	16.4

	20 - 29
	12.4(2)
	23.4(1,3)
	8.9(2)
	13.3

	30 - 49
	21.4
	17.4
	16.4
	20.9

	50 - 99
	23.1(2)
	11.3(1,3)
	31.7(2)
	22.3

	100 or more
	16.5(2,3)
	4.2(1,3)
	31.3(1,2)
	16.4

	Total
	100.0
	100.0
	100.0
	100.0

	Average Internet Usage Intensity (hours/ month)
	45.44(2,3)
	26.22(1,3)
	65.26(1,2)
	45.12


Statistical significant differences between percents/ means (1,2,3) (95% level of confidence)

10.7% of companies use Internet monthly up to maximum 9 hours. Other 29.7% of companies use the Internet between 10 and 29 hours a month. They are more prone to be companies using GSM/ CDMA/ GPRS for connecting to the Internet. 

On the other hand, 38.7% of companies use the Internet at least 50 hours monthly. They are more prone to be companies which use ISDN services. 

	Q 25. Approximately, how many hours in a month is Internet through dialup connection used in your company?

	

	Internet Usage Intensity in Terms of Hours/ Month
	Breakdown by Number of Employees

	
	1 – 9

(1)
(base=187)
	10 – 49

(2)
(base=176)
	50 or more

(3)
(base=104)
	Total

(base = 467)

	
	%

	9 or less
	11.8
	11.4
	7.6
	10.7

	10 - 19
	19.9
	15.5
	10.9
	16.4

	20 - 29
	13.6
	16.3(3)
	7.8(2)
	13.3

	30 - 49
	20.5
	20.5
	22.5
	20.9

	50 - 99
	20.7
	23.5
	23.6
	22.3

	100 or more
	13.5(3)
	12.9(3)
	27.6(1,2)
	16.4

	Total
	100.0
	100.0
	100.0
	100.0

	Average Internet Usage Intensity (hours/ month)
	39.84(3)
	41.20(3)
	61.71(1,2)
	45.12


Statistical significant differences between percents/ means (1,2,3) (95% level of confidence)

The higher the size of the company in terms of number of employees, the higher the Internet usage intensity: thus, approximately one third of the companies having at least 50 employees (27.6%) use the Internet at least 100 hours monthly as compared to only 13.5% of companies with maximum 9 employees and respectively, to only 12.9% of companies which have between 10 and 49 permanent employees. 

	Q 25. Approximately, how many hours in a month is Internet through dialup connection used in your company?

	

	Internet Usage Intensity in Terms of Hours/ Month
	Breakdown by Field of Activity

	
	Industry

(1)
(base=69)
	Constructions

(2)
(base=62)
	Trade

(3)
(base=123)
	Governmental /budgetary institution

(4)
(base=31)
	Services

(5)
(base=160)
	Other field

(6)
(base=22)
	Total
(base=467)

	
	%

	9 or less
	9.7
	8.0
	13.3
	4.6
	10.8
	15.7
	10.7

	10 - 19
	22.3
	19.6
	12.6
	15.8
	14.5
	21.2
	16.4

	20 - 29
	13.1
	15.8(4)
	9.6(5)
	1.5(2,5)
	18.2(3,4)
	3.2
	13.3

	30 - 49
	17.4
	23.8
	19.2
	27.6
	21.3
	23.8
	20.9

	50 - 99
	18.1
	21.2
	26.5
	33.0
	19.5
	25.7
	22.3

	100 or more
	19.4
	11.7
	18.9
	17.5
	15.6
	10.4
	16.4

	Total
	100.0
	100.0
	100.0
	100.0
	100.0
	100.0
	100.0

	Average Internet Usage Intensity (hours/ month)
	48.75
	40.43
	46.82
	56.34
	42.85
	39.31
	45.12


Statistical significant differences between percents (1,2,3,4,5,6) (95% level of confidence)

There are no statistically significant differences between companies according to the field of activity they deal in regarding average Internet usage intensity measured in hours per months. 

5.9. Internet Usage Seasonality in Terms of Times of the Day

	Q 26. Which are the hours during the day when the Internet through dialup connection is used on a regular bases within your company?

	

	Internet Usage Seasonality in Terms of Times of the Day
	Breakdown by Type of Connection

	
	 Fixed phone line

(1)
(base=404)
	 GSM/ CDMA/ GPRS

(2)
(base=55)
	 ISDN

(3)
(base=59)
	Total
(base=467)

	
	%*

	 6-7
	1.8
	0.0
	1.3
	1.7

	 7-8
	9.8(3)
	6.7
	18.5(1)
	9.8

	 8-9
	40.5(3)
	37.0(3)
	57.4(1,2)
	40.1

	 9-10
	58.7
	70.9
	66.2
	59.2

	 10-11
	57.9
	67.3
	70.6
	59.6

	 11-12
	54.3
	63.3
	60.6
	55.2

	 12-13
	51.4(2)
	67.2(1)
	57.3
	52.5

	 13-14
	51.7
	63.8
	56.0
	52.6

	 14-15
	52.2
	63.2
	59.6
	53.3

	 15-16
	49.0
	52.9
	53.0
	49.6

	 16-17
	39.1
	43.5
	48.1
	40.9

	 17-18
	34.0
	37.6
	38.0
	34.9

	 18-19
	23.2
	31.8
	19.2
	24.0

	 19-20
	22.0
	21.0
	16.6
	21.9

	 20-21
	18.4
	11.9
	10.8
	17.2

	 21-22
	16.3
	16.0
	10.8
	15.2

	 22-23
	14.1
	16.0
	7.0
	13.2

	 Later than 23
	13.1
	14.0
	4.5
	11.8


*Multiple answer

Statistical significant differences between percents (1,2,3) (95% level of confidence)
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The peak for Internet usage by hours of the day through dialup connection is registered in the morning between 9 and 12 (between 59.6% and 55.2% of the companies are connected to Internet in this time interval). Also, the Internet usage increases slightly between 13 and 14, reaching the peak in the time interval 14 – 15 (53.3% of companies). 

At the same time, there are 40.1% of companies who use the Internet between 8 and 9 a.m. They are more prone to be companies using ISDN services. 

	Q 26. Which are the hours during the day when the Internet through dialup connection is used on a regular bases within your company?

	

	Internet Usage Seasonality in Terms of Times of the Day
	Breakdown by Number of Employees

	
	1 – 9

(1)
(base=187)
	10 – 49

(2)
(base=176)
	50 or more

(3)
(base=104)
	Total
(base=467)

	
	%*

	 6-7
	2.1
	1.1
	1.8
	1.7

	 7-8
	7.6(3)
	6.0(3)
	19.9(1,2)
	9.8

	 8-9
	26.5(2,3)
	43.1(1,3)
	62.5(1,2)
	40.1

	 9-10
	49.8(2,3)
	65.0(1)
	68.9(1)
	59.2

	 10-11
	52.2(3)
	62.0
	70.5(1)
	59.6

	 11-12
	47.5(2,3)
	59.1(1)
	64.4(1)
	55.2

	 12-13
	42.4(2,3)
	57.4(1)
	64.8(1)
	52.5

	 13-14
	41.4(2,3)
	59.5(1)
	64.0(1)
	52.6

	 14-15
	42.7(2,3)
	58.8(1)
	66.0(1)
	53.3

	 15-16
	39.7(2,3)
	56.8(1)
	58.1(1)
	49.6

	 16-17
	35.0
	45.0
	46.3
	40.9

	 17-18
	33.2
	38.5
	32.8
	34.9

	 18-19
	23.9
	25.1
	22.6
	24.0

	 19-20
	25.7(3)
	22.1
	14.1(1)
	21.9

	 20-21
	23.4(2,3)
	13.3(1)
	11.0(1)
	17.2

	 21-22
	21.6(2,3)
	12.5(1)
	6.6(1)
	15.2

	 22-23
	19.7(2,3)
	11.3(1,3)
	3.2(1,2)
	13.2

	 Later than 23
	17.9(2,3)
	9.8(1,3)
	2.9(1,2)
	11.8


*Multiple answer

Statistical significant differences between percents (1,2,3) (95% level of confidence)

Largest companies are more prone to connect to Internet through dialup connection between 7 and 9 a.m. At the same time, smallest companies in terms of number of employees are more likely to use the Internet later than 7 p.m. and less likely to connect to Internet between 9 a.m. and 16 p.m. as compared to the other companies. 

	Q 26. Which are the hours during the day when the Internet through dialup connection is used on a regular bases within your company?

	

	Internet Usage Seasonality in Terms of Times of the Day
	Breakdown by Field of Activity

	
	Industry

(1)
(base=69)
	Constructions

(2)
(base=62)
	Trade

(3)
(base=123)
	Governmental /budgetary institution

(4)
(base=31)
	Services

(5)
(base=160)
	Other field

(6)
(base=22)
	Total
(base=467)

	
	%*

	6-7
	6.2(3,5)
	1.3
	0.0(1)
	0.0
	1.0(1)
	3.0
	1.7

	7-8
	21.8(3,5,6)
	16.2(3,5)
	5.3(1,2)
	6.9
	6.1(1,2)
	3.0(1)
	9.8

	8-9
	52.1(3,5)
	58.8(3,5)
	22.5(1,2,4,5)
	52.5(3)
	37.6(1,2,3)
	42.2
	40.1

	9-10
	63.7
	68.8(4)
	54.9
	47.0(2)
	57.1
	68.5
	59.2

	10-11
	61.2
	56.5
	54.1
	72.3
	61.5
	63.0
	59.6

	11-12
	52.5
	58.0
	47.1(5)
	63.6
	58.9(3)
	63.0
	55.2

	12-13
	50.1
	49.2(4)
	52.8
	71.2(2,5)
	51.4(4)
	55.3
	52.5

	13-14
	47.9
	52.3
	51.2
	66.4
	53.4
	55.3
	52.6

	14-15
	49.5
	56.4
	49.4(4)
	70.1(3)
	54.2
	53.4
	53.3

	15-16
	46.9
	56.5
	45.6
	52.3
	50.2
	53.4
	49.6

	16-17
	37.8
	32.9
	43.1
	41.7
	44.3
	37.4
	40.9

	17-18
	33.6
	25.7(5)
	36.4
	21.8(5)
	41.6(2,4)
	25.4
	34.9

	18-19
	23.9
	14.9(5)
	22.2
	16.1
	31.3(2)
	16.3
	24.0

	19-20
	17.1
	12.7(5)
	22.2
	14.2
	29.5(2)
	16.5
	21.9

	20-21
	14.8
	12.2
	14.1
	12.1
	23.1
	19.9
	17.2

	21-22
	13.7(4)
	12.6(4)
	16.6(4)
	0.0(1,2,3,5,6)
	17.3(4)
	22.5(4)
	15.2

	22-23
	10.8
	13.7(4)
	17.5(4)
	0.0(2,3,5,6)
	12.8(4)
	15.6(4)
	13.2

	Later than 23
	4.9(3,6)
	10.7
	15.2(1,4)
	0.0(3,5,6)
	13.2(4)
	24.6(1,4)
	11.8


*Multiple answer

Statistical significant differences between percents (1,2,3,4,5,6) (95% level of confidence)

During peak hours (between 9 and 12 and respectively, between 13 and 14) there are no statistically significant differences between companies according to the field of activity they deal in. 

On the other hand, we ascertain that governmental/ budgetary institutions are least likely of all companies to access the Internet later than 8 p.m.

5.10. ISDN Upgrading

5.10.1. Intention to Acquire an ISDN Connection in the Next 12 Months

	Q 27. How likely is for your company to acquire an ISDN connection in the next 12 months?

	

	Intention to Acquire an ISDN Connection in the Next 12 Months
	Breakdown by Type of Connection

	
	 Fixed phone line
(base=382)
	 GSM/ CDMA/ GPRS
(base=52)
	Total
(base=408)*

	
	%

	Definitely yes
	2.5
	4.8
	2.9

	Probably yes
	22.4
	18.8
	22.0

	Probably not
	28.1
	20.9
	28.2

	Definitely not
	30.1
	38.8
	30.7

	Don't know/ Did not think about it
	17.0
	16.7
	16.2

	Total
	100.0
	100.0
	100.0


*Base: Companies that do not use a ISDN connection at present
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Approximately one quarter of companies who connect to Internet at present through a fixed phone line or through GSM/ CDMA/ GPRS want to acquire in the next 12 months an ISDN connection (24.9%). 

However, there are other 16.2% of companies which couldn’t mention any future intention for ISDN upgrading. 

	Q 27. How likely is for your company to acquire an ISDN connection in the next 12 months?

	

	Intention to Acquire an ISDN Connection in the Next 12 Months
	Breakdown by Number of Employees

	
	1 – 9

(1)
(base=174)
	10 – 49

(2)
(base=150)
	50 or more

(3)
(base=84)
	Total
(base=408)*

	
	%

	Definitely yes
	1.5
	4.3
	3.8
	2.9

	Probably yes
	25.0
	16.8
	23.8
	22.0

	Probably not
	26.0
	35.7(3)
	20.3(2)
	28.2

	Definitely not
	31.4
	31.4
	27.9
	30.7

	Don't know/ Did not think about it
	16.0
	11.8(3)
	24.2(2)
	16.2

	Total
	100.0
	100.0
	100.0
	100.0


*Base: Companies that do not use a ISDN connection at present

Statistical significant differences between percents (1,2,3) (95% level of confidence)

Mid companies in terms of permanent employees (between 10 and 49) are the least likely to upgrade to ISDN in the next 12 months. 

	Q 27. How likely is for your company to acquire an ISDN connection in the next 12 months?

	

	Intention to Acquire an ISDN Connection in the Next 12 Months
	Breakdown by Field of Activity

	
	Industry

(1)
(base=56)
	Constructions

(2)
(base=62)
	Trade

(3)
(base=104)
	Governmental /budgetary institution

(4)
(base=26)
	Services

(5)
(base=140)
	Other field

(6)
(base=20)
	Total
(base=408)*

	
	%

	Definitely yes
	3.0
	1.9
	2.6
	5.8
	3.5
	0.0
	2.9

	Probably yes
	27.2
	18.8
	22.1
	23.6
	19.6
	28.9
	22.0

	Probably not
	32.8
	32.7
	30.8
	19.2
	24.4
	22.7
	28.2

	Definitely not
	25.9
	16.0(3,5)
	31.2(2)
	26.7
	39.8(2)
	31.0
	30.7

	Don't know/ Did not think about it
	11.1(2)
	30.6(1,3,5)
	13.3(2)
	24.7
	12.6(2)
	17.3
	16.2

	Total
	100.0
	100.0
	100.0
	100.0
	100.0
	100.0
	100.0


*Base: Companies that do not use a ISDN connection at present

Statistical significant differences between percents (1,2,3,4,5,6) (95% level of confidence)

Companies offering various services are less likely as compared to companies dealing in other fields of activity to upgrade to ISDN in the next 12 months. 

5.10.2. Intended Usage of the Current Dialup Connections in case of ISDN Upgrading

	Q 28. What do you think your company will do with the dialup connection(s) your company currently uses?

	

	Intended Usage of the Current Dialup Connections in case of ISDN Upgrading
	Breakdown by Type of Connection

	
	Fixed phone line 

(base=85)*
	GSM/CDMA/ GPRS

(base=9)**

	
	%

	I will give up the connection(s)
	30.9
	13.4

	I will use the connection(s) less (for backup)
	52.9
	39.4

	I will use the connection(s) in the same manner
	16.2
	47.2

	Total
	100.0
	100.0


*Base: Companies that use a fixed phone line connection and/ or a GSM/CDMA/ GPRS connection and intend to acquire a ISDN connection in the next 12 months

**Base: Companies that use a GSM/CDMA/ GPRS and/ or a fixed phone line connection and intend to acquire a ISDN connection in the next 12 months

In case of ISDN upgrading, the fixed phone line currently used for Internet access will be used also in the future, either in the same manner or less in 69.1% of cases. 

5.10.3. Reasons for Intending to Acquire an ISDN Connection in the Next 12 Months

	Q 29. Which would be the reasons for intending to acquire an ISDN connection in the next 12 months?

	

	Reasons for Intending to Acquire an ISDN Connection in the Next 12 Months
	%*

(base=91)

	To use the phone line simultaneously for Internet, fax and data
	62.1

	Higher transfer speed
	53.1

	Higher availability of the service (the connection doesn't interrupt often)
	42.2

	Better quality/ price ratio
	31.1

	To meet the company's need for development
	30.1

	To keep pace with the new technologies
	23.0

	To meet the clients' demands
	9.6
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*Base: Companies that use a fixed phone line connection and/ or a GSM/CDMA/ GPRS connection and intend to acquire a ISDN connection in the next 12 months

Need for using the fixed line simultaneously for Internet, fax and data is the main reason for ISDN upgrading (62.1% of companies). Also, other 53.1% of companies are interested in a higher transfer speed when using the Internet. 

5.10.4. Reasons for NOT Intending to Acquire an ISDN Connection in the Next 12 Months

	Q 30. Which would be the reasons for NOT intending to acquire an ISDN connection in the next 12 months?

	

	Reasons for NOT Intending to Acquire an ISDN Connection in the Next 12 Months
	Breakdown by Type of Connection

	
	 Fixed phone line
(base=229)
	 GSM/ CDMA/ GPRS
(base=31)
	Total
(base=246)*

	
	%

	We don't need the additional advantages of ISDN
	42.5
	44.0
	43.4

	The speed transfer we have at the moment is adequate for our needs
	31.4
	47.6
	32.6

	The additional cost is too large
	26.9
	14.6
	25.7

	I don't know the advantages of this service
	12.2
	4.1
	11.4

	Our current provider doesn't offer ISDN
	6.1
	0.0
	5.5

	Other reason
	6.2
	4.3
	5.6


*Base: Companies that use a fixed phone line connection and/ or a GSM/CDMA/ GPRS connection and do not intend to acquire a ISDN connection in the next 12 months
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Companies which do not want to upgrade to ISDN either don’t need the additional advantages of ISDN (43.4% of them), or are satisfied with the speed transfer of their current connection (32.6%). Also, approximately one quarter of them aren’t willing to pay the additional cost of an ISDN connection. 

	Q 30. Which would be the reasons for NOT intending to acquire an ISDN connection in the next 12 months?

	

	Reasons for NOT Intending to Acquire an ISDN Connection in the Next 12 Months
	Breakdown by Number of Employees

	
	1 – 9

(1)
(base=100)
	10 – 49

(2)
(base=103)
	50 or more

(3)
(base=43)
	Total
(base=246)*

	
	%

	We don't need the additional advantages of ISDN
	40.1
	51.2
	33.6
	43.4

	The speed transfer we have at the moment is adequate for our needs
	30.8
	31.8
	39.3
	32.6

	The additional cost is too large
	27.8
	20.5
	32.2
	25.7

	I don't know the advantages of this service
	15.6(3)
	9.9
	3.7(1)
	11.4

	Our current provider doesn't offer ISDN
	9.3(2)
	0.6(1,3)
	6.7(2)
	5.5

	Other reason
	4.5
	4.8
	10.8
	5.6

	Total
	100.0
	100.0
	100.0
	100.0


*Base: Companies that use a fixed phone line connection and/ or a GSM/CDMA/ GPRS connection and do not intend to acquire a ISDN connection in the next 12 months

Statistical significant differences between percents (1,2,3) (95% level of confidence)

There are no statistically significant differences between companies depending their number of permanent employees regarding main reasons for not wanting to upgrade to ISDN. 

	Q 30. Which would be the reasons for NOT intending to acquire an ISDN connection in the next 12 months?

	

	Reasons for NOT Intending to Acquire an ISDN Connection in the Next 12 Months
	Breakdown by Field of Activity

	
	Industry

(1)
(base=36)
	Constructions

(2)
(base=32)
	Trade

(3)
(base=65)
	Governmental /budgetary institution

(4)
(base=16)
	Services

(5)
(base=87)
	Other field

(6)
(base=10)
	Total
(base=246)*

	
	%

	We don't need the additional advantages of ISDN
	50.6(4,6)
	56.2(4,6)
	36.2
	19.2(1,2,5)
	48.4(4,6)
	6.3(1,2,5)
	43.4

	The speed transfer we have at the moment is adequate for our needs
	34.5(4)
	28.1
	37.2(4)
	7.6(1,3,6)
	30.7
	51.4(4)
	32.6

	The additional cost is too large
	15.7(4)
	18.9(4)
	29.3
	55.2(1,2,5)
	26.7(4)
	21.6
	25.7

	I don't know the advantages of this service
	10.0
	17.7
	6.8
	0.0
	14.5
	11.6
	11.4

	Our current provider doesn't offer ISDN
	7.0
	0.0
	5.5
	6.7
	7.4
	0.0
	5.5

	Other reason
	0.0(4,6)
	2.6(6)
	3.5(4,6)
	18.9(1,3)
	6.7
	23.5(1,2,3)
	5.6

	Total
	100.0
	100.0
	100.0
	100.0
	100.0
	100.0
	100.0


*Base: Companies that use a fixed phone line connection and/ or a GSM/CDMA/ GPRS connection and do not intend to acquire a ISDN connection in the next 12 months

Statistical significant differences between percents (1,2,3,4,5,6) (95% level of confidence)

The additional cost of an ISDN connection is a barrier against upgrading to ISDN in a significantly higher manner for governmental/ budgetary institutions as compared to the other companies. 

5.11. Dedicated Type of Connection Upgrading

5.11.1. Intention to Acquire a Dedicated Connection in the Next 12 Months

	Q 31. How likely is for your company to acquire a dedicated connection in the next 12 months?

	

	Intention to Acquire a Dedicated Connection in the Next 12 Months
	Breakdown by Type of Connection

	
	 Fixed phone line

(1)
(base=356)
	 GSM/ CDMA/ GPRS

(2)
(base=45)
	 ISDN

(3)
(base=48)
	Total
(base=407)*

	
	%

	Definitely yes
	11.5
	14.7
	8.6
	10.2

	Probably yes
	29.4
	28.4
	41.6
	30.9

	Probably not
	28.7(3)
	20.5
	15.0(1)
	27.4

	Definitely not
	24.3
	36.4
	25.4
	25.4

	Don't know/ Did not think about it
	6.2
	0.0(3)
	9.4(2)
	6.0

	Total
	100.0
	100.0
	100.0
	100.0


*Base: Companies that use only dial-up connection(s)

Statistical significant differences between percents (1,2,3) (95% level of confidence)
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41.1% of the companies currently using dialup services are likely to upgrade to dedicated services in the next 12 months. 

The type of dialup Internet connection used at present doesn’t generate a different behaviour among companies regarding the intention to upgrade to a dedicated connection in the future. 

	Q 31. How likely is for your company to acquire a dedicated connection in the next 12 months?

	

	Intention to Acquire a Dedicated Connection in the Next 12 Months
	Breakdown by Number of Employees

	
	1 - 9
(base=169)
	10 - 49
(base=156)
	50 or more
(base=82)
	Total
(base=407)*

	
	%

	Definitely yes
	13.0
	7.7
	8.6
	10.2

	Probably yes
	33.1
	25.3
	36.2
	30.9

	Probably not
	24.9
	31.2
	26.4
	27.4

	Definitely not
	24.4
	29.0
	21.4
	25.4

	Don't know/ Did not think about it
	4.8
	6.8
	7.4
	6.0

	Total
	100.0
	100.0
	100.0
	100.0


*Base: Companies that use only dial-up connection(s)

The intention to upgrade to a dedicated connection in the future is not influenced significantly by the size of the company expressed in terms of number of permanent employees. 

	Q 31. How likely is for your company to acquire a dedicated connection in the next 12 months?

	

	Intention to Acquire a Dedicated Connection in the Next 12 Months
	Breakdown by Field of Activity

	
	Industry

(1)
(base=62)
	Constructions

(2)
(base=57)
	Trade

(3)
(base=110)
	Governmental /budgetary institution

(4)
(base=25)
	Services

(5)
(base=138)
	Other field

(6)
(base=15)
	Total
(base=407)*

	
	%

	Definitely yes
	6.8
	5.8
	13.2
	8.4
	13.0
	0.0
	10.2

	Probably yes
	40.8
	29.7
	26.7
	37.1
	28.3
	35.9
	30.9

	Probably not
	26.3
	33.7
	26.8
	20.5
	27.3
	21.5
	27.4

	Definitely not
	22.9
	19.2
	28.1
	31.9
	25.6
	33.4
	25.4

	Don't know/ Did not think about it
	3.2
	11.5
	5.3
	2.2
	5.8
	9.2
	6.0

	Total
	100.0
	100.0
	100.0
	100.0
	100.0
	100.0
	100.0


*Base: Companies that use only dial-up connection(s)

The field of activity one company deals in doesn’t generate a different behaviour among companies regarding intention to acquire a dedicated connection in the next 12 months. 

5.11.2. Type of Dedicated Connection Intended to be Acquired

	Q 32. What type of connection do you intend to acquire?

	

	Type of Dedicated Connection Intended to be Acquired
	Breakdown by Type of Connection

	
	 Fixed phone line

(1)
(base=126)
	 GSM/ CDMA/ GPRS

(2)
(base=19)
	 ISDN

(3)
(base=19)
	Total
(base=147)**

	
	%*

	TV cable
	60.6
	41.1
	43.6
	58.2

	Optical fiber
	26.0
	34.1
	7.6
	24.4

	RomTelecom leased line (XDSL: ADSL, HDSL etc.)
	7.1(3)
	10.5
	23.3(1)
	9.3

	Radio
	6.9(2)
	25.1(1)
	19.5
	8.7

	RomTelecom leased line (standard modem)
	5.9
	5.9
	6.0
	5.9

	Satellite/ V-Sat
	0.6
	0.0
	0.0
	0.5


*Multiple answer

**Base: Companies that use only dial-up connection(s) and probably or definitely intend to acquire one or more dedicated connections in the next 12 months

Statistical significant differences between percents (1,2,3) (95% level of confidence)
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Main dedicated type of connection wanted to be acquired in the next 12 month is by far TV cable (58.2% of companies which want to upgrade), which is also the most extensively dedicated type of connection used at present. Also, 24.4% of companies interested in dedicated services usage want to upgrade to optical fiber. 

Companies using ISDN services are more prone than the other companies to want to upgrade to a Romtelecom leased line (XDSL: ADSL, HDSL, etc.), while the ones using GSM/ CDMA/ GPRS services for connecting to Internet are more prone to want in the future a wireless connection. 

	Q 32. What type of connection do you intend to acquire?

	

	Type of Dedicated Connection Intended to be Acquired
	Breakdown by Number of Employees

	
	1 – 9

(1)
(base=68)
	10 – 49

(2)
(base=48)
	50 or more

(3)
(base=31)
	Total
(base=147)**

	
	%*

	TV cable
	57.9
	63.4
	51.9
	58.2

	Optical fiber
	26.7
	30.2(3)
	11.0(2)
	24.4

	RomTelecom leased line (XDSL: ADSL, HDSL etc.)
	8.6
	6.3
	15.0
	9.3

	Radio
	3.2(3)
	11.6
	18.1(1)
	8.7

	RomTelecom leased line (standard modem)
	4.3
	3.6
	12.8
	5.9

	Satellite/ V-Sat
	1.0
	0.0
	0.0
	0.5


*Multiple answer

**Base: Companies that use only dial-up connection(s) and probably or definitely intend to acquire one or more dedicated connections in the next 12 months

Statistical significant differences between percents (1,2,3) (95% level of confidence)

Largest companies in terms of number of permanent employees are more prone to want to upgrade to radio dedicated connection in the next 12 months as compared to the rest of the companies. 

	Q 32. What type of connection do you intend to acquire?

	

	Type of Dedicated Connection Intended to be Acquired
	Breakdown by Field of Activity

	
	Industry

(1)
(base=25)
	Constructions

(2)
(base=17)
	Trade

(3)
(base=42)
	Governmental /budgetary institution

(4)
(base=9)
	Services

(5)
(base=47)
	Other field

(6)
(base=7)
	Total
(base=147)**

	
	%*

	TV cable
	48.6
	58.2
	64.9
	58.0
	59.7
	49.8
	58.2

	Optical fiber
	5.3(2,3,5,6)
	35.1(1)
	32.1(1)
	16.9
	24.7(1)
	50.2(1)
	24.4

	RomTelecom leased line (XDSL: ADSL, HDSL etc.)
	23.7(3,5)
	12.8
	1.9(1)
	8.4
	5.9(1)
	0.0
	9.3

	Radio
	17.5(5)
	3.9
	9.0
	26.8(5)
	3.3(1,4)
	0.0
	8.7

	RomTelecom leased line (standard modem)
	13.4(3)
	5.4
	0.0(1)
	0.0
	7.4
	0.0
	5.9

	Satellite/ V-Sat
	0.0
	0.0
	0.0
	0.0
	1.4
	0.0
	0.5


*Multiple answer

**Base: Companies that use only dial-up connection(s) and probably or definitely intend to acquire one or more dedicated connections in the next 12 months

Statistical significant differences between percents (1,2,3,4,5,6) (95% level of confidence)

Companies activating in various industry fields are more prone than companies from other fields of activity to want to upgrade to a dedicated connection based on Romtelecom leased line (XDSL: ADSL, HDSL, etc.), while governmental/ budgetary institutions are more appealed by the benefits of a radio connection. 

5.11.3. Intended Bandwidth for the Future Dedicated Connection

	Q 33. What bandwidth do you want to use for this connection?

	

	Intended Bandwidth for the Future Dedicated Connection
	%
(base=147)*

	<64 kbps
	4.9

	64 kbps
	18.5

	128 kbps
	32.8

	256 kbps
	6.3

	512 kbps or more
	6.6

	DK/ NA
	30.9

	Total
	100.0


*Base: Companies that use only dial-up connection(s) and intend to acquire one or more dedicated connections in the next 12 months

Statistical significant differences between percents (1,2,3,4,5,6) (95% level of confidence)
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Approximately one third of the companies which want to upgrade to a dedicated connection want a bandwidth of 128 kbps for their future connection (32.8%). 

However, there are other approximately one third of companies which haven’t decided what bandwidth would suit their needs for their future dedicated connection. 

5.11.4. Intended Usage of the Current Dialup Connections in case of Dedicated Connection Upgrading 

	Q 34. What do you think your company will do with the dialup connection(s) your company currently uses?

	

	Intended Usage of the Current Dialup Connections in case of Dedicated Connection Upgrading
	Breakdown by Type of Connection

	
	Fixed phone line

(base=126)*
	GSM/CDMA/ GPRS*

(base=19)
	ISDN

(base=19)*

	
	%

	I will give up the connection(s)
	51.8
	25.7
	42.4

	I will use the connection(s) less (for backup)
	39.1
	37.1
	37.5

	I will use the connection(s) in the same manner
	9.1
	37.2
	20.1

	Total
	100.0
	100.0
	100.0


*Base: Companies that use only dial-up connection(s) and intend to acquire one or more dedicated connections in the next 12 months

51.8% of the companies which currently connect to Internet through a fixed phone line and want to upgrade to a dedicated connection will give up using the fixed phone line for Internet access. 

5.11.5. Reasons for Intending to Acquire a Dedicated Connection in the Next 12 Months

	Q 35. Which would be the reasons for intending to acquire a dedicated connection in the next 12 months?

	

	Reasons for Intending to Acquire a Dedicated Connection in the Next 12 Months
	Breakdown by Type of Connection

	
	 Fixed phone line

(1)
(base=126)
	 GSM/ CDMA/ GPRS

(2)
(base=19)
	 ISDN

(3)
(base=19)
	Total
(base=147)**

	
	%*

	Higher transfer speed
	76.5
	74.3
	70.1
	74.8

	Permanent access to Internet/ e-mail/ online services
	61.4
	74.3
	56.9
	61.2

	Higher availability of the service (the connection doesn't interrupt often)
	54.4
	60.7
	46.9
	52.5

	To meet the company's need for development
	33.4(2)
	58.8(1)
	35.5
	34.2

	Better quality/ price ratio
	33.4
	50.6
	43.6
	32.7

	Need for using certain services at higher quality standards (real time transactions, media services etc.)
	29.9(2)
	52.9(1,3)
	16.8(2)
	29.4

	To keep pace with the new technologies
	23.5
	29.8
	31.2
	22.9

	To meet the clients' demands
	14.8
	5.9
	19.5
	15.0

	Higher safety of data
	13.2
	28.2
	7.8
	12.1
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**Base: Companies that use only dial-up connection(s) and intend to acquire one or more dedicated connections in the next 12 months

Statistical significant differences between percents (1,2,3) (95% level of confidence)

Higher transfer speed drives approximately three quarters of companies to want to upgrade to a dedicated Internet connection (74.8%). Also, 61.2% want to have a permanent access to Internet/ e-mail or online services and 52.5% are interested in connection continuity. 

5.11.6. Reasons for NOT Intending to Acquire a Dedicated Connection in the Next 12 Months

	Q 36. Which would be the reasons for NOT intending to acquire a dedicated connection in the next 12 months?

	

	Reasons for NOT Intending to Acquire a Dedicated Connection in the Next 12 Months
	Breakdown by Type of Connection

	
	 Fixed phone line

(1)
(base=200)
	 GSM/ CDMA/ GPRS

(2)
(base=26)
	 ISDN

(3)
(base=22)
	Total
(base=226)

	
	%

	We don't need the additional advantages of a dedicated connection
	38.1
	51.0
	27.8
	38.6

	The speed transfer we have at the moment is adequate for our needs
	35.2(3)
	51.0
	65.3(1)
	38.2

	The additional cost is too large
	35.4
	22.8
	33.9
	34.6

	I don't know the advantages of this service
	7.9
	10.7
	0.0
	8.1

	Our current provider doesn't offer dedicated connection
	3.6(2)
	15.1(1)
	8.8
	5.5

	Other reason
	2.6(2)
	11.3(1)
	0.0
	2.9

	Total
	100.0
	100.0
	100.0
	100.0


*Multiple answer

**Base: Companies that use only dial-up connection(s) and do not intend to acquire a dedicated connection in the next 12 months

Statistical significant differences between percents (1,2,3) (95% level of confidence)
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Companies which do not want to upgrade to a dedicated connection either because they don’t need the additional advantages offered (38.6%), are satisfied with the speed transfer of their current connection (38.2%) or aren’t willing to pay the extra cost (34.6%). 

5.12. Benefits Sought when Choosing a Dialup Internet Services Provider

5.12.1. Key Elements Impact on Choosing a Dialup Internet Services Provider

	Q 40. When you choose a dialup Internet provider, how important are each of the following aspects? Please split 100 points between the following elements depending on how important is each of them for you personally.

	

	Key Elements Impact on Choosing a Dialup Internet Services Provider
	Breakdown by Type of Connection

	
	 Fixed phone line
	 GSM/ CDMA/ GPRS
	 ISDN
	Total

	
	% out of 100 importance points

	Technical features
	33.38
	31.79
	35.66
	33.15

	Commercial offer (including price)
	30.89
	33.78
	32.76
	31.54

	Technical support
	23.73
	23.23
	20.37
	23.43

	Provider's image
	12.01
	11.20
	11.21
	11.88

	Total
	100.00
	100.00
	100.00
	100.00
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When choosing a dialup Internet provider, no matter the type of connection one company uses, the technical features of the services offered and the commercial offer (including price) count for more than half of the decision, both being granted with approximately similar importance (33.2% and 31.5%, respectively). 

	Q 40. When you choose a dialup Internet provider, how important are each of the following aspects? Please split 100 points between the following elements depending on how important is each of them for you personally.

	

	Key Elements Impact on Choosing a Dialup Internet Services Provider
	Breakdown by Number of Employees

	
	1 – 9

(1)
	10 – 49

(2)
	50 or more

(3)
	Total

	
	% out of 100 importance points

	Technical features
	31.86(3)
	32.43(3)
	36.89(1,2)
	33.15

	Commercial offer (including price)
	31.84
	32.54
	29.35
	31.54

	Technical support
	24.31
	22.72
	22.79
	23.43

	Provider's image
	11.99
	12.31
	10.97
	11.88

	Total
	100.00
	100.00
	100.00
	100.00


Statistical significant differences between means (1,2,3) (95% level of confidence)

For largest companies in terms of number of employees the technical features offered by a dialup Internet provider count in a higher manner in the overall decision of choosing a dialup Internet provider as compared to the rest of the companies. 

	Q 40. When you choose a dialup Internet provider, how important are each of the following aspects? Please split 100 points between the following elements depending on how important is each of them for you personally.

	

	Key Elements Impact on Choosing a Dialup Internet Services Provider
	Breakdown by Field of Activity

	
	Industry

(1)
	Constructions

(2)
	Trade

(3)
	Governmental /budgetary institution

(4)
	Services

(5)
	Other field

(6)
	Total

	
	% out of 100 importance points

	Technical features
	33.34
	30.82
	33.28
	36.28
	33.25
	33.74
	33.15

	Commercial offer (including price)
	29.46(3)
	29.35
	34.34(1)
	30.42
	31.61
	30.77
	31.54

	Technical support
	24.59(3)
	25.80(3)
	21.15(1,2)
	21.99
	23.73
	24.49
	23.43

	Provider's image
	12.62
	14.03
	11.23
	11.31
	11.40
	11.00
	11.88

	Total
	100.00
	100.00
	100.00
	100.00
	100.00
	100.00
	100.00


Statistical significant differences between means (1,2,3,4,5,6) (95% level of confidence)

Companies dealing in trade are more prone to be sensitive to the commercial offer of a dialup Internet provider when choosing one as compared to companies from other fields of activity. 

5.12.2. Most Important Elements when Choosing a Dialup Internet Service Provider

	Q 37. Now I will show you a list with the main features of a dialup Internet provider. Please choose from this list exactly 5 attributes which you personally consider the most important for a dialup Internet provider.

	

	Most Important Elements when Choosing a Dialup Internet Service Provider
	Breakdown by Type of Connection

	
	 Fixed phone line

(1)
(base=404)
	 GSM/ CDMA/ GPRS

(2)
(base=55)
	 ISDN

(3)
(base=59)
	Total
(base=467)

	
	%*

	Network availability (not to be busy)
	69.3
	74.6
	71.3
	70.0

	Data transfer rate
	66.3(2,3)
	79.9(1)
	84.0(1)
	68.5

	The price of the subscription
	67.4
	74.2
	60.1
	67.1

	Network reliability
	53.1(3)
	49.2
	34.6(1)
	50.4

	Calls price
	37.9(2,3)
	53.3(1)
	54.5(1)
	42.7

	Technical support quality
	42.9(3)
	32.5
	23.4(1)
	39.5

	Accounts safety
	35.4
	30.6
	44.0
	34.2

	Connection/ logon time
	31.5
	38.0
	34.8
	33.8

	The quality of the customer service
	27.7
	33.4
	28.1
	26.9

	Solving promptly the network problems
	27.1(2)
	7.2(1,3)
	27.3(2)
	25.8

	Provider's reputation
	14.6(2)
	4.2(1,3)
	15.5(2)
	14.2

	Bill plans diversity
	10.9
	9.5
	6.2
	10.7

	Upgrading to superior services
	6.8
	6.2
	14.0
	7.1

	Proactive network management
	5.7
	7.2(3)
	0.0(2)
	5.8


*Multiple answer (maximum 5 options)

Statistical significant differences between percents (1,2,3) (95% level of confidence)

[image: image34.emf]Intention to Upgrade the Bandwidth of Current Dedicated 

Connection in the Next 12 Months

Definitely not

23.3%

Definitely yes

8.9%

DK/ NA

15.0%

Probably yes

22.1%

Probably not

30.7%


Companies value the most when choosing a dialup Internet provider technical features like the availability of the service (70.0%) and data transfer rate (68.5%), but also commercial offer related aspects like the price of the subscription (67.1%). 

Companies using fixed phone line for Internet access are less interested in data transfer rate and calls price as compared to companies using other dialup Internet connections. At the same time, they are more sensitive, along with companies using ISDN services in a provider which solves promptly the network problems and is renowned as compared to companies which connect to Internet through GSM/ CDMA/ GPRS. 

	Q 37. Now I will show you a list with the main features of a dialup Internet provider. Please choose from this list exactly 5 attributes which you personally consider the most important for a dialup Internet provider.

	

	Most Important Elements when Choosing a Dialup Internet Service Provider
	Breakdown by Number of Employees

	
	1 – 9

(1)
(base=187)
	10 – 49

(2)
(base=176)
	50 or more

(3)
(base=104)
	Total
(base=467)

	
	%*

	Network availability (not to be busy)
	68.3
	69.2
	74.5
	70.0

	Data transfer rate
	69.7
	68.9
	65.6
	68.5

	The price of the subscription
	66.4
	69.7
	64.4
	67.1

	Network reliability
	49.1(3)
	43.7(3)
	63.3(1,2)
	50.4

	Calls price
	41.4
	49.0(3)
	35.3(2)
	42.7

	Technical support quality
	42.6
	34.6
	41.2
	39.5

	Accounts safety
	34.2
	35.3
	32.6
	34.2

	Connection/ logon time
	37.7
	30.2
	31.8
	33.8

	The quality of the customer service
	27.3
	26.8
	26.3
	26.9

	Solving promptly the network problems
	27.1
	25.1
	24.3
	25.8

	Provider's reputation
	14.5
	15.5
	11.8
	14.2

	Bill plans diversity
	10.5
	11.6
	9.5
	10.7

	Upgrading to superior services
	3.0(2,3)
	7.8(1)
	14.1(1)
	7.1

	Proactive network management
	5.9
	7.2
	3.3
	5.8


*Multiple answer (maximum 5 options)

Statistical significant differences between percents (1,2,3) (95% level of confidence)

Network reliability and upgrading to superior services appeals in a higher manner to largest companies in terms of number of employees as compared to the rest of the companies. 

	Q 37. Now I will show you a list with the main features of a dialup Internet provider. Please choose from this list exactly 5 attributes which you personally consider the most important for a dialup Internet provider.

	

	Most Important Elements when Choosing a Dialup Internet Service Provider
	Breakdown by Field of Activity

	
	Industry

(1)
(base=69)
	Constructions

(2)
(base=62)
	Trade

(3)
(base=123)
	Governmental /budgetary institution

(4)
(base=31)
	Services

(5)
(base=160)
	Other field

(6)
(base=22)
	Total
(base=467)

	
	%*

	Network availability (not to be busy)
	68.9
	64.6
	70.6
	83.0(6)
	72.0
	55.9(4)
	70.0

	Data transfer rate
	58.5(2)
	81.2(1,5)
	71.1
	70.6
	66.0(2)
	70.2
	68.5

	The price of the subscription
	74.2(2)
	55.7(1,3)
	74.1(2,5)
	61.6
	62.6(3)
	76.9
	67.1

	Network reliability
	50.7
	63.7(3,6)
	44.6(2,4)
	66.2(3,6)
	49.7
	28.2(2,4)
	50.4

	Calls price
	39.7
	43.1
	42.9
	37.1
	45.2
	38.7
	42.7

	Technical support quality
	46.4
	33.3
	34.0
	46.5
	39.7
	53.6
	39.5

	Accounts safety
	23.9(3)
	34.0
	42.9(1,4)
	20.1(3)
	36.1
	27.0
	34.2

	Connection/ logon time
	28.0
	34.0
	33.9
	18.3(5)
	40.5(4)
	22.7
	33.8

	The quality of the customer service
	38.4(3,4,5)
	26.4
	23.7(1)
	15.8(1)
	24.5(1)
	36.0
	26.9

	Solving promptly the network problems
	22.6
	29.1
	27.0
	30.4
	24.3
	27.6
	25.8

	Provider's reputation
	13.8
	12.5
	14.7
	17.6
	12.7
	25.7
	14.2

	Bill plans diversity
	17.0(5)
	11.7
	9.2(6)
	8.4
	6.7(1,6)
	24.8(3,5)
	10.7

	Upgrading to superior services
	6.8
	3.1
	5.2
	12.3
	9.4
	5.9
	7.1

	Proactive network management
	4.4
	5.1
	5.4
	10.2
	6.6
	3.7
	5.8


*Multiple answer (maximum 5 options)

Statistical significant differences between percents (1,2,3,4,5,6) (95% level of confidence)

5.12.3. Customer Satisfaction Measurement

	Q 37. Now I will show you a list with the main features of a dialup Internet provider. Please choose from this list exactly 5 attributes which you personally consider the most important for a dialup Internet provider. 

Q 38. Now I would like you to rate all the attributes from this card for the dialup Internet provider(s) of your company. You have the following options: 1 = very dissatisfied, 2 = dissatisfied, 3 = rather dissatisfied, 4 = neither satisfied, nor dissatisfied, 5 = rather satisfied, 6 = satisfied, 7 = very satisfied, 9 = doesn’t apply.

Q 39. How satisfied are you, in general, with the dialup services offered by the Internet provider(s) to your company? You have the following options: 1 = very dissatisfied, 2 = dissatisfied, 3 = rather dissatisfied, 4 = neither satisfied, nor dissatisfied, 5 = rather satisfied, 6 = satisfied, 7 = very satisfied, 9 = doesn’t apply.

	

	Requirements for Increased Satisfaction (Kano Model)
	Ratings
	Rankings of Ratings

	
	Direct/ claimed Importance

(%)
	Derived Importance*
	Direct/ claimed Importance
	Derived Importance

	
	%

	Network availability (not to be busy)
	70.0
	0.54
	1
	1

	Data transfer rate
	68.5
	0.47
	2
	6

	The price of the subscription
	67.1
	0.16
	3
	14

	Network reliability
	50.4
	0.53
	4
	2

	Calls price
	42.7
	0.29
	5
	12

	Technical support quality
	39.5
	0.49
	6
	5

	Accounts safety
	34.2
	0.34
	7
	10

	Connection/ logon time
	33.8
	0.50
	8
	4

	The quality of the customer service
	26.9
	0.44
	9
	7

	Solving promptly the network problems
	25.8
	0.51
	10
	3

	Provider's reputation
	14.2
	0.40
	11
	9

	Bill plans diversity
	10.7
	0.32
	12
	11

	Upgrading to superior services
	7.1
	0.27
	13
	13

	Proactive network management
	5.8
	0.42
	14
	8


*Correlation with overall satisfaction
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In order to classify the attributes of fixed service providers, we used the Kano Model, which helps understand the importance of these attributes to customers (in our case, companies). This model divides the attributes in four categories:

· Key Drivers (or performance attributes): they exhibit a linear relationship between provider’s performance and customer satisfaction. When provider’s performance improves, the customers’ satisfaction increases, too. Adding more attributes of this type will also raise the customer satisfaction. In our case, the key drivers are:

· Data transfer rate

· Technical support quality

· Network reliability

· Network availability

· Entry Tickets (basic or expected attributes): these are essential or “must” attributes of performance and do not offer any real opportunity for providers’ differentiation. Providing entry tickets will do little to enhance overall customer satisfaction, but removing or performing poorly on them will reduce customer satisfaction and lead to customer complaints. In our survey, the entry ticket is:

· The price of the subscription

· Calls price

· Value Added (or excitement attributes): they are unexpected attributes that, when provided, generate high customer enthusiasm and satisfaction. When these “nice-to-have” attributes are not available, it does not lead to customer dissatisfaction. Creation of some excitement features will differentiate the provider from its competition. For the present research they are, as follows:

· Solving promptly the network problems

· Connection/ logon time

· The quality of customer service

· Proactive network management

· Low Yields (other attributes): they have low influence on overall satisfaction of the customers:

· Accounts safety

· Bill plans diversity

· Upgrading to superior service
The attribute in Low Yields sector that is close to Value Added sector – the provider’s reputation – can influence positively the overall satisfaction and turn into a Value Added attribute in time, and therefore, it should not be included strictly among Low Yields.

5.13. Dialup Internet Providers Comparative Performance

	Q 38. Now I would like you to rate all the attributes from this card for the dialup Internet provider(s) of your company. You have the following options: 1 = very dissatisfied, 2 = dissatisfied, 3 = rather dissatisfied, 4 = neither satisfied, nor dissatisfied, 5 = rather satisfied, 6 = satisfied, 7 = very satisfied, 9 = doesn’t apply.

Q 39. How satisfied are you, in general, with the dialup services offered by the Internet provider(s) to your company? You have the following options: 1 = very dissatisfied, 2 = dissatisfied, 3 = rather dissatisfied, 4 = neither satisfied, nor dissatisfied, 5 = rather satisfied, 6 = satisfied, 7 = very satisfied, 9 = doesn’t apply.

	

	Dialup Internet Providers Comparative Performance
	Dialup Internet Providers

	
	Astral

(1)

(base=36)
	Fx Internet

(2)

(base=18)**
	PC Net

(3)

(base=20)**
	RDS

(4)

(base=87)
	Xnet Free

(5)

(base=129)
	Xnet Gold

(6)

(base=41)
	Zapp

(7)

(base=48)

	
	Mean*

	Performance by Attributes

	ENTRY TICKETS

	The price of the subscription
	X
	X
	X
	X
	X
	X
	X

	Calls price
	X
	X
	X
	X
	X
	X
	X

	KEY DRIVERS

	Technical support quality
	X
	X
	X
	X
	X
	X
	X

	Network reliability
	X
	X
	X
	X
	X
	X
	X

	Network availability (not to be busy)
	X
	X
	X
	X
	X
	X
	X

	Data transfer rate
	X
	X
	X
	X
	X
	X
	X

	VALUE ADDED

	The quality of the customer service
	X
	X
	X
	X
	X
	X
	X

	Solving promptly the network problems
	X
	X
	X
	X
	X
	X
	X

	Connection/ logon time
	X
	X
	X
	X
	X
	X
	X

	Proactive network management
	X
	X
	X
	X
	X
	X
	X

	LOW YIELDS

	Provider's reputation
	X
	X
	X
	X
	X
	X
	X

	Accounts safety
	X
	X
	X
	X
	X
	X
	X

	Bill plans diversity
	X
	X
	X
	X
	X
	X
	X

	Upgrading to superior services
	X
	X
	X
	X
	X
	X
	X


*Scale : 1 = very dissatisfied, 2 = dissatisfied, 3 = rather dissatisfied, 4 = neither satisfied, nor dissatisfied, 5 = rather satisfied, 6 = satisfied, 7 = very satisfied.

**Treat data with caution due to small base

Statistical significant differences between mean (1,2,3,4,5,6,7) (95% level of confidence)

	Q 38. Now I would like you to rate all the attributes from this card for the dialup Internet provider(s) of your company. You have the following options: 1 = very dissatisfied, 2 = dissatisfied, 3 = rather dissatisfied, 4 = neither satisfied, nor dissatisfied, 5 = rather satisfied, 6 = satisfied, 7 = very satisfied, 9 = doesn’t apply.

Q 39. How satisfied are you, in general, with the dialup services offered by the Internet provider(s) to your company? You have the following options: 1 = very dissatisfied, 2 = dissatisfied, 3 = rather dissatisfied, 4 = neither satisfied, nor dissatisfied, 5 = rather satisfied, 6 = satisfied, 7 = very satisfied, 9 = doesn’t apply.

	

	Dialup Internet Providers Comparative Performance (cont’d)
	Dialup Internet Providers

	
	Astral

(1)

(base=36)
	Fx Internet

(2)

(base=18)**
	PC Net

(3)

(base=20)**
	RDS

(4)

(base=87)
	Xnet Free

(5)

(base=129)
	Xnet Gold

(6)

(base=41)
	Zapp

(7)

(base=48)

	
	Mean*

	General Satisfaction

	The services’ prices
	X
	X
	X
	X
	X
	X
	X

	The quality of the services
	X
	X
	X
	X
	X
	X
	X

	Overall satisfaction
	X
	X
	X
	X
	X
	X
	X


*Scale : 1 = very dissatisfied, 2 = dissatisfied, 3 = rather dissatisfied, 4 = neither satisfied, nor dissatisfied, 5 = rather satisfied, 6 = satisfied, 7 = very satisfied.

**Treat data with caution due to small base

Statistical significant differences between mean (1,2,3,4,5,6,7) (95% level of confidence)

* There were excluded confidential data regarding the comparative Internet providers evaluation
5.14. Switching Patterns

5.14.1. Intention to Change the Current Dialup Internet Service Provider in the Next 6 Months

	Q 69. Does your company intend to change in the following 6 months the provider/ any of the Internet providers currently used?

	

	Intention to Change the Current Dialup Internet Service Provider in the Next 6 Months
	Breakdown by Type of Connection

	
	Fixed phone line
(base=356)
	GSM/ CDMA/ GPRS
(base=45)
	ISDN
(base=48)
	Total
(base=407)*

	
	%

	Definitely yes
	12.0
	6.6
	12.5
	10.7

	Probably yes
	26.0
	27.0
	21.1
	26.3

	Probably not
	26.2
	29.1
	20.9
	26.5

	Definitely not
	35.8
	37.3
	45.5
	36.4

	Total
	100.0
	100.0
	100.0
	100.0


*Base: Companies that use only dial-up connection(s)
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36.4% of target companies will definitely not change the current dialup Internet provider in the next 6 months. There are, however, other approximately one third of companies who will definitely or probably switch to another dialup Internet provider in the next 6 months (37.0%). 

5.14.2. Reasons for Intending to Change the Current Dialup Internet Service Provider

	Q 70. Which would be the reasons for intending to change/ give up in the next 6 months the Internet provider(s) 

currently used?

	

	Reasons for Intending to Change the Current Dialup Internet Service Provider
	Breakdown by Type of Connection

	
	Fixed phone line

(1)
(base=123)
	GSM/ CDMA/ GPRS

(2)
(base=

15)***
	ISDN

(3)
(base=

11)***
	Total
(base=136)**

	
	%*

	Unsatisfactory speed rate
	77.2(2)
	49.9(1)
	63.9
	73.6

	Too large tariffs as compared to the competition
	28.2
	34.4
	46.5
	29.5

	The provider didn't offer the type of connection my company needed
	25.1
	40.6
	44.2
	26.9

	Lack of reliability of the connection offered
	28.3
	19.0
	26.8
	26.1

	Inadequate technical support
	18.3
	0.0
	7.0
	16.3

	Lack of seriousness
	1.7(2)
	14.6(1)
	9.4
	3.0

	Other reason
	4.5(2)
	18.1(1)
	0.0
	5.8


*Multiple answer

**Base: Companies that use only dial-up connection(s) and intend to change the current dial-up provider in the next 6 months

***Treat data with caution due to small base
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Unsatisfactory speed rate is by far the main reason for intending to change the current dialup Internet service provider. 

5.14.3. Reasons for NOT Intending to Change the Current Dialup Internet Service Provider

	Q 71. Which would be the reasons for NOT intending to change/ give up in the next 6 months the Internet provider(s) currently used?

	

	Reasons for NOT Intending to Change the Current Dialup Internet Service Provider
	Breakdown by Type of Connection

	
	 Fixed phone line

(1)
(base=233)
	 GSM/ CDMA/ GPRS

(2)
(base=30)
	 ISDN

(3)
(base=37)
	Total
(base=271)**

	
	%*

	I am satisfied with the services offered
	69.1
	82.3
	62.3
	69.0

	I am used with the respective provider(s)/ I have a good relation
	35.7
	22.9(3)
	49.1(2)
	35.4

	I don't have other alternative (There aren't any other offers in the area)
	13.1
	14.1
	10.6
	12.5

	I have a contract signed for a number of years
	4.1(2)
	23.0(1,3)
	1.6(2)
	6.3

	It takes too long to install a new connection
	2.5
	0.0
	1.3
	2.3

	Other reason
	3.0(2)
	11.1(1)
	3.5
	4.0

	DK/ NA
	0.8
	0.0
	0.0
	0.7

	Total
	100.0
	100.0
	100.0
	100.0


*Multiple answer

**Base: Companies that use dial-up connection(s) and do not intend to change the current dial-up provider in the next 6 months
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Satisfaction with the services offered is by far the main reason for not wanting to change the dialup Internet provider in the next 6 months. Also, 35.4% of companies aren’t going to make this change because of good relations/ habit of using a certain provider. 

6. dedicated INTERNET MARKET

6.5. Dedicated Internet Access Evolution

	Q 41. Since when do you have dedicated Internet connection?

	

	Dedicated Internet Access Evolution
	Cumulated Count 

(universe=24,868)


	1995 or earlier
	417

	1996
	486

	1997
	1,290

	1998
	2,086

	1999
	3,522

	2000
	8,305

	2001
	12,024

	2002
	15,426

	2003
	23,876

	2004
	24,868
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Approximately 6 out of ten companies currently using dedicated connection for Internet access started using dedicated services in 2000 or later. The highest expansion for dedicated services usage was registered between 2002 and 2003.

	Q 41. Since when do you have dedicated Internet connection?

	

	Dedicated Internet Access Evolution
	Breakdown by Number of Employees

	
	1 – 9

(base=83)
	10 – 49

(base=73)
	50 or more (base=87)
	Total (base=243)

	
	Cumulated %

	1995 or earlier
	0.0
	0.9
	4.2
	1.7

	1996
	0.0
	0.9
	5.0
	2.0

	1997
	0.8
	1.5
	13.3
	5.2

	1998
	3.5
	5.2
	16.6
	8.4

	1999
	8.0
	9.2
	25.4
	14.2

	2000
	29.8
	19.4
	49.8
	33.4

	2001
	37.0
	41.3
	67.0
	48.4

	2002
	50.0
	60.6
	76.5
	62.0

	2003
	95.5
	93.7
	98.7
	96.0

	2004
	100.0
	100.0
	100.0
	100.0


Largest companies in terms of permanent employees (at least 50) have dedicated Internet access for a longer period of time as compared to the rest of the companies (13.3% of them had dedicated Internet access since 1997 or earlier as compared to 0.8% of companies having up to 9 employees and to 1.5% of companies having between 10 and 49 employees. 

	Q 41. Since when do you have dedicated Internet connection?

	

	Dedicated Internet Access Evolution
	Breakdown by Field of Activity

	
	Industry
(base=27)
	Constructions

(base=20)
	Trade

(base=40)
	Governmental /budgetary institution

(base=39)
	Services

(base=101)
	Other field

(base=16)
	Total

(base=243)

	
	Cumulated %

	1995 or earlier
	3.5
	0.0
	0.0
	5.4
	1.2
	0.0
	1.7

	1996
	3.5
	0.0
	0.0
	5.4
	1.9
	0.0
	2.0

	1997
	8.2
	0.0
	1.6
	13.6
	4.9
	0.0
	5.2

	1998
	9.9
	9.7
	1.6
	16.0
	8.7
	4.6
	8.4

	1999
	22.2
	13.4
	6.7
	21.0
	14.4
	4.6
	14.2

	2000
	42.7
	21.8
	24.8
	44.3
	32.2
	39.5
	33.4

	2001
	58.9
	33.4
	32.0
	70.2
	46.3
	61.1
	48.4

	2002
	65.9
	48.0
	52.5
	81.7
	60.7
	66.6
	62.0

	2003
	85.9
	96.3
	96.0
	96.8
	98.9
	94.4
	96.0

	2004
	100.0
	100.0
	100.0
	100.0
	100.0
	100.0
	100.0


A higher proportion of companies dealing in constructions, trade or services have started using dedicated services after 2002 as compared to companies from other fields of activity. 

6.6. Number of Dedicated Lines Used

	Q 42. How many dedicated lines (gateways) does your company has?

	

	Number of Dedicated Lines Used
	%
(base=243)

	1 line
	73.2

	2 lines
	11.5

	3 lines
	6.6

	More than 3 dedicated lines
	8.7

	Total
	100.0

	Average Number of Dedicated Lines Used
	1.43


Approximately three quarters of companies using dedicated services have only one line for Internet access (73.2%). However, there are also other 8.7% of companies which use at least 3 dedicated lines. 

	Q 42. How many dedicated lines (gateways) does your company has?

	

	Number of Dedicated Lines Used
	Breakdown by Number of Employees

	
	1 – 9

(1)
(base=83)
	10 – 49

(2)
(base=73)
	50 or more

(3)
(base=87)
	Total
(base=243)

	
	%

	1 line
	84.3(2,3)
	65.2(1)
	68.0(1)
	73.2

	2 lines
	5.2(2)
	19.1(1)
	11.6
	11.5

	3 lines
	8.8
	4.0
	6.5
	6.6

	More than 3 dedicated lines
	1.7(2,3)
	11.7(1)
	13.9(1)
	8.7

	Average Number of Dedicated Lines Used
	1.26(2)
	1.56(1)
	1.50
	1.43

	Total
	100.0
	100.0
	100.0
	100.0


Statistical significant differences between percents/ means (1,2,3) (95% level of confidence)

The higher the company in terms of permanent employees, the higher the number of dedicated lines used: thus, the incidence of using only one line for dedicated access decreases from 84.3% in case of smallest companies (up to 9 permanent employees) to 68.0% among largest companies (at least 50), while the usage of at least 3 dedicated lines increases from 1.7% among smallest companies to 13.9% among largest companies. 

	Q 42. How many dedicated lines (gateways) does your company has?

	

	Number of Dedicated Lines Used
	Breakdown by Field of Activity

	
	Industry

(1)
(base=27)
	Constructions

(2)
(base=20)
	Trade

(3)
(base=40)
	Governmental /budgetary institution

(4)
(base=39)
	Services

(5)
(base=101)
	Other field

(6)
(base=16)
	Total
(base=243)

	
	%

	1 line
	74.6
	77.6
	88.0(4,5)
	65.1(3)
	67.2(3)
	78.7
	73.2

	2 lines
	22.7(3)
	12.7
	3.1(1)
	14.3
	11.6
	5.6
	11.5

	3 lines
	0.0
	5.5
	1.6
	1.2(5)
	12.0(4)
	11.1
	6.6

	More than 3 dedicated lines
	2.7(4)
	4.2
	7.2
	19.5(1)
	9.2
	4.6
	8.7

	Total
	100.0
	100.0
	100.0
	100.0
	100.0
	100.0
	100.0

	Average Number of Dedicated Lines Used
	1.31
	1.25
	1.25
	1.49
	1.56
	1.42
	1.43


Statistical significant differences between percents (1,2,3,4,5,6) (95% level of confidence)

There are no statistically significant differences between companies according to the field of activity regarding the average number of dedicated lines used. However, we ascertain a higher propensity of using only one dedicated line among companies dealing in trade, two lines among governmental/ budgetary institutions and at least three lines among companies offering various services. 

6.7. Type of Subscription Used for Paying for Dedicated Connection

	Q 43. What type of subscription do you have for each type of dedicated connection your company uses?

	

	Type of Subscription Used for Paying for Dedicated Connection
	Breakdown by Type of Connection

	
	TV cable

(base=106)
	RomTelecom leased line (standard modem)

(base=46)
	RomTelecom leased line (XDSL: ADSL, HDSL etc.)

(base=17)**
	Radio

(base=40)
	Satellite/ V-Sat (base=4)**
	Optical fiber

(base=45)

	
	%*

	Monthly subscription for limited traffic with the payment for the additional traffic
	32.4
	16.7
	16.8
	21.6
	17.4
	13.9

	Monthly subscription for unlimited traffic
	54.2
	84.3
	89.5
	82.5
	82.6
	87.5

	Subscription with unbundled traffic, with the payment for the traffic done
	12.2
	3.5
	0.0
	0.0
	0.0
	3.6

	DK/ NA
	1.9
	2.3
	0.0
	3.6
	0.0
	0.0


*Multiple answer

**Treat data with caution due to small base

The large majority of companies pay for their dedicated Internet access a monthly subscription for unlimited traffic: thus, more than 80% of companies using a dedicated connection excluding TV cable use this type of subscription. Monthly subscription for limited traffic with the payment for the additional traffic is the second type of subscription used which comes at a very large distance and is more likely to be used by companies using TV cable. 

	Q 43. What type of subscription do you have for each type of dedicated connection your company uses?

	

	Monthly Amount of Megabytes Included in the Monthly Subscription for Limited Traffic with the Payment for the Additional Traffic 
	Breakdown by Type of Connection

	
	TV cable
	RomTelecom leased line (standard modem)
	RomTelecom leased line (XDSL: ADSL, HDSL etc.)
	Radio
	Satellite/ V-Sat
	Optical fiber

	
	Count*

	128 or less
	6
	0
	1
	0
	0
	2

	(128,256]
	1
	0
	0
	1
	0
	0

	(256,512]
	4
	0
	0
	2
	0
	1

	(512,1024]
	6
	2
	1
	1
	0
	1

	(1024,2048]
	7
	1
	0
	0
	0
	1

	More than 2048
	6
	1
	0
	3
	0
	0

	DK/ NA
	5
	5
	1
	1
	1
	3

	Total
	35
	9
	3
	8
	1
	8


*Treat data with caution due to small base

6.8. Amount of Information Transferred Monthly (MB)

	Q 44. How many MB do you transfer, on average, in a month?

	

	Amount of Information Transferred Monthly (MB)
	%

(base = 243)

	64 or less
	11.3

	(64,128]
	4.5

	(128,256]
	6.8

	(256,512]
	7.4

	(512,1024]
	13.2

	(1024,2048]
	6.6

	(2048,4096]
	2.2

	(4096,8192]
	5.1

	More than 8192
	11.0

	DK/ NA
	32.1

	Total
	100.0

	Average Amount of Information Transferred Monthly
	1037.67


Companies using dedicated services transfer monthly, on average, 1037 MB. The highest amount of information transferred monthly is registered among companies using a wireless connection for Internet access. 

	Q 44. How many MB do you transfer, on average, in a month?

	

	Amount of Information Transferred Monthly (MB)
	Breakdown by Number of Employees

	
	1 – 9

(1)
(base=83)
	10 – 49

(2)
(base=73)
	50 or more

(3)
(base=87)
	Total
(base=243)

	
	%

	64 or less
	7.7
	18.2
	9.1
	11.3

	(64,128]
	4.4
	5.1
	4.0
	4.5

	(128,256]
	13.0(2,3)
	3.3(1)
	3.1(1)
	6.8

	(256,512]
	13.8(2,3)
	2.9(1)
	4.3(1)
	7.4

	(512,1024]
	9.2(2)
	21.1(1)
	10.6
	13.2

	(1024,2048]
	3.8
	8.8
	7.6
	6.6

	(2048,4096]
	1.3
	2.2
	3.1
	2.2

	(4096,8192]
	4.2
	4.3
	6.6
	5.1

	More than 8192
	9.6
	8.3
	14.8
	11.0

	DK/ NA
	33.1
	25.8
	36.7
	32.1

	Total
	100.0
	100.0
	100.0
	100.0

	Average Amount of Information Transferred Monthly
	775.10
	1034.99
	1380.75
	1037.67


Statistical significant differences between percents (1,2,3) (95% level of confidence)

The amount of information transferred monthly increases with the size of the company expressed in number of permanent employees from an average of 775 MB in case of smallest companies (up to 9 employees) to an average of 1380 MB in case of largest companies (at least 50 employees). 

	Q 44. How many MB do you transfer, on average, in a month?

	

	Amount of Information Transferred Monthly (MB)
	Breakdown by Field of Activity

	
	Industry

(1)
(base=27)
	Constructions

(2)
(base=20)
	Trade

(3)
(base=40)
	Governmental /budgetary institution

(4)
(base=39)
	Services

(5)
(base=101)
	Other

(6)
(base=16)
	Total
(base=243)

	
	%

	64 or less
	3.7
	7.0
	19.3(4)
	4.3(3)
	12.5
	15.7
	11.3

	(64,128]
	1.3
	13.7
	3.7
	6.3
	4.1
	0.0
	4.5

	(128,256]
	0.0
	5.5
	5.3
	4.4
	10.6
	5.6
	6.8

	(256,512]
	15.1
	10.4
	3.3
	7.8
	4.5(6)
	18.2(5)
	7.4

	(512,1024]
	17.5
	11.5
	15.4
	15.3
	11.0
	11.1
	13.2

	(1024,2048]
	12.3(4)
	4.2
	8.5
	0.0(1)
	6.7
	5.6
	6.6

	(2048,4096]
	2.7
	4.2
	1.5
	0.0
	2.2
	5.6
	2.2

	(4096,8192]
	2.2
	0.0
	10.3
	6.1
	3.4
	11.1
	5.1

	More than 8192
	6.2
	19.2
	3.7
	13.2
	14.9
	0.0
	11.0

	DK/ NA
	39.0
	24.3
	29.0
	42.6
	30.2
	27.1
	32.1

	Total
	100.0
	100.0
	100.0
	100.0
	100.0
	100.0
	100.0

	Average Amount of Information Transferred Monthly
	1155.49
	618.21
	1221.27
	1260.30
	879.17
	1305.75
	1037.67


Statistical significant differences between percents (1,2,3,4,5,6) (95% level of confidence)

The amount of information transferred monthly in not influenced significantly by the field of activity one companies deals in. 

6.9. Internet Usage Seasonality in Terms of Times of the Day

	Q 45. Which are the hours during the day when the Internet through dedicated connection is used on a regular bases within your company?

	

	Internet Usage Seasonality in Terms of Times of the Day
	%*
(base=243)

	 6-7
	4.4

	 7-8
	14.6

	 8-9
	55.4

	 9-10
	80.5

	 10-11
	86.9

	 11-12
	83.8

	 12-13
	82.9

	 13-14
	83.5

	 14-15
	83.6

	 15-16
	81.8

	 16-17
	67.6

	 17-18
	55.7

	 18-19
	43.5

	 19-20
	36.5

	 20-21
	18.8

	 21-22
	12.9

	 22-23
	8.8

	Later than 23
	7.9


*Multiple answer
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Internet through dedicated connection is used among 9 a.m. and 4 p.m. by at least 80% of companies. There are also 55.4% of companies who access the Internet between 8 and 9 in the morning. 

	Q 45. Which are the hours during the day when the Internet through dedicated connection is used on a regular bases within your company?

	

	Internet Usage Seasonality in Terms of Times of the Day
	Breakdown by Number of Employees

	
	1 – 9

(1)
(base=83)
	10 – 49

(2)
(base=73)
	50 or more

(3)
(base=87)
	Total
(base=243)

	
	%*

	 6-7
	3.9
	5.6
	4.0
	4.4

	 7-8
	12.7
	9.9
	20.9
	14.6

	 8-9
	40.6(3)
	44.2(3)
	81.7(1,2)
	55.4

	 9-10
	69.4(3)
	79.2(3)
	93.7(1,2)
	80.5

	 10-11
	79.1(3)
	88.2
	94.3(1)
	86.9

	 11-12
	77.9
	85.7
	88.7
	83.8

	 12-13
	76.9
	84.5
	88.0
	82.9

	 13-14
	74.2(3)
	84.4
	93.0(1)
	83.5

	 14-15
	74.2(2,3)
	90.1(1)
	88.0(1)
	83.6

	 15-16
	73.0(2)
	89.8(1)
	84.4
	81.8

	 16-17
	70.2
	70.4
	62.3
	67.6

	 17-18
	60.4
	60.7
	45.9
	55.7

	 18-19
	50.9(3)
	43.8
	35.1(1)
	43.5

	 19-20
	43.7
	34.6
	30.5
	36.5

	 20-21
	23.4
	19.1
	13.4
	18.8

	 21-22
	14.2
	16.0
	8.8
	12.9

	 22-23
	10.4
	8.6
	7.0
	8.8

	Later than 23
	9.2
	7.2
	7.0
	7.9


*Multiple answer

Statistical significant differences between percents (1,2,3) (95% level of confidence)

Main need for Internet access among largest companies in terms of permanent number of employees (at least 50 employees) is registered between 8 and 14 a.m. On the other hand, in the afternoon (after 14.a.m.) there is a higher need for Internet usage among the rest of companies, both small (up to 9 employees) and medium (between 10 and 49 employees). 

	Q 45. Which are the hours during the day when the Internet through dedicated connection is used on a regular bases within your company?

	

	Internet Usage Seasonality in Terms of Times of the Day
	Breakdown by Field of Activity

	
	Industry

(1)
(base=27)
	Constructions

(2)
(base=20)
	Trade

(3)
(base=40)
	Governmental /budgetary institution

(4)
(base=39)
	Services

(5)
(base=101)
	Other field

(6)
(base=16)
	Total
(base=243)

	
	%*

	 6-7
	13.3(5)
	4.2
	3.7
	4.5
	2.1(1)
	4.6
	4.4

	 7-8
	35.2(3,5)
	12.0
	11.4(1)
	21.7(5)
	8.8(1,4)
	10.2
	14.6

	 8-9
	88.4(3,5,6)
	69.4(3,4,5)
	30.2(1,2,4)
	94.7(2,3,5,6)
	43.8(1,2,4)
	37.3(1,4)
	55.4

	 9-10
	85.0(6)
	88.0(6)
	78.5(4,6)
	97.5(3,5,6)
	77.7(4,6)
	48.4(1,2,3,4,5)
	80.5

	 10-11
	84.0
	79.6
	83.0
	95.5
	88.6
	83.3
	86.9

	 11-12
	84.0
	65.9(4,5)
	78.2
	92.1(2)
	87.8(2)
	77.7
	83.8

	 12-13
	84.0
	65.9(5)
	80.6
	87.0
	87.0(2)
	72.2
	82.9

	 13-14
	84.0
	79.6
	75.1
	88.7
	87.0
	77.7
	83.5

	 14-15
	84.0
	76.7
	72.7(4,5)
	92.1(3)
	88.4(3)
	72.2
	83.6

	 15-16
	80.3
	74.9
	68.8(5)
	85.2
	89.6(3)
	72.2
	81.8

	 16-17
	59.0(5)
	57.5(5)
	58.4(5)
	61.0(5)
	80.8(1,2,3,4,6)
	50.6(5)
	67.6

	 17-18
	37.1(5)
	63.4
	54.4
	49.8
	64.5(1)
	39.5
	55.7

	 18-19
	44.0
	55.5
	34.4
	38.4
	49.0
	26.8
	43.5

	 19-20
	30.3
	51.3(6)
	31.3
	30.2
	42.9(6)
	15.7(2,5)
	36.5

	 20-21
	28.0
	28.3
	20.2
	10.5
	16.7
	15.7
	18.8

	 21-22
	10.8
	28.3(4)
	16.6
	4.4(2)
	12.2
	10.2
	12.9

	 22-23
	7.2
	14.6(4)
	10.6(4)
	0.0(2,3,5)
	10.7(4)
	4.6
	8.8

	Later than 23
	7.2
	12.6(4)
	12.4(4)
	0.0(2,3)
	8.9
	0.0
	7.9


*Multiple answer

Statistical significant differences between percents (1,2,3,4,5,6) (95% level of confidence)

Governmental/ budgetary institutions access the Internet between 8 and 10 in the morning in a higher manner as compared to companies from other fields of activity. Also, these companies, along with companies dealing in services, show higher need than other companies for using the Internet between 10 a.m. and 15 p.m. Still looking at companies dealing in services, we ascertain that the Internet is a business tool used in a higher manner than in other companies between 3 and 5 p.m.

6.10. Arrangement Plans for Equipment Acquisition

	Q 46. How do you pay for the communication equipment for the dedicated connection? (modems, routers etc.)

	

	Arrangement Plans for Equipment Acquisition
	%
(base=243)

	Rent
	34.6

	Leasing
	1.3

	Instalments
	0.9

	Cash
	57.5

	DK/ NA
	5.8

	Total
	100.0


Slightly more than half of companies pay for the equipment needed for the dedicated connection with cash (57.5%). They are more prone to be companies which use a Romtelecom leased line. 

Other 34.6% of companies pay rent for using the equipment for dedicated Internet access, mainly companies using radio dedicated connection. 

	Q 46. How do you pay for the communication equipment for the dedicated connection? (modems, routers etc.)

	

	Arrangement Plans for Equipment Acquisition
	Breakdown by Number of Employees

	
	1 - 9
(base=83)
	10 - 49
(base=73)
	50 or more
(base=87)
	Total
(base=243)

	
	%

	Rent
	32.9
	32.1
	38.6
	34.6

	Leasing
	0.9
	1.1
	1.9
	1.3

	Installments
	0.9
	1.1
	0.6
	0.9

	Cash
	59.7
	63.0
	50.2
	57.5

	DK/ NA
	5.5
	2.6
	8.8
	5.8

	Total
	100.0
	100.0
	100.0
	100.0


There are no statistically significant differences between companies according to the number of permanent employees in what concerns the arrangement plans for equipment acquisition. 

	Q 46. How do you pay for the communication equipment for the dedicated connection? (modems, routers etc.)

	

	Arrangement Plans for Equipment Acquisition
	Breakdown by Field of Activity

	
	Industry

(1)
(base=27)
	Constructions

(2)
(base=20)
	Trade

(3)
(base=40)
	Governmental /budgetary institution

(4)
(base=39)
	Services

(5)
(base=101)
	Other field

(6)
(base=16)
	Total
(base=243)

	
	%*

	Rent
	33.2
	31.8
	43.9
	32.1
	34.2
	20.6
	34.6

	Leasing
	2.7
	0.0
	1.8
	4.7(5)
	0.0(4)
	0.0
	1.3

	Instalments
	1.6
	0.0
	0.0
	0.0
	1.6
	0.0
	0.9

	Cash
	57.6
	68.2
	52.4
	52.0
	57.1
	73.8
	57.5

	DK/ NA
	4.9
	0.0
	1.8
	11.2
	7.1
	5.6
	5.8

	Total
	100.0
	100.0
	100.0
	100.0
	100.0
	100.0
	100.0


Statistical significant differences between percents (1,2,3,4,5,6) (95% level of confidence)

We haven’t identified different habits among companies according to the field of activity they deal in regarding the way they pay for the dedicated equipment acquisition. 

6.11. Average Bandwidth Used

6.11.1. Maximum Information Rate

	Q 47. What is the maximum bandwidth offered by your provider(s) of dedicated services?

	

	Maximum Information Rate
	%
(base=243)

	<32 kbps
	3.3

	32 kbps
	6.0

	64 kbps
	12.2

	128 kbps
	31.1

	256 kbps
	9.9

	512 kbps
	4.7

	1024 kbps
	6.9

	2048 kbps
	0.8

	>2048 kbps
	2.6

	DK/ NA
	22.5

	Total
	100.0


Approximately 3 out of every 10 companies using dedicated services have a maximum information rate of 128 kbps. Companies using radio connection are more prone to have this maximum information rate as compared to other companies. 

6.11.2. Committed Information Rate

	Q 47. What is the commited bandwidth offered by your provider(s) of dedicated services?

	

	Commited Information Rate
	%
(base=243)

	<32 kbps
	9.4

	32 kbps
	11.3

	64 kbps
	23.3

	128 kbps
	16.9

	256 kbps or more
	7.0

	DK/ NA
	32.1

	Total
	100.0


Main committed information rates among companies are 64 kbps (23.3% of companies) and 128 kbps (16.9%). 

	Q 47. What is the committed bandwidth offered by your provider(s) of dedicated services?

	

	Current Bandwidth (Committed Information Rate)
	Breakdown by Number of Employees

	
	1 – 9

(1)
(base=83)
	10 – 49

(2)
(base=73)
	50 or more

(3)
(base=87)
	Total
(base=243)

	
	%

	<32 kbps
	11.7
	5.6
	10.3
	9.4

	32 kbps
	12.4
	13.5
	8.2
	11.3

	64 kbps
	23.7
	26.8
	19.7
	23.3

	128 kbps
	7.0(2,3)
	21.9(1)
	23.1(1)
	16.9

	256 kbps or more
	3.3(3)
	3.7(3)
	14.1(1,2)
	7.0

	DK/ NA
	41.9(3)
	28.5
	24.6(1)
	32.1

	Total
	100.0
	100.0
	100.0
	100.0


Statistical significant differences between percents (1,2,3) (95% level of confidence)

The committed information rate used by a company increases with the size of the company expressed in number of permanent employees: thus, companies having at least 50 employees are more likely to have a cumulated bandwidth of at least 128 kbps as compared to smaller companies. 

	Q 47. What is the committed bandwidth offered by your provider(s) of dedicated services?

	

	Current Bandwidth (Committed Information Rate)
	Breakdown by Field of Activity

	
	Industry

(1)
(base=27)
	Constructions

(2)
(base=20)
	Trade

(3)
(base=40)
	Governmental /budgetary institution

(4)
(base=39)
	Services

(5)
(base=101)
	Other field

(6)
(base=16)
	Total
(base=243)

	
	%

	<32 kbps
	8.0
	30.1(3,4,5)
	4.3(2)
	8.1(2)
	9.2(2)
	4.6
	9.4

	32 kbps
	18.2(2)
	0.0(1,4)
	8.9
	20.3(2)
	11.3
	0.0
	11.3

	64 kbps
	21.2
	11.7
	28.2
	17.1
	25.4
	27.1
	23.3

	128 kbps
	16.9
	27.4
	23.3
	12.9
	12.6
	22.3
	16.9

	256 kbps or more
	16.4(5)
	13.9
	4.3
	5.0
	5.0(1)
	5.6
	7.0

	DK/ NA
	19.3
	16.9
	31.2
	36.7
	36.5
	40.5
	32.1

	Total
	100.0
	100.0
	100.0
	100.0
	100.0
	100.0
	100.0


Statistical significant differences between percents (1,2,3,4,5,6) (95% level of confidence)

The field of activity one company deals in doesn’t generate among companies different needs regarding the committed information rate for information transfer. 

6.11.3. Future Bandwidth

	Q 33. What bandwidth do you want to use for this connection?

Q 47. What is the committed bandwidth offered by your provider(s) of dedicated services?

Q 50. To what bandwidth do you wish to upgrade?

Q 55. What bandwidth do you want for this type of connection?

	

	Future Bandwidth
	Current Bandwidth

	
	Companies that have only dial-up connection
	<64 kbps
	64 kbps
	128 kbps
	256 kbps or more
	DK/ NA
	Total

	
	% (base=390)*

	<64 kbps
	2.0
	7.6
	0.0
	0.0
	0.0
	0.0
	9.6

	64 kbps
	7.5
	0.2
	7.9
	0.0
	0.0
	0.2
	15.8

	128 kbps
	13.3
	2.3
	2.5
	4.9
	0.0
	0.0
	23.1

	256 kbps
	2.6
	0.8
	0.6
	2.0
	2.4
	0.8
	9.2

	512 kbps or more
	2.7
	0.7
	2.4
	2.5
	1.8
	1.9
	12.0

	DK/ NA
	12.6
	0.7
	0.4
	0.7
	0.0
	16.2
	30.4

	Total
	40.6
	12.3
	13.8
	10.0
	4.2
	19.1
	100.0


*Base: Companies that have dedicated connection(s) and companies that have dial-up connection(s) and intend to acquire a dedicated connection in the next 12 months

In the future 36.4% of companies wanting to upgrade to a certain bandwidth will use a narrowband connection and 63.6% will use a broadband connection. 

6.12. Bandwitdh Upgrading

6.12.1. Intention to Upgrade the Bandwidth of Current Dedicated Connection in the Next 12 Months

	Q 48. How likely is for your company to upgrade the bandwidth of your dedicated connection/ of one of your dedicated connections  you currently have?

Q 49. Which of the dedicated connection your company uses at present do you want to upgrade?

	

	Intention to Upgrade the Bandwidth of Current Dedicated Connection in the Next 12 Months
	%
(base=243)

	Definitely yes
	8.9

	Probably yes
	22.1

	TV cable
	8.6

	RomTelecom leased line (standard modem)
	6.2

	RomTelecom leased line (XDSL: ADSL, HDSL etc.)
	2.7

	Radio
	7.4

	Satellite/ V-Sat
	0.3

	Optical fiber
	5.9

	Probably not
	30.7

	Definitely not
	23.3

	DK/ NA
	15.0

	Total
	100.0
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Slightly more than half of target companies are not interested in upgrading any of their current dedicated connection (54.0%). 

On the other hand, 31.0% of companies probably or definitely will upgrade one of their current dedicated connection, the highest interest being registered among companies which currently use Romtelecom leased line for Internet access. 

	Q 48. How likely is for your company to upgrade the bandwidth of your dedicated connection/ of one of your dedicated connections you currently have?

Q 49. Which of the dedicated connection your company uses at present do you want to upgrade?

	

	Intention to Upgrade the Bandwidth of Current Dedicated Connection in the Next 12 Months
	Breakdown by Number of Employees

	
	1 – 9

(1)
(base=83)
	10 – 49

(2)
(base=73)
	50 or more

(3)
(base=87)
	Total
(base=243)

	
	%

	Definitely yes
	4.7(3)
	6.2
	16.0(1)
	8.9

	Probably yes
	19.6
	18.1
	28.4
	22.1

	Probably not
	29.5
	44.5(3)
	19.6(2)
	30.7

	Definitely not
	25.0
	22.9
	21.8
	23.3

	DK/ NA
	21.2(2)
	8.2(1)
	14.2
	15.0

	Total
	100.0
	100.0
	100.0
	100.0


Statistical significant differences between percents (1,2,3) (95% level of confidence)

Largest companies in terms of permanent employees (at least 50) are more prone to want to upgrade one of their current dedicated connections as compared to the rest of the companies. 

	Q 48. How likely is for your company to upgrade the bandwidth of your dedicated connection/ of one of your dedicated connections  you currently have?

Q 49. Which of the dedicated connection your company uses at present do you want to upgrade?

	

	Intention to Upgrade the Bandwidth of Current Dedicated Connection in the Next 12 Months
	Breakdown by Field of Activity

	
	Industry

(1)
(base=27)
	Constructions

(2)
(base=20)
	Trade

(3)
(base=40)
	Governmental /budgetary institution

(4)
(base=39)
	Services

(5)
(base=101)
	Other field

(6)
(base=16)
	Total
(base=243)

	
	%

	Definitely yes
	11.2
	27.6(3,5)
	1.8(2)
	10.2
	7.1(2)
	11.1
	8.9

	Probably yes
	15.9
	39.6
	18.9
	25.9
	21.7
	15.7
	22.1

	Probably not
	24.0
	10.4(3,5,6)
	37.3(2)
	28.2
	33.2(2)
	39.8(2)
	30.7

	Definitely not
	21.5
	9.7
	26.1
	20.7
	25.4
	27.8
	23.3

	DK/ NA
	27.3
	12.7
	15.9
	15.0
	12.6
	5.6
	15.0

	Total
	100.0
	100.0
	100.0
	100.0
	100.0
	100.0
	100.0


Statistical significant differences between percents (1,2,3,4,5,6) (95% level of confidence)


Lowest need for current dedicated connection upgrading is registered among companies dealing in trade. 

6.12.2. Intended Bandwidth Wanted to Upgrade

	Q 50. To what bandwidth to you wish to upgrade?

	

	Intended Bandwidth Wanted to Upgrade
	%
(base=80)*

	<64 kbps
	5.4

	64 kbps
	2.9

	128 kbps
	23.3

	256 kbps
	38.5

	512 kbps
	8.4

	1024 kbps
	9.2

	2048 kbps (2Mbps)
	1.6

	>2048 kbps (>2 Mbps)
	5.5

	DK/ NA
	5.3

	Total
	100.0


*Base: Companies that intend to upgrade the bandwidth of current dedicated connection(s) in the next 12 months

38.5% of companies want to upgrade to a committed information rate of 256 kbps, while for other 23.3% a committed information rate of 128 kbps would suit their needs. 

6.12.3. Reasons for Intending to Upgrade the Current Dedicated Connection

	Q 49. Which of the dedicated connection your company uses at present do you want to upgrade?

Q 51. What would be the reasons for intending to upgrade to this bandwidth in the next 12 months?

	

	Reasons for Intending to Upgrade the Current Dedicated Connection
	%*
(base=80)**

	Higher transfer speed
	67.6

	Need for using certain services at higher quality standards (real time transactions, media services etc.)
	48.1

	To meet the company's need for development
	46.7

	To meet the clients' demands
	35.0

	Better quality/ price ratio
	16.3

	To keep pace with the new technologies
	7.6


*Multiple answer
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**Base: Companies that intend to upgrade the bandwidth of current dedicated connection(s) in the next 12 months

A higher transfer speed is by far the main motivation for upgrading one of the current dedicated connections (67.6%). Also, companies feel the need for using certain services at higher quality standards in 48.1% of cases or have to meet the company’s need for development in 46.7% of cases. 

6.12.4. Reasons for NOT Intending to Upgrade the Current Dedicated Connection

	Q 52. What would be the reasons for NOT intending to upgrade to a higher bandwidth in the next 12 months?

	

	Reasons for NOT Intending to Upgrade the Current Dedicated Connection
	%*
(base=124)**

	The speed transfer we have at the moment is adequate for our needs
	62.1

	We don't need the additional advantages of a higher bandwidth
	30.6

	The additional cost is too large
	17.5

	Other reason
	2.6

	DK/ NA
	2.0


*Multiple answer

**Base: Companies that do not intend to upgrade the bandwidth of current dedicated connection(s) in the next 12 months
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Adequate speed transfer is by far the main reason for which companies don’t want to upgrade their current dedicated connection (62.1% of companies). 

6.13. Dedicated Type of Connection Upgrading

6.13.1. Intention to Acquire another Dedicated Connection in the Next 12 Months

	Q 53. How likely is for your company to acquire other dedicated connection in the next 12 months?

	

	Intention to Acquire another Dedicated Connection in the Next 12 Months
	%*
(base=243)

	Definitely yes
	4.8

	Probably yes
	15.8

	Probably not
	33.6

	Definitely not
	40.6

	Don’t know/ Did not think about it
	5.1

	Total
	100.0


*Multiple answer


Almost three quarters of companies currently using dedicated services don’t take into account the acquisition of another dedicated connection in the next 12 months (74.2%). Companies currently using radio or optical fiber connections at present fit in this category in a higher manner than the other companies. 

	Q 53. How likely is for your company to acquire other dedicated connection in the next 12 months?

	

	Intention to Acquire another Dedicated Connection in the Next 12 Months
	Breakdown by Number of Employees

	
	1 – 9

(1)
(base=83)
	10 – 49

(2)
(base=73)
	50 or more

(3)
(base=87)
	Total
(base=243)

	
	%*

	Definitely yes
	5.2
	3.8
	5.4
	4.8

	Probably yes
	13.0(2)
	25.5(1,3)
	10.3(2)
	15.8

	Probably not
	30.4
	29.0
	41.2
	33.6

	Definitely not
	43.4
	39.5
	38.5
	40.6

	Don't know/ Did not think about it
	8.0
	2.3
	4.6
	5.1

	Total
	100.0
	100.0
	100.0
	100.0


*Multiple answer

Statistical significant differences between percents (1,2,3) (95% level of confidence)

The lowest need for other dedicated connection is registered among largest companies in terms of permanent employees. This can be explained by the fact that these companies already use the most sophisticated types of dedicated connection like radio or optical fiber in a higher manner than the rest of companies. 

	Q 53. How likely is for your company to acquire other dedicated connection in the next 12 months?

	

	Intention to Acquire another Dedicated Connection in the Next 12 Months
	Breakdown by Field of Activity

	
	Industry

(1)
(base=27)
	Constructions

(2)
(base=20)
	Trade

(3)
(base=40)
	Governmental /budgetary institution

(4)
(base=39)
	Services

(5)
(base=101)
	Other field

(6)
(base=16)
	Total
(base=243)

	
	%*

	Definitely yes
	0.0
	8.4
	4.6
	8.4
	4.5
	5.6
	4.8

	Probably yes
	19.3
	22.2
	7.3
	10.0
	19.2
	15.7
	15.8

	Probably not
	30.6
	44.4
	33.6
	40.3
	32.7
	16.7
	33.6

	Definitely not
	31.5
	19.4(3,6)
	48.2(2)
	41.4
	40.8
	62.0(2)
	40.6

	Don't know/ Did not think about it
	18.7(4,5)
	5.7
	6.4
	0.0(1)
	2.8(1)
	0.0
	5.1

	Total
	100.0
	100.0
	100.0
	100.0
	100.0
	100.0
	100.0


*Multiple answer

Statistical significant differences between percents (1,2,3,4,5,6) (95% level of confidence)

We do not ascertain a different behaviour among companies according to the field of activity one company deals in regarding intention to acquire another dedicated connection in the next 12 months. 

6.13.2. Type of Dedicated Connection Intended to be Acquired

	Q 54. What type of dedicated connection do you wish to acquire?

	

	Type of Dedicated Connection Intended to be Acquired
	%*
(base=55)**

	Optical fiber
	39.5

	Radio
	28.1

	TV cable
	20.8

	RomTelecom leased line (XDSL: ADSL, HDSL etc.)
	8.1

	Satellite/ V-Sat
	6.6

	RomTelecom leased line (standard modem)
	5.4


*Multiple answer

**Base: Companies that intend to acquire another dedicated connection in the next 12 months


Main type of dedicated connection intended to be acquired is optical fiber (39.5%). Also, 28.1% of companies want in the next 12 months a wireless connection. 

6.13.3. Intended Bandwidth for the Future Dedicated Connection

	Q 55. What bandwidth do you want for this type of connection?

	

	Intended Bandwidth for the Future Dedicated Connection
	Count*

(base=55)**

	<64 kbps
	2

	64 kbps
	7

	128 kbps
	5

	256 kbps
	18

	512 kbps
	1

	1024 kbps
	1

	2048 kbps (2Mbps)
	1

	>2048 kbps (>2 Mbps)
	2

	No answer
	19


*Multiple answer

**Base: Companies that intend to acquire another dedicated connection in the next 12 months

6.13.4. Intended Usage of the Current Dedicated Connections in case of Acquiring other Dedicated Connection

	Q 56. What do you think your company will do with the dedicated connection(s) your company currently uses?

	

	Intended Usage of the Current Dedicated Connections in case of Acquiring other Dedicated Connection
	Breakdown by Type of Connection

	
	TV cable
	RomTelecom leased line (standard modem)
	RomTelecom leased line (XDSL: ADSL, HDSL etc.)
	Radio
	Satellite
	Optical fiber

	
	Count

	I will give up the connection
	12
	9
	3
	4
	1
	0

	I will use the connection less (for backup)
	6
	2
	2
	0
	0
	0

	I will use the connection in the same manner
	10
	4
	1
	1
	0
	1

	Total
	28
	15
	6
	5
	1
	1


6.13.5. Reasons for Intending to Acquire another Dedicated Connection in the Next 12 Months

	Q 57. What would be the reasons for intending to acquire this type of connection in the next 12 months?

	

	Reasons for Intending to Acquire another Dedicated Connection in the Next 12 Months
	%*
(base=55)**

	Higher transfer speed
	62.9

	Need for using certain services at higher quality standards (real time transactions, media services etc.)
	41.6

	To meet the company's need for development
	41.2

	Better quality/ price ratio
	31.1

	To meet the clients' demands
	22.6

	To keep pace with the new technologies
	16.7

	Other reason
	5.3


*Multiple answer

**Base: Companies that intend to acquire another dedicated connection in the next 12 months

Higher transfer speed is the main motivation for wanting to acquire in the future another dedicated connection (62.9% of cases). 

Also, companies interested in using other dedicated connections in the future experience the need for using certain services at higher quality standards (41.6%) or have to meet the company’s need for development (41.2% of cases). 

6.13.6. Reasons for NOT Intending to Acquire another Dedicated Connection in the Next 12 Months

	Q 58. What would be the reasons for NOT intending to acquire other type of connection in the next 12 months?

	

	Reasons for NOT Intending to Acquire another Dedicated Connection in the Next 12 Months
	%*
(base=173)**

	The speed transfer we have at the moment is adequate for our needs
	49.2

	We don't need the additional advantages of another type of dedicated connection
	39.4

	The additional cost is too large
	18.2

	Other reason
	2.8


*Multiple answer

**Base: Companies that do not intend to acquire another dedicated connection in the next 12 months












Companies don’t want to acquire another dedicated connection either because the speed transfer is adequate (49.2% of cases), or because they don’t need the additional advantages of another dedicated connection (39.4%). 

6.14. Benefits Sought when Choosing a Dedicated Internet Services Provider

6.14.1. Key Elements Impact on Choosing a Dedicated Internet Services Provider

	Q 62. When you choose a dedicated Internet provider, how important are each of the following aspects? Please split 100 points between the following elements depending on how important is each of them for you personally.

	

	Key Elements Impact on Choosing a Dedicated Internet Services Provider
	% of importance 

	Technical features
	34.49

	Commercial offer (including price)
	27.86

	Technical support
	25.33

	Provider's image
	12.32

	Total
	100.00



When choosing a dedicated Internet provider the technical features offered count for slightly more than one third of the decision (34.5%). Also, companies are sensitive to the commercial offer as well as to the technical support offered, each of the two features counting for approximately one quarter of the decision of choosing a dedicated Internet provider. 

These findings regarding what counts the most when choosing a provider are not influenced by the type of dedicated connection one company uses.

	Q 62. When you choose a dedicated Internet provider, how important are each of the following aspects? Please split 100 points between the following elements depending on how important is each of them for you personally.

	

	Key Elements Impact on Choosing a Dedicated Internet Services Provider
	Breakdown by Number of Employees

	
	1 – 9

(1)
	10 – 49

(2)
	50 or more

(3)
	Total

	
	% of importance 

	Technical features
	33.84
	32.11(3)
	37.32(2)
	34.49

	Commercial offer (including price)
	28.92
	30.39(3)
	24.43(2)
	27.86

	Technical support
	24.71
	24.59
	26.68
	25.33

	Provider's image
	12.53
	12.91
	11.58
	12.32

	Total
	100.00
	100.00
	100.00
	100.00


Statistical significant differences between means (1,2,3) (95% level of confidence)

Companies having at least 50 permanent employees are more sensitive to the technical features of one Internet provider as compared to the rest of the companies. 

	Q 62. When you choose a dedicated Internet provider, how important are each of the following aspects? Please split 100 points between the following elements depending on how important is each of them for you personally.

	

	Key Elements Impact on Choosing a Dedicated Internet Services Provider
	Breakdown by Field of Activity

	
	Industry

(1)
	Constructions

(2)
	Trade

(3)
	Governmental /budgetary institution

(4)
	Services(5)
	Other field

(6)
	Total

	
	% of importance 

	Technical features
	38.79
	38.30
	31.18
	38.27
	32.44
	36.28
	34.49

	Commercial offer (including price)
	25.31(3)
	24.96
	32.65(1,4,6)
	21.70(3,5)
	30.05(4)
	21.02(3)
	27.86

	Technical support
	22.95(4,6)
	26.14
	22.93(4,6)
	30.40(1,3,5)
	24.45(4,6)
	31.24(1,3,5)
	25.33

	Provider's image
	12.95
	10.60
	13.24
	9.63
	13.06
	11.46
	12.32

	Total
	100.00
	100.00
	100.00
	100.00
	100.00
	100.00
	100.00


Statistical significant differences between means (1,2,3,4,5,6) (95% level of confidence)

Governmental/ budgetary institutions are most sensitive of all companies to the technical support offered by an Internet provider, while companies dealing in trade or services give higher importance as compared to companies from other fields of activity to the commercial offer. 

6.14.2. Most Important Elements when Choosing a Dedicated Internet Service Provider

	Q 59. Now I will show you a list with the main features of a dedicated Internet provider. Please choose from this list exactly 5 attributes which you personally consider the most important for a dedicated Internet provider.

	

	Most Important Elements when Choosing a Dedicated Internet Service Provider
	%*
(base=243)

	Data transfer rate
	66.2

	The services' tariffs
	56.8

	Solving promptly the network problems
	46.1

	The quality of the customer service
	45.4

	Technical support quality
	44.9

	Data confidentiality
	39.6

	Uptime (Network availability)
	27.2

	Service Level Agreement
	27.0

	Professional installation and configuration
	24.3

	Average delay time within the network– access time to the interest sites
	23.8

	The price of the equipment
	16.4

	 Provider's reputation
	15.5

	The provider's tradition/ expertise in the field
	13.6

	Number of packages lost within the network
	12.1

	Bill plans diversity
	11.8

	Proactive network management
	11.1

	Upgrading to superior services
	10.9

	The diversity of the connection technologies offered
	7.4


*Multiple answer (maximum 5 options)

For target companies Internet is a business tool that must function at an adequate speed rate, at affordable prices and must also offer a customer service which insures the business continuity: in this respect, we ascertained that data transfer rate is the most important element when choosing a dedicated Internet provider (66.2% of companies). Also, commercial offer expressed in terms of services’ prices and customer service features like solving the problems promptly, quality customer service and technical support quality are also valued by at least 40% of companies. 

	Q 59. Now I will show you a list with the main features of a dedicated Internet provider. Please choose from this list exactly 5 attributes which you personally consider the most important for a dedicated Internet provider.

	

	Most Important Elements when Choosing a Dedicated Internet Service Provider
	Breakdown by Number of Employees

	
	1 – 9

(1)
(base=83)
	10 – 49

(2)
(base=73)
	50 or more

(3)
(base=87)
	Total
(base=243)

	
	%*

	Data transfer rate
	69.3
	64.2
	64.7
	66.2

	The services' tariffs
	55.2(2)
	72.7(1,3)
	44.5(2)
	56.8

	Solving promptly the network problems
	48.5
	37.4
	51.3
	46.1

	The quality of the customer service
	46.8
	41.9
	47.0
	45.4

	Technical support quality
	22.5(2,3)
	53.5(1)
	61.7(1)
	44.9

	Data confidentiality
	35.2
	39.0
	45.1
	39.6

	Uptime (Network availability)
	34.8(2)
	19.6(1)
	25.6
	27.2

	Service Level Agreement
	28.7
	25.2
	26.7
	27.0

	Professional installation and configuration
	18.0(2)
	32.8(1)
	23.6
	24.3

	Average delay time within the network– access time to the interest sites
	31.3(2)
	11.0(1,3)
	27.0(2)
	23.8

	The price of the equipment
	22.3
	13.2
	12.6
	16.4

	 Provider's reputation
	13.7
	20.1
	13.2
	15.5

	The provider's tradition/ expertise in the field
	13.5
	16.7
	10.8
	13.6

	Number of packages lost within the network
	12.6
	8.5
	14.7
	12.1

	Bill plans diversity
	14.4
	9.8
	10.9
	11.8

	Proactive network management
	12.1
	11.7
	9.3
	11.1

	Upgrading to superior services
	12.2
	12.3
	8.1
	10.9

	The diversity of the connection technologies offered
	8.8
	10.6
	3.2
	7.4


*Multiple answer (maximum 5 options)

Statistical significant differences between percents (1,2,3) (95% level of confidence)

Average companies in terms of number of permanent employees appear to be more sensitive to commercial offer features like prices as compared to other companies. 

At the same time, we ascertained that smallest companies in terms of number of permanent employees are more sensitive to network availability than the rest of companies. 

	Q 59. Now I will show you a list with the main features of a dedicated Internet provider. Please choose from this list exactly 5 attributes which you personally consider the most important for a dedicated Internet provider.

	

	Most Important Elements when Choosing a Dedicated Internet Service Provider
	Breakdown by Field of Activity

	
	Industry

(1)
(base=27)
	Constructions

(2)
(base=20)
	Trade

(3)
(base=

40)
	Governmental /budgetary institution

(4)
(base=39)
	Services

(5)
(base=101)
	Other field

(6)
(base=16)
	Total
(base=243)

	
	%*

	Data transfer rate
	67.4
	68.2
	55.7
	70.6
	69.3
	61.7
	66.2

	The services' tariffs
	61.3
	44.8
	62.4
	48.0
	58.4
	55.6
	56.8

	Solving promptly the network problems
	39.8
	53.8
	31.0(4,6)
	64.0(3,5)
	45.2(4)
	61.1(3)
	46.1

	The quality of the customer service
	65.5(4,6)
	44.1
	44.4
	38.7(1)
	46.3(6)
	16.7(1,5)
	45.4

	Technical support quality
	30.5(2,3)
	79.6(1,4,5,6)
	60.8(1,5)
	45.4(2)
	36.4(2,3)
	38.3(2)
	44.9

	Data confidentiality
	44.7
	36.6
	38.9
	42.2
	40.7
	22.3
	39.6

	Uptime (Network availability)
	41.3(3,4)
	29.3
	9.9(1,5)
	14.4(1,5)
	35.7(3,4)
	16.7
	27.2

	Service Level Agreement
	37.3
	22.1
	25.5
	23.1
	24.9
	39.8
	27.0

	Professional installation and configuration
	9.9
	22.4
	29.2
	23.6
	25.7
	33.4
	24.3

	Average delay time within the network– access time to the interest sites
	29.6
	14.6
	25.5
	40.0(5)
	16.5(4)
	33.4
	23.8

	The price of the equipment
	12.3
	17.6
	14.9
	21.9
	17.0
	11.1
	16.4

	 Provider's reputation
	18.9
	12.6
	22.3(4)
	4.5(3)
	15.5
	15.7
	15.5

	The provider's tradition/ expertise in the field
	5.6(6)
	8.4
	9.5(6)
	17.5
	14.5
	34.2(1,3)
	13.6

	Number of packages lost within the network
	14.5
	3.7
	15.7
	18.5
	9.4
	11.1
	12.1

	Bill plans diversity
	5.9
	16.5
	9.3
	10.5
	15.9
	0.0
	11.8

	Proactive network management
	5.3
	17.9
	5.1
	9.1
	15.6
	4.9
	11.1

	Upgrading to superior services
	4.0(3,6)
	4.2(3)
	28.8(1,2,4,5)
	5.8(3,6)
	5.5(3,6)
	28.4(1,4,5)
	10.9

	The diversity of the connection technologies offered
	6.2
	3.7
	11.2
	2.1
	7.4
	15.7
	7.4


*Multiple answer (maximum 5 options)

Statistical significant differences between percents (1,2,3,4,5,6) (95% level of confidence)

Companies offering various services value network uptime in a higher manner than the companies from other fields of activity, while governmental/ budgetary institutions are more appealed by a provider which solves promptly the network problems. At the same time, companies dealing in trade show a higher interest than other companies for upgrading to superior services. 

6.14.3. Customer Satisfaction Measurement

	Q 59. Now I will show you a list with the main features of a dedicated Internet provider. Please choose from this list exactly 5 attributes which you personally consider the most important for a dedicated Internet provider. 

Q 60. Now I would like you to rate all the attributes from this card for the dialup Internet provider(s) of your company. You have the following options: 1 = very dissatisfied, 2 = dissatisfied, 3 = rather dissatisfied, 4 = neither satisfied, nor dissatisfied, 5 = rather satisfied, 6 = satisfied, 7 = very satisfied, 9 = doesn’t apply.

Q 61. How satisfied are you, in general, with the dedicated services offered by the Internet provider(s) to your company? You have the following options: 1 = very dissatisfied, 2 = dissatisfied, 3 = rather dissatisfied, 4 = neither satisfied, nor dissatisfied, 5 = rather satisfied, 6 = satisfied, 7 = very satisfied, 9 = doesn’t apply.

	

	Requirements for Increased Satisfaction (Kano Model)
	Ratings
	Rankings of Ratings

	
	Direct/ claimed Importance

(%)
	Derived Importance*
	Direct/ claimed Importance
	Derived Importance

	
	%

	Data transfer rate
	66.2
	0.73
	1
	1

	The services' tariffs
	56.8
	0.48
	2
	14

	Solving promptly the network problems
	46.1
	0.66
	3
	3

	The quality of the customer service
	45.4
	0.64
	4
	4

	Technical support quality
	44.9
	0.67
	5
	2

	Data confidentiality
	39.6
	0.53
	6
	11

	Uptime (Network availability)
	27.2
	0.63
	7
	6

	Service Level Agreement
	27.0
	0.63
	8
	5

	Professional installation and configuration
	24.3
	0.56
	9
	10

	Average delay time within the network- access time to the interest sites
	23.8
	0.59
	10
	7

	The price of the equipment
	16.4
	0.43
	11
	16

	Provider's reputation
	15.5
	0.58
	12
	9

	The provider's tradition/ expertise in the field
	13.6
	0.49
	13
	13

	Number of packages lost within the network
	12.1
	0.45
	14
	15

	Bill plans diversity
	11.8
	0.52
	15
	12

	Proactive network management
	11.1
	0.59
	16
	8

	Upgrading to superior services
	10.9
	0.37
	17
	18

	The diversity of the connection technologies offered
	7.4
	0.42
	18
	17


*Correlation with overall satisfaction



In order to classify the attributes of fixed service providers, we used the Kano Model, which helps understand the importance of these attributes to customers (in our case, companies). This model divides the attributes in four categories:

· Key Drivers (or performance attributes): they exhibit a linear relationship between provider’s performance and customer satisfaction. When provider’s performance improves, the customers’ satisfaction increases, too. Adding more attributes of this type will also raise the customer satisfaction. In our case, the key drivers are:

· Data transfer rate

· The quality of customer service

· Solving promptly the network problems

· Technical support quality

· Entry Tickets (basic or expected attributes): these are essential or “must” attributes of performance and do not offer any real opportunity for providers’ differentiation. Providing entry tickets will do little to enhance overall customer satisfaction, but removing or performing poorly on them will reduce customer satisfaction and lead to customer complaints. In our survey, the entry ticket is:

· The services’ tariffs

· Data confidentiality

· Value Added (or excitement attributes): they are unexpected attributes that, when provided, generate high customer enthusiasm and satisfaction. When these “nice-to-have” attributes are not available, it does not lead to customer dissatisfaction. Creation of some excitement features will differentiate the provider from its competition. For the present research they are, as follows:

· Service Level Agreement

· Uptime

· Average delay time within the network

· Proactive network management

· Provider’s reputation

· Professional installation and configuration

· Low Yields (other attributes): they have low influence on overall satisfaction of the customers:

· Bill plans diversity

· The provider’s tradition/ expertise

· The price of the equipment

· Number of packages lost within the network

· The diversity of the connection technologies

· Upgrading to superior services

6.15. Dedicated Internet Providers Comparative Performance

	Q 60. Now I would like you to rate all the attributes from this card for the dedicated Internet provider(s) of your company. You have the following options: 1 = very dissatisfied, 2 = dissatisfied, 3 = rather dissatisfied, 4 = neither satisfied, nor dissatisfied, 5 = rather satisfied, 6 = satisfied, 7 = very satisfied, 9 = doesn’t apply.

Q 61. How satisfied are you, in general, with the dedicated services offered by the Internet provider(s) to your company? You have the following options: 1 = very dissatisfied, 2 = dissatisfied, 3 = rather dissatisfied, 4 = neither satisfied, nor dissatisfied, 5 = rather satisfied, 6 = satisfied, 7 = very satisfied, 9 = doesn’t apply.

	

	Dedicated Internet Providers Comparative Performance
	Breakdown by Current Provider

	
	Astral

(1)

(base=52)
	Fx Internet

(2)

(base=13)**
	PC Net

(3)

(base=10)**
	RDS

(4)

(base=82)
	Xnet Dedicated

(5)

(base=8)**

	
	Mean*

	Performance by Attributes

	ENTRY TICKETS

	The services' tariffs
	X
	X
	X
	X
	X

	Data confidentiality
	X
	X
	X
	X
	X

	KEY DRIVERS

	The quality of the customer service
	X
	X
	X
	X
	X

	Solving promptly the network problems
	X
	X
	X
	X
	X

	Technical support quality
	X
	X
	X
	X
	X

	Data transfer rate
	X
	X
	X
	X
	X

	VALUE ADDED

	Uptime (Network availability)
	X
	X
	X
	X
	X

	Provider's reputation
	X
	X
	X
	X
	X

	Professional installation and configuration
	X
	X
	X
	X
	X

	Average delay time within the network- access time to the interest sites
	X
	X
	X
	X
	X

	Service Level Agreement
	X
	X
	X
	X
	X

	Proactive network management
	X
	X
	X
	X
	X

	LOW YIELDS

	Upgrading to superior services
	X
	X
	X
	X
	X

	Number of packages lost within the network
	X
	X
	X
	X
	X

	The provider's tradition/ expertise in the field
	X
	X
	X
	X
	X

	The diversity of the connection technologies offered
	X
	X
	X
	X
	X

	The price of the equipment
	X
	X
	X
	X
	X

	Bill plans diversity
	X
	X
	X
	X
	X


*Scale : 1 = very dissatisfied, 2 = dissatisfied, 3 = rather dissatisfied, 4 = neither satisfied, nor dissatisfied, 5 = rather satisfied, 6 = satisfied, 7 = very satisfied

**Treat data with caution due to small base

Statistical significant differences between means (1,2,3,4,5) (95% level of confidence)

	Q 60. Now I would like you to rate all the attributes from this card for the dedicated Internet provider(s) of your company. You have the following options: 1 = very dissatisfied, 2 = dissatisfied, 3 = rather dissatisfied, 4 = neither satisfied, nor dissatisfied, 5 = rather satisfied, 6 = satisfied, 7 = very satisfied, 9 = doesn’t apply.

Q 61. How satisfied are you, in general, with the dedicated services offered by the Internet provider(s) to your company? You have the following options: 1 = very dissatisfied, 2 = dissatisfied, 3 = rather dissatisfied, 4 = neither satisfied, nor dissatisfied, 5 = rather satisfied, 6 = satisfied, 7 = very satisfied, 9 = doesn’t apply.

	

	Dedicated Internet Providers Comparative Performance (cont’d)
	Breakdown by Current Provider

	
	Astral

(1)

(base=52)
	Fx Internet

(2)

(base=13)**
	PC Net

(3)

(base=10)**
	RDS

(4)

(base=82)
	Xnet Dedicated

(5)

(base=8)**

	
	Mean*

	General Satisfaction

	Overall satisfaction
	X
	X
	X
	X
	X

	Services quality
	X
	X
	X
	X
	X


*Scale : 1 = very dissatisfied, 2 = dissatisfied, 3 = rather dissatisfied, 4 = neither satisfied, nor dissatisfied, 5 = rather satisfied, 6 = satisfied, 7 = very satisfied

**Treat data with caution due to small base

Statistical significant differences between means (1,2,3,4,5) (95% level of confidence)

* There were excluded confidential data regarding the comparative Internet providers evaluation
6.16. Switching Patterns 

6.16.1. Intention to Change the Current Dedicated Internet Service Provider in the Next 6 Months

	Q 69. Does your company intend to change in the following 6 months the provider/ any of the Internet providers currently used?

	

	Intention to Change the Current Dedicated Internet Service Provider in the Next 6 Months
	%
(base=183)*

	Definitely yes
	4.6

	Probably yes
	15.8

	Probably not
	21.8

	Definitely not
	57.8

	Total
	100.0


*Base: Companies that use only dedicated connection(s)


More than three of companies using only dedicated services do not take into consideration to change the current dedicated Internet services provider in the next 6 months (79.6%). 

6.16.2. Reasons for Intending to Change the Current Dedicated Internet Service Provider

	Q 70. Which would be the reasons for intending to change/ give up in the next 6 months the Internet provider(s) 

currently used?

	

	Reasons for Intending to Change the Current Dedicated Internet Service Provider
	Count*

	Unsatisfactory speed rate
	19

	Lack of reliability of the connection offered
	10

	Too large tariffs as compared to the competition
	10

	Lack of seriousness
	7

	Inadequate technical support
	7

	The provider didn't offer the type of connection my company needed
	6

	Other reason
	1


*Multiple answer

**Base: Companies that use only dedicated connection(s) and intend to change the current dedicated provider in the next 6 months (count=33)

6.16.3. Reasons for NOT Intending to Change the Current Dedicated Internet Service Provider

	Q 71. Which would be the reasons for NOT intending to change/ give up in the next 6 months the Internet provider(s) currently used?

	

	Reasons for NOT Intending to Change the Current Dedicated Internet Service Provider
	%*

(base=150)**

	I am satisfied with the services offered
	67.2

	I am used with the respective provider(s)/ I have a good relation
	26.5

	I don't have other alternative (There aren't any other offers in the area)
	11.3

	I have a contract signed for a number of years
	8.2

	Other reason
	3.0

	DK/ NA
	3.7


*Multiple answer

**Base: Companies that use only dedicated connection(s) and do not intend to change the current dedicated provider in the next 6 months

Satisfaction with the services offered is by far the main reason for not intending to change the current dedicated Internet services provider. 

7. COMPANIES PROFILE

7.5. Endowment

7.5.1. PC Endowment

	Q 6. How many computers are within your company, including the servers?

	

	PC Endowment
	%

(base=650)

	1
	16.0

	2
	17.9

	3
	11.3

	4 - 5
	16.4

	6 - 10
	15.8

	11 - 20
	9.2

	21 - 50
	7.8

	More than 50 computers
	5.7

	Total
	100.0

	Average number of PCs
	9.47



43.5% of companies using Internet services have between 3 and 10 computers. There are also 16.0% of companies with only one computer and 5.7% of companies which are endowed with minimum 50 computers. 

The average number of computers in target companies is 9. 

7.5.2. Employees’ PC Access Incidence

	Q 7. Approximately, how many of your company employees have access to a computer on a regular bases?

Q 78. How many full time employees does your company have in Romania?

	

	Employees’ PC Access Incidence
	%

(base=650)

	10% of employees or less
	13.1

	(10%, 20%]
	12.8

	(20%, 50%]
	29.6

	(50%, 99%]
	17.6

	100% of employees
	26.9

	Total
	100.0



In approximately one quarter of target companies between 20% and 50% of employees have PC access. There are also other quarter of target companies where all employees have access to a PC. 

7.5.3. PCs’ Internet Access Incidence

	Q 6. How many computers are within your company, including the servers?

Q 9. Approximately, how many computers in your company have Internet access?

	

	PCs’ Internet Access Incidence
	%

(base=650)

	20% of computers or less
	7.6

	(20%, 30%]
	8.1

	(30%, 50%]
	26.3

	(50%, 99%]
	13.9

	100% of computers
	44.2

	Total
	100.0



In 44.2% of target companies all the computers have Internet access, while in other 15.7% of companies up to 30% of computers have Internet access. 

7.5.4. Employees’ Internet Access Incidence

	Q 7. Approximately, how many of your company employees have access to a computer on a regular bases?

Q 10. Approximately, how many employees in your company have Internet access?

	

	Employees’ Internet Access Incidence
	%

(base=650)

	20% of employees or less
	5.6

	(20%, 50%]
	18.7

	(50%, 99%]
	10.3

	100% of employees
	65.5

	Total
	100.0



In more than half of the target companies (65.5%) all the employees have Internet access, while in other 24.3% of companies 50% at the most of employees have Internet access. 

7.5.5. Employees’ Email Access Incidence

	Q 7. Approximately, how many of your company employees have access to a computer on a regular bases?

Q 14. Approximately, how many of your company employees have email access?

	

	Employees’ Email Access Incidence
	%

(base=650)

	20% of employees or less
	8.0

	(20%, 50%]
	23.3

	(50%, 99%]
	11.0

	100% of employees
	56.3

	DK/ NA
	1.3

	Total
	100.0



All the employees have e-mail access in 56.3% of companies. In other approximately one third (31.3%) up to half of employees have access to email. 

7.6. Company’s IT System

	Q 8. Which of the following structures best describes your company IT system?

	

	Company’s IT System
	%

(base=650)

	The computers are not connected through network
	38.8

	LAN - local network connection
	51.7

	LAN with an application for company administration
	8.0

	Wide Area Network (WAN)
	1.4

	WAN – network between the headquarter and branches
	0.7

	WAN with an application for company administration
	0.7

	Total
	100.0



More than half of the target companies have the computers organized in LAN, either without an application for company administration (51.7%), or with an application for company administration (8.0%). 

7.7. Companies Demographic Profile

7.7.1. Type of Organization

	Q 1. Which of the following types of organization is more suitable to your company?

	

	Type of Organization
	%

(base=650)

	Company without branches/ subsidiaries/ working points
	62.9

	Headquarter of a company with branches/ subsidiaries/ working points
	37.1

	Total
	100.0



Almost two thirds of interviewed companies do not have branches/ subsidiaries/ working points (62.9%). The rest are companies with branches/ subsidiaries/ working points where we selected only the headquarters in order to conduct the interview. 

7.3.1.1. Number of Romanian Branches/ Subsidiaries/ Working Points

	Q 2. How many branches / subsidiaries/ working points (including the headquarter) has your company in Romania?

	

	Number of Romanian Branches/ Subsidiaries/ Working Points
	%

(base=234)*

	1
	49.2

	2
	18.3

	3
	10.2

	4 - 10
	13.7

	11 - 20
	3.4

	More than 20
	5.3

	Total
	100.0


Headquarters of companies with branches/ subsidiaries/ working points

Half of companies with branches have only one branch/ subsidiary/ working point in Romania (49.2%). 

7.7.2. Type of Company

	Q 80. Which one of the following categories fits best to your company?

	

	Type of Company
	%

(base=650)

	Governmental/ budgetary institution
	8.6

	State owned company
	1.6

	Romanian private company
	77.2

	Multinational/ foreign company
	4.8

	Joint venture (mixed capital)
	4.9

	Other
	2.9

	Total
	100.0


Three quarters of target companies are Romanian private companies (77.2%). Other 8.6% of them are governmental/ budgetary institutions. 

7.7.3. Branches/ Subsidiaries/ Working Points Way of Accessing the Internet

	Q 4. Which of the following statements best describes the way branches in your company have Internet access?

	

	Branches/ Subsidiaries/ Working Points Way of Accessing the Internet
	%

(base=109)*

	Each branch has separate access to Internet
	72.4

	Only the headquarter has an Internet account, each branch having Internet access through this account
	19.2

	Headquarter and only some branches have Internet accounts
	8.4

	Total
	100.0


*Base: Headquarters where the branches/ subsidiaries/ working points have Internet access


Regarding branches/ subsidiaries working points way of accessing the Internet, in almost three quarters of companies with branches each branch has separate access to Internet. In other 19.2% of cases the branches access the Internet through the Internet account of the headquarters. 

7.7.4. Field of Activity

	Q 79. What is the field of activity of your company?

	

	Field of Activity
	%

(base=650)

	Trade
	23.2

	Professional services
	16.2

	Constructions
	12.0

	Heavy industry
	9.2

	Governmental /budgetary institution
	7.8

	IT & C
	7.3

	Other services
	5.7

	Tourism
	3.8

	Transportation
	3.7

	Other branches of processing industry
	3.6

	Other field
	3.5

	Food industry
	2.9

	Agriculture
	1.0

	Total
	100.0


Trade and professional services (health, law, media, finance, banking, consulting) are the main fields of activity among target companies (23.2%, respectively 16.2% of them). The following fields of activity of target companies are, at a large distance, constructions (12.0%) and heavy industry (9.2%).

7.7.5. Company Geographical Deployment

	Q 74. Looking at your current activity, choose the alternative that suits best to your company (to the company you belong to).

	

	Company Geographical Deployment
	%

(base=650)

	Acts locally (town)
	46.7

	Acts regionally (a few counties)
	20.7

	Acts nationally (almost all the counties)
	32.6

	Total
	100.0



Regarding geographical deployment, almost half of target companies act locally. Other approximately one third act nationally, while the rest cover few counties. 

7.7.6. Business Relations with Foreign Companies

	Q 77. Do you have business relations with companies from abroad?

	

	Business Relations with Foreign Companies
	%

(base=650)

	Yes
	51.8

	No
	48.2

	Total
	100.0



Regarding business relations with foreign companies, companies are almost equally split between companies which have business relations abroad (51.8%) and companies which do not have business relations with foreign companies (48.2%).

7.7.7. Type of Clients

	Q 75. What type of clients does your company have?

	

	Type of Clients
	%

(base=650)

	Companies
	24.8

	Both companies and individuals
	65.2

	Individuals
	10.0

	Total
	100.0



The large majority of companies have as clients companies (90.0%). 

7.3.7.1. Number of Permanent Clients

	Q 76. Approximately, how many permanent clients, companies, does your company have?

	

	Number of Permanent Clients
	%

(base=581)*

	1 - 10
	25.5

	11 - 30
	22.4

	31 - 100
	17.6

	More than 100 companies
	16.1

	DK/ NA
	18.3

	Total
	100.0


*Base: Companies that have other companies as permanent clients 

Almost half of the companies which have other companies as clients offer their services to maximum 30 clients (47.9%). 

7.7.8. Number of Employees

	Q 78. How many full time employees does your company have in Romania?

	

	Number of Employees
	%

(base=650)

	1 - 9
	42.0

	10 - 49
	33.2

	50 - 249
	16.9

	250 or more
	7.9

	Total
	100.0



42.0% of target companies have less than 10 permanent employees, while other 33.2% have at least 10 but less than 50 permanent employees. 

7.7.9. 2003 Company Turnover

	Q 81. Approximately, which category does your company’s last year turnover belong to? (1USD =33000 ROL)

	

	2003 Company Turnover (USD)
	%

(base=650)

	20,000 or less
	10.2

	20,000 - 50,000
	12.4

	50,000 - 100,000
	13.7

	100,000 - 200,000
	11.3

	200,000 - 500,000
	13.8

	500,000 - 1,000,000
	6.3

	1,000,000 - 5,000,000
	6.8

	5,000,000 or more
	2.7

	DK/ NA
	22.7

	Total
	100.0



22.6% of target companies had in 2003 a turnover of maximum USD 50,000, while other quarter (25.0%) have a 2003 company turnover between 50,000 and 200,000 USD.

7.7.10. Degree of Urbanization

	Degree of Urbanization
	%

(base=650)

	Under 50,000 inhabitants
	9.6

	50,000 - 200,000 inhabitants
	24.2

	More than 200,000 inhabitants
	32.1

	Bucuresti
	34.1

	Total
	100.0



34.1% of target companies are resident in Bucuresti, 32.1% are from large cities (more than 200,000 inhabitants), while other almost quarter of companies are from medium cities (between 50,000 and 200,000 inhabitants). 

7.7.11. Historical Regions

	Historical Regions
	%

(base=650)

	Moldova
	13.3

	Muntenia
	20.3

	Banat
	11.6

	Ardeal
	20.7

	Bucuresti
	34.1

	Total
	100.0



Best represented historical regions among target companies are Bucuresti (34.1%), Ardeal (20.7%) and Muntenia (20.3%). 

7.8. Respondent Demographic Profile

7.8.1. Age

	Q 83. What is your age?

	

	Age
	%

(base=650)

	19 - 24
	4.5

	25 - 34
	36.2

	35 - 44
	30.5

	45 - 54
	21.2

	55 and more
	6.1

	No answer
	1.5

	Total
	100.0


7.8.2. Sex

	Q 84. Sex [COMPLETED BY OBSERVATION] 

	

	Sex
	%

(base=650)

	Female
	27.3

	Male
	72.7

	Total
	100.0
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� When computing the future bandwidth we took into account the companies which use at present only dialup services and want to upgrade to a dedicated connection with a certain bandwidth, the companies which want to upgrade the bandwidth of one of their current dedicated connections and also the companies using dedicated services which want another dedicated connection with a certain bandwidth. 


� We excluded from the screening process the subsidiaries/ branches or working points of a mother company


� The analysis in this chapter was done only for the companies which use Internet through dialup connection


� The analysis in this chapter was done only for the companies that use Internet through dedicated connection
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